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Nab ’em both! 


of your solvent with Huyflo* ... wou need 


. J ’ 
nimum dete roe ni loss: } 


gobble up “soap”... and profits? Not 

weetener from Johns-Manville, maker of Hyflo 

lvent of more free fatty acids than anything 

tillation. Yet your detergent loss is practically nil. 

range as high as $510 annually in a 500-gallon 
compared to weekly distillation. 

vour regular Hyflo precoatir gy, of 


; as well as filter pressures are kept *Hysweet and Hyflo trademarks Re 


JOHNS-MANVILLE 
ae JM 


, you’re assured of better cleaning qualities 
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A BRAND NEW CLEANING CONCEPT 
WITH CLARIFYING PROCESS! 


—_— 


NO DUSTING CLEANER LESS FILTER ECONOMICAL 

Hard activated granular SOLVENT PRESSURE By eliminating daily dos- 
carbon eliminates the dust- «© the color with Buck- Eliminating the need for = = oe carbon 
eye’s hard granular acti- activated carbon to be ee ome oe er 
vated carbon. Out goes the placed on screens, bags or adsorptive powers of har 


activated granular carbon, 
color, up goes the bright- tubes, allows free flow of “ath 
the savings are fantastic. 
ness in cleaning solvent 


ing problem that is associ 
ated with present day pul 
verized carbon 


GUARANTEED CLARITY WITH HARD GRANULAR 
NEW! EXCLUSIVE BUCKEYE ACTIVATED 
CLARIFYING PROCESS CARBON 25 Ib. Bag 


This is the revolutionary new process fm 
that out dates ineffective “batch type 

operations. Super-activated hard 

granular carbon in special scientific 

equipment has resulted in the 

clearest solvent ever produced. 


® Improves solvent quality 

® Lower carbon dosage and costs 

® Cleaner, eliminates slurring 
and dusting 

® Highest solvent clarity over 
batch methods 

® Protects customers clothes 
from ‘carbon loads” 


CARBON TOWER 


Exclusive, revolutionary Davies- 
Young equipment used in pro- 
cessing the super-adsorptive acti 
vated hard granular carbon for 
solvent clarification. 
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STANDARD PETROLEUM UNIT 
WITH “BC P” CARBON TOWER ATTACHED 
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Green denotes piping arrangement for easy installation of ‘‘BC P”’ 


INSTALLATION INSTRUCTIONS FOR BUCKEYE CARBON TOWER 


Insert proper size Monoflow supply T into outlet line from pressure filter. NOTE: Be sure 
Monoflow supply T is placed properly in line so as to divert approximately 10 percent of the 
solvent flow to the side outlet of Monoflow T. 

Run line from side outlet of Monoflow supply T to side inlet of “Fill T” of Buckeye Carbon 
Tower. A standard gate valve should be placed between the two T's. 


From outlet of bottom center of Buckeye Carbon Tower connect a line to a standard T 
located at the suction side of filter pump. A standard gate valve should be placed between 


outlet side of Carbon Tower and suction side of filter pump. 


The pipe sizes for both inlet and outlet sides of Buckeye Carbon Tower MUST be same size. 


INSTALLATION INSTRUCTIONS FOR BUCKEYE CARBON TOWER 
WHEN A CENTRIFUGAL PUMP IS USED 


. The piping arrangement is the same as in 1, 2, 3 and 4 with the exception of a solenoid valve 
(special valve for perchlorethylene and or explosion proof valve for petroleum) must be 
placed in the outlet line from the Buckeye Carbon Tower. This valve is to be placed after 


gate valve and before suction side of pump. 


9A. This valve is to be tied into the electrical circuit that regulates the filter pump. When pump is 


operating the valve is open, when filter pump is not operating the special valve is closed. 





STANDARD SYNTHETIC UNIT 


WITH “BC P” CARBON TOWER ATTACHED 
WHEN CENTRIFUGAL PUMP IS USED 
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Green denotes piping arrangement for easy installation of ‘‘B C P”’ 


OPERATING INSTRUCTIONS FOR USING BUCKEYE CARBON TOWER 

Close both inlet and outlet valves to Carbon Tower. 

Precoat Pressure Filter in usual manner using diatomaceous earth only. 

\fter precoat is firmly on filter remove fill cap from Buckeye Carbon Tower. Open outlet 
gate valve. 

Partially open inlet gate valve to allow solvent to enter Buckeye Carbon Tower slowly. 
Open a bag of Buckeye “B.C. P.” Activated hard Granular Carbon at fill spout on bag. Insert 
fill spout into 3” fill opening at top of carbon tower and empty contents into tower. 

Replace fill cap and open inlet valve fully. 

Carbon Tower is now in operation. 

IMPORTANT: In shutting Dry Cleaning unit down for the day, CLOSE OUTLET GATE 
VALVE FIRST. Then close inlet valve (only after outlet valve has been closed). 

In starting up Dry Cleaning unit — open inlet valve to Buckeye Carbon Tower first. Then 
open outlet valve 


\lways close inlet and outlet valves when precoating or backwashing filter. 


REMOVING SPENT ACTIVATED HARD GRANULAR CARBON 
FROM BUCKEYE CARBON TOWER 


3. Close outlet and inlet gate valves. 
2B. Remove fill cap from Buckeye Carbon Tower. 
3B. Remove drain plug from bottom of Buckeye Carbon Tower. 


1B. Drain carbon into bucket or suitable receptacle. It may be necessary to crack open inlet 


valve to allow small amount of solvent to enter tower to completely flush spent carbon. 


3B. In case of perchlorethylene the spent carbon slurry may be placed in a cooker to recover 


solvent 
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Hoyt Sniff-O-Misers recover solvent from 
the air, reclaimers and drycleaning 
machines. 
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The “Sniffer” Can Double 


Your Poundage per Drum of Perc 


Testimonials from all parts of the country confirm the tremendous savings in solvent 
through the use of the Hoyt Solvent Adsorber — popularly known as “The Sniffer”. Here 
are just two examples from the many in our files: 

“With your Sniffer and Super Fast Reclaimer, “Since I have installed the Hoyt Sniff-O-Miser 


we averaged 23,700 pounds per drum of Pere in and reclaimer, I have more than doubled the 


1960 at less than 14 cent per pound. pounds of dry-cleaning per drum of Perc”. 

“An an added benefit, our employee morale is at Zip Cleaners 

an all-time high because of the complete ab- Atlanta, Georgia 

sence of odors”. 

The Nuway Laundry and Cleaners Use the coupon below for 6-page folder, “The 
Long Beach, California Sniffer Will Track Down your Solvent Losses”. 


[nr nner nnn ===: 


of UY ¥ i Hoyt Manufacturing Corp. 
Westport, Mass. 


2 FORGE ROAD 
WESTPORT, MASS. Send me folder, “The ‘Sniffer’ Will Track down your 


Solvent Losses'’ and name of nearest distributor. 


HOYT MFG. (CANADA) LTD., TORONTO 


Name 





Automatic Tumblers ae 





Reclaimers Solvent Adsorbers 
Address 





Solvent and Water Chillers 


THE NATIONAL CLEANER, September, 1961. Published monthly by the Magazine Publishing Division of th n ielley Corp. Executive and 
Editorial Office, 466 Lexington Avenue, New York 17, N. Y. Publication office 109 West Chestnut St., Lan er nna, Subscription rates: United 
States and Canada, $4.00; Foreign, $6.00 per year. Volume 52, No, 9. Entered as 2nd class matter April 21, 1! t the Post Office, Lancaster, Pa., 
under the act of March 3, 1879. 





CONTENTS 


NATIONAL 


SEPTEMBER 1961 + VOL. 52, NO. 9 


features 


The Day NID Closed 


What would become of the drycleaning industry without its national association? 
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New look at spotting as part of a truly professional service 
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“Our drycleaning is better because 


we give your garments an extra rinse 


aw >Formula 886 
Electronic Conductivity Control 
» Separate Purified Rinse 


in distilled solvent 


Your counter girls speak with pride and 
conviction about the consistently superior 
cleaning produced by Conductivity Con- 
trol and your separate purified rinse. 


TREET & CY INC 561 W. MONROE T CHICAGO 6, ILL 
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EW PRODUGUS and literature 


Go-Together Units 


re | 





YOUR REQUEST 


for further information will get 
quickest and most complete 
attention as a worthwhile in 
quiry when it’s written on your 
letterhead. Be sure to mention 
THE NATIONAL CLEANER 





wet pickup 

ners. It consists of 
inhibiting chem 
scTee pouch 

hed to the 


vacuum 


Anti-Rust Turbines 


The LISe ot ill-aluminum 
t, self-balancing turbines 
models of Dri-Vac ur 

iunnounced by Rema 
According to the 
rer, this design elimi 
rust, while the 
ion balancing of the tur- 
es bolting to th 

lso per 


internal 


ial feature 

turbine to any 
installa 
tanks are 
hot-rolled 


ient position for 
All nser 
of 12-gauge 


nde 


ma vrite 
ration Ruby 


86, Norwalk 


BATTISTONS 


CLEAN AND STEAM 
SRIRT 


Changeable-Copy Signs 


This example of a change 


d to adver 
was 
it sattiston s 
Weathersfield 
is 15 teet 7 


I hoto- 
Dry 
Conn 


Ink he S 


long, 29 inches high, with plas- 
tic letters For 
literature on this type of display 


10 inches high 


vrite Wagner Sign Service, Inc., 
576 S Hovne Ave.. 
12, Ill 


Chic ago 


Lint Remover 
4 W i\ a 


In three 


Lint lint-remover, 


sizes—26 con- 
tains over 30 layers of 6 inch- 
lint-removing material, 30 


roll 


60 layers of 


wide 
te ‘ t 


tains over 


on each size 23 con- 
. 

> inch- 
lint-removing material, 60 
feet on each roll; and #C 


tains over 15 layers of 


Wi le 
con 
3 inch- 
lint-removing material; 15 
feet on each roll 

For information: 
Aids, 18 Brattle St 
38. Mass 


wide 
more Rite 
Cambridge 


Pants Topper 


The new Cissell pants topper, 
designed to top all kinds of 
trousers, slacks, pants in every 
light or heavyweight, is 
fully 1 matic with toot 

lals. The has auto- 
matic presteam contoured pleat 
setters and a reset button. A 
Cissell water and 


S17¢ 
no 


mat hine 


spray gun 
come with 
unit 


information 


ct ndenset issembly 


this 94 second cyt le 


W.M 


Com- 


For more 
Cissell 
pany 
ville 1 


Manutacturing 
Inc., 831 First St., 


Ky 


Louis- 


New Water Repellent 


4 new dry-side water repel- 
le nt concentrate Repelex w ith 
Soft-A-Sil used with 
ill types of fabrics and will, the 
manufacturer states, leave the 
with a soft feel. Re- 
available in gallons, 

to the and 5-gallon 
pails. For further details write 
the Dixo Company, 158 Central 
Ave., Rochelle Park, N. J 


may be 


garments 
pe lex 1S 


case, 


Coin-Op Adjusta-Forms 


Introduction of two coin-op- 
erated models of Adjusta-Form 
finishers enables the owner to 
offer the customer a more com- 
plete service. Both new models 
operate on a 10-cent coin; a 
25-cent coin slide and coin box 
is optional 

The Model CM-I is 
pletely self-contained, generat- 
ing its own steam. The stainless- 
steel pressureless 
incorporates 
to eliminate 


colm- 


generator 
a self-purging unit 

linting and the 
need for blow-down. Installation 
is said to be simple, and only 
two controls are needed to op- 
erate the semi-automatic unit. 
The cycle is completed in 3% 
minutes 

The Model CM-2 is identical 
that it ex- 
ternal supply of high-pressure 


except requires an 
steam. The manufacturer points 
out that this unit is not adapta- 
ble to locations 
f local or state 

For further 
Wichita 
pany, Inc., 
Wichita 3 


some because 
restrictions 

information: 
lool Com- 


N. Seneca St., 


Prec ision 
150 
Kans 


Chevrolet Truck Line 


The 1962 Chevrolet truck 
line has been expanded to 198 
models, ranging from light-duty 
Corvair 95 pickups (photo) to 
big tandem-axle units. A four- 
cylinder medium-duty diesel 
and two larger more powerful 
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BBY MOK Wu) UNIT PUNISHING 


Operator simply pivots from one operation to the next...is never 
more than 2 short steps from one piece of equipment to another. 


WORKFLOW — TROUSERS WORKFLOW — JACKETS, COATS WORKFLOW — DRESSES 


Bian |b etian fs 
ger = | Sos my 




















Topping on either Mushroom Press or 
Mushroom 


HACO<Pr OZ-IH—-Z—-1 ~A-ZC 


tsb Am ulelas 
Tt =] bo) oe ©) oo | 


ne Reduces handling of every garment. 
tf 4 ' Reduces walking of operators between operations. 
Increases production per operator hour and day. 
Keeps work flowing efficiently through the plant . . . no backtracking... 


no lost time. 


F | N i toy H E FR Keeps each lot of finishing together . . . eliminates losses. 


Allows greatest utilization of each piece of equipment. 

with rAt-¥aiate Increases quality of finishing because: a _ 
(a) Full responsibility for each garment is on one operator, no “buck passing”; 
VACU UM (b) Operator has all tools for proper finishing right at the fingertips. 





PATENT 
PENDING 


net ererenenane 


MODEL 
B5-234-504SEV 
PUF ‘N’ IRON 
FINISHER 
Complete with 
Steam Iron 


-_ 
B5-234-504SEV—Continvous 82-inch all Steel — 

top with Electric Vacuum unit. Tapered left end is f 
40-inch troning Board, padded and covered, plus VACUUM 
Garment Tray, Steam-iron Rest, double Sleeve-iron- 

ing Board on Swing-Away Arm. Unit includes 3 ny- 

lon-covered Puffers (egg-shaped Shoulder Puffer, 

Mushroom, Sleever), each with individual pedal, and 

3-Ib. (or 6-Ib. if specified) Thumb-Operated Steam- 

Electric Iron, 110 v. AC (unless 220 v. AC is specified) 

with Water-Spray Gun and Condenser. 


$545.00 


MODEL 
B5-234SEV 
PUF ‘N’ IRON 
FINISHER 

Ne Without Steam 
- Iron Assembly 


= + 
= ¥C 0 Oo SI i : em $434.50 


F _——— CF bg F.0.B. EVANSTON 


=} hj [e] FREEMAN co. MFRS., EVANSTON, ILLINOIS, U.S.A. 
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Intercom Substations 
Three models of Talk-A- 


Phone intercommunication sub- 
stations are now available with 
tront panels of stainless steel. 
They mount flush to desks, 
walls, etc., or can be surface- 
mounted with a new surface- 
mounting accessory 

For more information: Talk- 
A-Phone Co 5013 N. Kedzie 
Ave., Chicago 25, Ill 


Hanging Coin-Op Scale 


A hanging scale designed for 
use in drycleaning coin-ops, 
the Detecto-Matic 3530 (V 
has a 15-inch-diameter, double- 
face dial and a 20- by 20-inch 
aluminum tray. The face is col- 
ored green from 0 to 8 pounds 
with an ; and marked “Safe Load,” the 
balance marked “Overload” and 
colored red 

Further information may be 

4 hort-cvcle drycleaning Obtained from Detecto Scales, 
unit said to clean 12 pounds in Inc “9 340 Park Ave., Brooklyn 
22 minutes has been developed 5, N.Y 
It requires 3 feet by 6 feet 7 


of parts ind it is 
t dries quickly it 


itures with no re- 


( irbon spots 


Short-Cycle Drycleaner 


inches of floor space, and no 


boiler is necessary for its opera- 
tion. Although the unit is suit- 
ible for drop store and coin 
laundries, it is not a coin-op 
erated unit 

For more information: MIL 
National Corporation, 1101 E 
Tremont Ave New York 60, 
N. Y. 


Air-Volume Control 


iurs«sBree now offers 
electrically operated 
gulation from zero 
me as desired, for Self-Service Scale 
ntilation as well 
vhit 4 30- by 30 
] 


inch damper with motor at 


Designed to help the custom- 
er determine the proper load 
for a coin-operated drycleaner, 
the Aldecor scale, model GP-1, 
includes a waist-high basket in 
an upright stand. The face of 
the scale shows, instead of 
pound weight, a green section 
marked “Satisfactory Load” and 
a red for “Overload.” Over-all 


tached is located in the main 
uct 18 to 24 inches trom the 
outlet ver SIZE 


on spe 


ormation: Air 
neering Company 
St., Phila- Scale for Coin-Ops height is 52 inches, basket 20 


& new load-checking scale Mmcnes deep, color Ald blue to 
in-operated drycleaning match the Laundromat dry- 
: laundry establishments has 
Teflon Hose Bulletin ial dial that indicates For further information write 
A new 4-page technical bul- when the amount of garments Ald, In¢ , 1045 N. Western 
t describes bronze wire placed on it is a safe load or Ave., Chicago 45, Il 
braided hose with an inner core un overload for the machine 
YOUR REQUEST Teflon, with a section on at- capacity. The scale is 36 inches “ ions 
for further information will get tachable fittings and one on high, has an 18- by 20- by 5- Field-Tested Units 
juickest and most complete how to order. For 
attention as a worthwhile in- Bulletin 
quiry when it's written on your \fetal Hose 
letterhead. Be sure to mention 


c leane r. 





a copy of inch tray and an 8-inch dial High-speed operation is the 
29, write Atlantic The finish is soft green. major feature claimed for new 
Company, Inc., 308 For further information write coin-op drycleaning units being 

‘ Dyckman St., New York 34, John Chatillon & Sons, 85 Cliff developed and field-tested by 
THE NAT A ; , = . : ; 
, a Siw N. ¥ St., New York 38, N. Y. Continued on page 90 
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CONTROLLED QUALITY MEANS 


REPEAT CUSTOMERS 
with Ajax Dry Cleaning Presses 





AJAX SENSITIVE 
PRESSURE SELECTOR 
} 


CONTROLLED QUALITY—Today! 


Cimce 929... "A Phoss tov wen, na 
—— PRESSES 


19 SOUT Sth WEST, SALT LAKE Cl UTA 





It’s 


m™e CHANGE! ¥ 


ice 


“Executive La-down Staiz § 
and : Vw-Pax 


EXECUTIVE STAIZ 
U.S. Pat. No. 2883094 


The Key 
To Profit Making 
Shirt Sales 


for MORE SALES and BIGGER PROFIT! 


TIME SAVERS’ SHIRT 


SERVICE SPECIALTIES TAKE 
YOU FROM SHIRT POST 
TO COMPLETE PACKAGE 
...AT LOWEST POSSIBLE COST! 


The Biggest and Best Source for Complete Shirt Packaging! 


TIME FN SME onrcusie, ne» 





TIME SAVERS 


€ 


GIFT ie SHIRTS at ied EXTRA COST! 


NO. OF SHIRTS 
PER PACKAGE 


Display Quality. badering i o i; P i en a 
with Quality Pag ih. Beer | | 











2 »2 


a ; al 
“Vu-Pax' SELLS Quality 


Work arid WINS New | sol / &E 4 3 
Customers. ' . £ y | 5 4 
6 5 
7 6 
8 

















© Heavy Duty BIVe Board 
Shell with Sparkling Trans- 
parent Poly Bag Outer 
Protective Covering. 


*Available in up to 7 different 
Ibize packages to fit 2 to 8 shirts. 
Forb loth Stand-Up and La-Down 

Col fea Specify 12” or 14” 

Shirt Folds. 


ed / : 
el : a 
TIME SAVERS, ING) wainut St, MONTCLAIR, N.J. 
- 


WRITE FOR FREE CATALOG AND SAMPLES 


Dynamic Sales Producing 
Shirt Showmanship! 


NEW LOW COST 
Counter Model (PF-1) 


7 BAI aster— 
Produces ‘Eye Catching’ Shirt Package. _ $ Oo” ; 
At the NEW LOW PRICE Every Cleaner 


and Laundryman can afford. 


tial order of 5M Vu-Pax 
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DETREX Steady. FILTRATION 











When plant operators first see a new Deluxe Model Detrex cleaning ma- 
chine, they are amazed at the compact design of the filter—especially when 
compared to the bulky, old-fashioned filters of many competitive machines. 
But don't be misled by the small size of the new Detrex Stedy-Flo 
filter—it is mighty big in filtering capacity—decidedly superior in filtering 
performance—and completely automatic in its operation. Furthermore, the 
exclusive Pyrex glass front permits you to see the condition of the filter 

operation at all times. 
DETREX cuemicat INDUSTRIES, INC. 


P.O. BOX 501 + DETROIT 32 + MICHIGAN 


Detrex Chemical Industries, Inc. Box 501, Detroit 32, Mich. i B a: 
Gentlemen: Please mail me information on the following Detrex a NG _ ee 
—_ ir —_—_—— 
equipment or material— ] , ie 
Baronet 423 and Synth-O-Saver 300 
Deluxe Monarch, Diplomat and Ambassador ™ 


th-O-Saver Models 326, 326-A, 340, 340-A seer mS 


Perk Models 32 and 62 


onth Lease Plan e 


ia BARONET 423 DELUXE MONARCH 


etrexy 3 





MIGHTY BIG IN CAPA CTY 


and amazingly automatic 


These stainless steel tubes 
are the heart of the Detrex 
filter. They are automati- 
cally coated with just the 
right amount of filter pow- 
der before and during each 
cleaning cycle. A simple 
control button adjusts the 
powder feed for any and all 
cleaning conditions. 


At the end of each ‘@l@aning 
cycle, spent filter p@éWder is 
automatically backwashed into 
the Centrifuge Muck Separator. 
With the advanced desig jand 
automatic backwashing 6f the 
Detrex Stedy-Flo filter, theré is 
no build-up of filter powder and 
no change of pressure from the 
day's first to last cleaning load. 


DELUXE DIPLOMAT DELUXE AMBASSADOR 


ECON-0-PERK 


in operation 


This photo shows fhe fil- 
ter tubes after precoating 
with diatomaceous 6a@fth. 
Back-washing and Pre 
coating of the filter tutes, 
takes place automatically 
before each new loa@y 
Circulated through the 
ter system during entre 
cleaning cycle, solventis 
kept constantly ana 
uniformly clean and él@ar. 


SYNTH-O-SAVER 





URENDS of the times 


omment that in the future the board 
| migi t issue some kind of less stringent 


1 


Illinois Sales Tax: The Department 


Revenue of Illinois recently pub 
lished 


vho perform a service that they are 


’ 
a pamphlet to warn persons 


ible to state sales taxes. In the case 
f drycleaners, the tax is on many 
ttle items usually taken for Gg! inted 
like the coat hangers given to cus 


mers with their garments 


I icense I ees 


S t St \i 


Gas, Oil and the Laundry: An On 
newspaper commenting on the 
ian Supreme Court ruling that 

must close on Sunday said 
pi blic protest w wuld indeed be 
if the sale of oil and gas were 


d by these blu laws The 
urn il be lie ves that the coin-op own- 


Affairs 


rs should be vocal in their protests 

ind went on to say that the needs of 
Wool Promotion rd laundry customer were is great as 
Woo haneieail those of a Sunday motorist 


Knock, Knock . . . Joe Sent Me: Those 
directors from rious pe opk who feel that the laundry busi 
ganizat cor ness is not an exciting or adventure 
of the American Wo some 
id The Wool Bureau, In 


Chese groups will intensify education 


enterpris¢ are about to learn 
differently from the coin-op laundry- 
owners of Chicago. It seem that these 


efforts and further promote technical boys are considering turning their 


evel pments throug! I the 


indus coin-op laundry stores into “key clubs” 
in order to get around certain city 
regulations recently enacted 


For some time the coin-operators 


had been protesting certain proposals 
Fire Prevention Week is October 8-14 for regulating coin-ops that were to 
the National Fire Protection As be put before the Chicago city coun 

tior 60 Batterymarch St 0 cil. Before 
Mass is ottering | stores were 

valuable material 

ill attention to 


prevent fire loss 


the council’s meeting the 
closed and com-op bri- 
marched down to city hall 
armed with placards and their worst 


1 
gades 


manners to show the mayor and the 
ouncil that they meant business. Irate 
utbursts by the protesters marked 
the meeting along with a couple of 
California Exams: Complaints coming brawls. Policemen were pushed, in- 
from California are that the exams 
the State Board of D 


have been tar too 


sults were screamed, and a few coin 

operators were hauled off to jail. In 

tougl spite of all this, they couldn’t impress 

ot those taking the the city officials 

ive failed, leading David Ellis The council decided that an attend- 
‘ ’ ? 


percentages 


secretary ol ie board, to int must be present at all coin-ops 





laundry and drvycleaning) between 
and that the establish- 
closed between 11 


6 and 11 p.m., 
ments must be 
p.m. and 7 a.m. License fees were 
raised for coin-op laundries to $150 
for 10 or fewer machines and $10 
more for each machine over 10. An 
other license fee was set for coin-op 
drycleaners—$250 for operations of 
up to 10 machines plus $20 for each 
machine over 20 

But the 
want it known that the barricades are 
not down and they are not defeated. 
As an ace-in-the-hole they are think- 
ing of coin-op key clubs, private clubs 
for coin-op users that will take the 


coin-op laundryowners 


stores out of the city’s jurisdiction, 
at least as far as the aforementioned 
rules are concerned. Customers would 
pay 5 to 10 cents for a key and be 
able to use it at all times 

We don’t know yet the full extent 
of the key club services to be sup- 
plied but if they're anything like 
most key clubs there certainly should 
be elaborate decor, a bar, and possibly 
The next time we're in 
Chicago we'll try to get into one 
Knock, knock ° 


me—for the laundry. 


a floor show 


ind see. , Joe sent 


Community Service: In Chicago, dur 
ing July, Seotty’s Cleaners aided the 
Urban League raise funds by rebating 
20 percent of all monies received to 
the league 

Roscoe C. Lee, Prest-O- 
Cleaners, Milton-Freewater, Ore., has 


Lee's 


begun his term as governor of Rotary 
district 510 in Oregon and Washing- 
ton. Mr. Lee is also vice-president of 
the Blue Mountain Dry Cleaners As- 
sociation. 

Kimmel Dry Findlay, 
Ohio, provided a special tour of its 
plant for the Women’s Society of 
Christian Service of Mount Blanchard 
Methodist Church. 


Cleaners, 


r 


a 





Be sure to use 
your POSTAL 
ZONE NUMBER 


on all letters and packages 
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to Get the MOST 
Out of this Can! 


“Most” is the highest available oxygen content. 


When you use Eaton’s Century Brand Sodium Per- 
borate, you get a gentle, slow impartation of oxygen to 
the wool goods you are treating. You get the regenera- 
tive action which is so desirable . . . bleaching, and 
bringing back the soft, springy feel and original degree 
of whiteness your customers want in their woolens. 


Century Brand Sodium Perborate is produced with 
the highest possible available oxygen content. 
That's why this can gives you the ‘“‘most’’. It's specially 
designed to seal in this oxygen content, and keep it 
available for your benefit. 





Don't compare Eaton's Century Brand Sodium Per- 
borate with commercial grades packed in barrels, kegs, 
cartons, and paper bags. Century Brand is manufac- 
tured and packed especially for the dry cleaning in- 
dustry. Its purity and effectiveness are sealed in this 
can. Keep it sealed . . . and you'll always get the 
Packed only in five-pound, friction-top, litho- “most” out of it. 


graphed cans, to insure high-oxygen-content 
material at all times. Order from your distributor today! 


WHY EXPERIMENT—USE EATON PRODUCTS 


EATON CHEMICAL AND DYESTUFF COMPANY 


1490 Franklin St., Detroit 7, Michigan 


SEPTEMBER, 











500,000 


HOURS 


or 


62,500 


DAYS 


Or 


10,416 


WEEKS 


Or 


200 


YEARS 


PROVES 


PER FLEX 
COMBO 


UNBRIDGEABLE 


Over 500.000 hours or 200 

of actual operations in 
the field proves conclusively 
that the new Per-Flex filter 
tubes are unbridgeable and 
non-cloggable. This plus the 
many other features of the 
Per-Flex Combo—that fil 


reclaims and 


s your assurance of a life 
’ 


1 trouble-free solvent 


maintenance system 


PER CORPORATION 


P.O. Box 305, Orange, N. J. 








LETTER from the editor 


Who's confused? 


THERE’S a very good Yiddish 
word for it—verblundget. It means 


utterly confused, entirely unable 
to decide the next move 

So, after nearly a year of actual 
face-to-face encounter with dry- 
cleaning coin-ops, this industry ap 
pears to still be in an acute state of 
verblundge-ing. 

As ome prominent allied trades- 
man pungently put it, “This coin- 
p business has mace chronic liars 
out of more perfect gentlemen 
than any single development in the 
industry for the past 30 years!” 

His remark concluded a bull ses 
on in which it was the consensus 
that a lot of coin-op cleaning set- 
ups were hitting the jackpot, but 
their owners wouldn't admit it be- 
iuse they wanted more installa- 
tions. An equal number perhaps, 
ave been disappointed for one 
reason or another, but hate to ad 
mit they goofed. Both kinds lie 
with very similar facility, was the 
vroup opinion 

This is not being fair with guvs 
who have “leveled” with us, such 
is Lino Battiston and Harold 
Brown, who are heard from again 
in this issue 

It does reflect the fact that coin- 
op drycleaning is still only in phase 
two of its development. Even the 
wisest experts cannot be expec ted 
to have most of the answers before 
this time next year 

Phase one was the engineering 
ind testing of marketable coin-op 
cleaning equipment. Phase two is 
the sale and installation of suffi- 
cient equipment all across th 
ountry so that a majority of the 
public has self-service facilities 


available 


Phase three opens this fall with 
the most heavily concentrated bar- 
rage of advertising and promoting 
drycleaning that our industry has 
ever seen, or even dreamed of. 

Public advertising of coin-op 
drycleaning, so far, has been di- 
rected at the investor, whether in- 
side or outside our industry. The 
Wall Street Journal has probably 
been the biggest single beneficiary 
of coin-op advertising budgets. Any 
apparent promotion of coin dry- 
cleaning to the public has actually 
been incidental to spreading the 
idea that coin-ops are a good in- 
vestment market. 

By October, some of the empha- 
sis shifts. The big ad budgets will 
become more consumer-oriented. 

This fall’s traditional high dry 
cleaning volume is the first major 
testing ground of the true impact 
of coin-op drycleaning. 

There are going to be a lot of 
casualties by the first of the year— 
both in traditional types of plants 
and in coin-ops. The plants will be 
those that are on the skids any- 
way. Their exit from the scene 
will only be accelerated by coin- 
op. These, for the most part, are 
the “human coin-ops” that invited 
this new competition in the first 
place 

We'd like to make just one sig- 
nificant comment about these 
pseudo-professionals. They mostly 
are nonprogressive. They do not 


support associations, are not likely 
to belong to NID. They seldom 


read journals. Our records show 


five times the nonsubscribers to 
THe NATIONAL CLEANER go out of 
business as do subscribers. 


‘ Bog ee 
For human coin-ops—this is it! 


REPRINT SERVICE FOR OUR READERS—Piecse write promptiy if you want reprints of any article 
appecring in this issue. Cost is $16 per 100, one side of a single sheet; $25 per 100, two 
sides of a single sheet (81% x 11). Additional 100's at $1.50, one side; $1.80, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B. Lancaster, Pa. 


Addre the Editor: THE NATIONAL CLEANER, 466 Lexington Ave., New York 17, N. Y. 
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Now for the first time, your cus- 
tomers can actually see the effective- 
ness of your Raincote Water 
Repellent Service as this exclusive 
display dips a ‘‘Raincote” treated 
fabric and an ordinary fabric into a 
tray of water. At the same time, 
your colorful sales message illumi- 


nates on and off. A regular $10.95 


value, for a limited time only — 


& Re YOURS FREE with your Fall order. 
Inco P.S. Remember, Raincote is the in- 
dustry’s top rated water repellent 


with the “soft hand” ...and is the 


most economical to use. It offers you 
the most complete and imaginative 
merchandising program. 





Gentlemen: 


My Fall ‘‘Raincote’’ order will 
be gallons. Please ship 
the following order NOW! 


[] Case (6, 1 gal. cans) 


del. 2nd Case approx (date) 
[] 15 gal. drum 
[} 30 gal. drum 
[] 55 gal. drum 


STORE NAME 





ADDRESS 





CITY 





YOUR NAME 





DISTRIBUTOR'S NAME 


| 
PROVEN = 
" Biverees uf 


GROW with NID " CHEMICAL MFG. CO., INC. 








join in OCTOBER! 5020 RICHMOND RD. «© BEDFORD, OHIO 


SEPTEMBER 196 19 
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CISSELL 








THE ALL-NEW, BRAND-NEW 





Only $500 Complete for ««« the newest, most automatic, fastest steam-air topper ever 
developed. It’s the easiest for beginners to learn on; fastest for skilled operators to use. The 
Cissell Pants Topper can out-perform — in time and quality — any single pants topper now made. 
CISSELL'S NEW PANTS TOPPER can top all kinds of trousers, pants, men’s and women’s slacks 
and shorts «+ In every size, large or small ««« lightweight + « «heavyweight. It will not lusterize 
or imprint. —— It’s fully automatic «+* has no foot pedals + «+ assures top-quality produc- 
tion everytime «++ saves operator fatigue as well as time. —- ~ -: 

ae Here are a few Cissell 
Exelusives that make this Pants Topper Tops: CONTOURED BUCK 
*««* shaped to fit the tailored cut of pants. AUTOMATIC PRE-STEAM ++ uniform pre-condition- 
ing of fabric for fast smoothing and laying of pants pleats. CONTOURED PLEAT SETTERS «+ simple 


vertical motion « « * counter-balanced for fast movement to and from pressing position * « * no locks 

















or latches **« self-aligning to assure perfectly pressed pleats « «+ remain out of way while pants 


are being mounted. RESET BUTTON «*« saves time, permits immediate cancelling of automatic cycle to 
re-lay shifted pleat or to straighten twisted pants top. HEAT-RESISTING BUCK PADDING of high-heat 


synthetic air foam a. rubber, perforated for rapid transfer of steam and air through buck 


. x . . , 
padding «** nylon * asbestos cover with “density controlled” nylon bag to shape trouser seat. 


Cissell nylon bag automatically conforms to exact size of pants. ALL ELECTRICAL CONTROLS- 


mounted in external compartment for simplified maintenance. 


PANTS TOPPER 


And that’s not 
all. Here are some more outstanding features 
of the new Cissell Pants Topper: FULLY-AUTOMATIC, FULLY- 
ADJUSTABLE, 24-SECOND CYCLE «++ steams « «air drys ««« cuts off, 
allowing operator free time to perform other operations. Can 
double present production! Fast, automatic finishing equals 
deliberate work of highly skilled operator. MANUAL AIR CONTROL 
«** for thorough drying of wet-cleaned pants ««« or excessive 
wetted areas. The new Cissell PANTS TOPPER eliminates 
guesswork ««* affords uniform quality finishing. Simple to learn 
and operate — Compact size fits any “wasted space.” Speeds 
leg pressing, too! Topper conditions entire leg, breaks static. 
Easily removes hard-to-get-at crotch wrinkles. ——_—— Cissell 
Water - Spray Gun and Condenser Assembly furnished 


as standard equipment. What more can we tell you 


about the new CISSELL PANTS TOPPER? One last and very 
important thing. There’s only one model . . . and one price, and a very reasonable 
one it is for this fine piece of equipment. CONSULT YOUR JOBBER «+» he'll give you complete information about the 
new CISSELL PANTS TOPPER. Remember, it's only $500 F.0.B. Louisville. When ordering, specify voltage and 
current. W. M. Cissell Mfg. Co., Inc., Louisville 1, Ky. Pacific Coast office, 4823 W. Jefferson Blvd., Los Angeles. 


‘€:- OSS BLL PANTS TOPPER 
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MEWS from the allied trades 


JAMES M. CHISHOLM ALBERT H. JORDAN 


Sanitone Opens New Divisions 


=~ He will 
Arch- 
reign op 
manager ition for the Pri 

ur s of interest are Can 

Australia, New Zealand 
Chisholm was formerly 
of the Sani 

ha 


i rormet 


James M. ¢ isholm 
tly to J. M 
r of al] i 


company 


its Sar report direé 


named Al-_ iable, direct 


na 
ind 


Ss heen 
13 year 

I 

is been named head of 

operation, and 

head of 

Austral 


unadian 
I Durham 
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sion Ss 
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R. R. Street and Company Expands Field Staff 


lrum of per 
r features of 


. 
det gent de 


und the 
the new 


igned ex 


sper ialists 


le ining 


ely ror per 


Philco Names Sales 
Executives 
n 4 number of 
ld staft have been 
is taken dur commercial 
l in Chi ited = drycleaning 
which the exec ot Philco 
ineth Mabec 


LO years 


ointments 
the 


and coin- 


apy 
announce d in 
laundry 
ope! depart 
utives ment 
onducted Ke 


company 


the 


sale S 


with 
will be 


oper iting trom Phila 


the rear <« 
] 


‘ ‘ 
udy 


of equipment 
hlorethylene manager 
PerSe brand delphia he idquarters 


ise mile joseph Strickler hk 


Irmerl 
| rmerty 


sales 
become div ision Manager, West- 


manager in Chicago, will 
ern Division, with headquarters 
Ariz 

Southeastern division, 
Robert C 


division 


in Phoenix 

In the 
25-year veteran 
Digges will be 
iger, with headquarters in Phil- 
idelphia 

With 
Cc. W 


manager ot 


nani- 


Philco 
( hue k 

the 
Mer handise 


since 1956, 
H ile y bec omes 
North Central 
livision Mart, 
Chicago 

New 
with the 
laundry and drycleaning fields 
Herb Such becomes Eastern di- 
manager, with headquar 
ters in New York. 


the but 


experience in 


with company 


muc h 


Vision 


Fair Share 


In cooper 
Department of ¢ 


ition with the U. S 
Kel 


lommerce 


GEORGE W. MANUEL 


logg-American Division (Scaife 
Company ) is participating in a 

international trade 
Kellogg-American air 
was used in an ex- 


series ot 
fairs. A 
compressor 
hibit of drycleaning and laun 
dry equipment at the United 
States Pavilion in the 30th In- 
ternational Trade Fair, at Poz- 
nan, Poland, in June. The 
equipment will also be shown 
at the next International Trade 
Fair, to be held in Zagreb, 
Yugoslavia, September 9-24. 


New Name for Permac 


Eastern Permac 
1s the new 


Eastern 


Corporation 

for North 
Company. It 
was decided that the firm’s new 
indicative of 

covered by Eastern 
whi h 1S the entire East 


name 
Permac 


name 
the 
Permac 
Coast. 


was more 


area 





TOM DONOHOE 


Norge Announces Two Appointments 


Donohoe been 


supervisor ot 


Tom has 


pointed 


ip- 
sales 
training for coin-operated dry- 
other commercial 
equipment by the Norge 
Division of Borg-Warner Corp 
With headquarters in Chicago, 
he will work closely with dis- 
tributors and operators of Norg« 
ind ( le aning Villages 
Mr. Donohoe 
with the Na- 
of Drycleaning 
sales training 


( le ining ind 


made 


Laundry 
For tour 
was associated 
Institute 
recently as 


years 


tional 
most 
supe rvisor 

As field 
ommercial equipment, George 
W Joe Manuel will direct 
the Norge Division’s 
field sales organization for coin- 
operated drycleaning units and 
other Norge 


sales manager of 


national 


ymmercial equip 


ment, with headquarters in Chi- 
Mr. Manuel was for many 
years a the 

be- 
1959. 


cago 
sales executive in 

industry 
Norge in 


home appliance 


fore coming to 


Prosperity Opens 
New Jersey Office 

The Prosperity Company, di- 
vision of Ward Industries Corp., 
has opened a new regional of- 
fice in Red Bank, N. J. ‘This 
office, under the direction of 
regional manager S. P. Giaimo, 
will be headquarters for the re- 
gion which has district offices 
in Washington, D. C., 
as in New England. Area dis- 
trict manager is F. C. Ohland. 


as well 


Continued on page 90 
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® Where most other tumblers take hours to 
clean, the Huebsch Save-O-Solv lint screen 
and coils can be cleaned in seconds... and 
from the front! 


There is nothing to disconnect, and no 
pipes, panels or bolts need be removed. 
To clean, merely tilt top back. Entire 
interior is instantly exposed for quick, 
easy cleaning, and maintenance. 


The compact Huebsch Save-O-Solv 
with the large 42’ x 24” cylinder 
deodorizes fast...and assures 
maximum recovery of solvent. 
The big 50-pound capacity, 
combination V-belt and chain 
drive, stainless steel door 

and front panel add addi- 

tional value that you will 
appreciate. See your 

Huebsch Dealer for 

full information. 


i 





ORIGINATORS 


MILWAUKEE 1, WISCONSIN 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL DRYING TUMBLERS 
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HOW CAN YOU 
KXPLAIN THAT 
SOLVENT STAIN 
IS TO BLAME? 


She doesn’t realize that build-up of soil and bleeding dyes in your 


solvent made her stole so dull. She only knows 
that if you can’t clean it—she’ll find someone 
who can! Rx: Daily Dosage with Premium 
DARCO: A bag of Darco a day keeps staining 
away. Every morning, use a bag of Premium 
Darco activated carbon for each 2000 gallons “sa Bie 
of filter capacity. The cost? Just pennies. The 

result? Absolutely clean solvent—not some of 

the time—but all the time! So don’t add solvent 

stain to your headaches. Cure it forever with 

daily doses of Premium Darco: Atlas Chemical CGnemicar 
Industries, Inc., Wilmington 99, Delaware. ‘'N°USTRIES: '*s 


MONDAY TUESDAY WEDNESDAY 


GROW with NID/ join in OCTOBER! 
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You need never lose a single garment... 
due to faulty tagging! 


ACE CLIPPER 
STAPLING PLIERS 
HOLD TAGS TIGHTER 


WITH A UNIQUE STAPLE THAT IS EASILY REMOVED! 


And...ACE tags faster, more comfortably... 
is built to last for years! 


The loss of just one garment would cost you much more than 
an ACE CLIPPER and a full year’s supply of staples. 

So be sure garments stay tagged! 

Use an ACE CLIPPER Stapler and ACE CLIPPER Undulated 
Staples...to make sure tags don’t come off until removed! 


No other staples hold tighter than ACE CLIPPER Staples... 
specially undulated for better gripping. 


And no other stapler gives you faster, easier action than the 
famous ACE CLIPPER. This handsome husky fits comfortably 
in your hand... works smoothly, has wider jaws to fasten the 
most awkward packages. Yet it costs just $6.50. 


Ask your ACE dealer to demonstrate the chrome plated ACE 
CLIPPER Stapler...and ACE CLIPPER 


undulated rust-proof Staples...today! 
Then see the whole ACE line! 


MORE CLEANERS AND LAUNDRIES USE ACE CLIPPER THAN ANY OTHER FASTENER! 


FASTENER CORPORATION 
4100 West Victoria St., Chicago 46, Ill. 
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‘‘Norge makes drycleaning profitable 7 days a week’’ 


by “Kass” Kasson, Manager, 
Sales to Professional Drycleaners 


Norge Sales Corp. 


NOW YOU CAN AUTOMATE 
YOUR CLEANING BUSINESS! 


Norge “do-it-yourself” coin-op 
drycleaning opens up a big, new 
and more profitable market for 
you. 


It is a bigger market for dry- 
cleaning than we have ever 
known. And it is expanding today 
at top speed. 


There is no question that 
coin-op cleaning is here to stay. 
It has captured the public’s 
enthusiastic approval. 


Consider some facts about it 
that are important to you: 


Increased profit-hours 
With a Norge Laundry & Clean- 
ing Village set-up, fully auto- 
mated, it is possible for you to 
serve the public 7 days a week. 
And from 12 to 16 (or more) 
hours a day. 

You automatically multiply 
your profit-hours in every day. 

And you meet the increasing 
public demand for longer open 
hours without adding costs that 
would eat up your profit. 


Automation cuts your costs 
Norge coin-operated equipment 
is completely automated in oper- 
ation. Only servicing is necessary. 
You increase your volume of busi- 
ness without jumping your 
operating costs. 

You can offer drycleaning with 
no sacrifice in the quality of the 
cleaning at a price that puts you 





back in the volume cleaning 
market. 


Create new cleaning volume 
From coast to coast, commercial 
drycleaners who have moved into 
coin-op cleaning report this fact: 

“‘We are getting items in our 

coin-location that were never 

before sent in for cleaning.”’ 

The low cost and quality of 
Norge coin-op cleaning draw in 
completely new business. Offer- 
ing complete service—‘‘do-it- 
yourself’ drycleaning, laundry 
and finished work—generates in- 
creased traffic and profits. 

“‘Wash & wear’’ garments are 
one example. More and more per- 
sons are discovering that self- 
service drycleaning gives them a 
better-looking garment than 
washing at home. 


The pressing question 
It has turned out to be far less 
important than many thought. In 
fact, drawing from the experience 
of the hundreds of Norge ‘“‘Vil- 
lages’’ in operation, it is no 
problem at all. 

Partly because there has been 
a revolutionary change in textiles 
—and a great swing to more 
casual wear—which makes press- 
ing far less important. 

Partly because women are so 
delighted with the speed and low 
cost of do-it-yourself cleaning that 
they are happy to do themselves 
what little pressing is needed. 


The Norge system 
Norge is still, I can assure you, 


the only coin-op system thor- 
oughly customer-proved and 
profit-proved across the U.S.A. 

The Norge process, the result 
of 7 years of careful development 
and trial by Norge and Borg- 
Warner, cannot be matched in 
efficiency, cleaning quality, and 
profitable operation. 

Norge equipment has many 
particular and exclusive superi- 
orities you will appreciate and 
know the value of. Parts are 
stocked locally to give you fast, 
economical service on replace- 
ment. 

The Norge “Village’’ concept 
The original Norge Laundry & 
Cleaning Village set-up—a mini- 
mum of 8 drycleaners plus 
washers and dryers—has been 
proved over and over as the prof- 
itable way to get into coin-op. 

If you wish, we will sell you 
fewer units—as few as one, in fact 

but I will not recommend it. It 
is simply not good business 
for you. Service of 8 machines is 
as fast, in-store supervision is as 
inexpensive, and you build 8 
times the capacity. 

A Norge ‘“‘Village’’—a com- 
plete cleaning center with the 
appealing air about it of a modern 
supermarket— is right for the 
customers and right for you. 

Get the complete story 
Write or phone 
“*KASS"’ KASSON 
NORGE COMMERCIAL SALES 
DEPT. A89 —P.O. Box 767 
Hinsdale, Illinois 
Telephone Chicago: WHitehall 4-0700 


LAUNIORY &=& CLEANING VILLAGE 


THE PROFTT-PROVEO: WAY 7O SUCCESS WITH SELF-SERVICE ORYCLEANING 


*A service mark of the Norge Division of Borg-Warner Corp 


NORGE SALES CORP.!IS A SUBSIDIARY OF BORG-WARNER CORPORATION 

















SEPTEMBER 


























ble extra time saved at the checkout 
possible to take an extra moment to build 
still moving traffic quickly 

the checkout lanes. Hugin puts the accent 
diy person-to-person selling. See America’s 
ish register . . . famous the world over for 


One of the important features of the 


Ui S 


Larkab 


hu ofn 


CASH REGISTERS 


Park Avenue South, New York 16. 
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Do Alterations 


Clog Your Workroom? 


SHORTER SKIRTS — SHORTER DRESSES 
SHORTER COATS — CUFFLESS TROUSERS 


This ONE economical blind stitch machine does 
ALL alterations on ALL materials so fast, so 
beautifully — that crowded workrooms 

are turned into fast-profit workrooms 

— no experienced operator 

necessary ! 


MODERN 
U. S. Model 718-2 


Blind Stitch Machine 


ESPECIALLY 
for DRY CLEANERS 


Eliminates slow, expensive hand- 
finishing. . .delivers your alterations 
ontime...to create customer-satisfaction. 


HEMS: 


Dresses Featuring the newly developed ball bearing short stroke 
Skirts looper drive . . . the only positive mechanical thread con- 
Coat Bottoms trol to eliminate puckering on all fabrics; silks and syn- 
Coat Linings thetics included. Even stitch formation with positive 
Sian needle penetration. New sensitive penetration dial for 

more accurate adjustment. Speedy hand-regulated edge 
Cuffs and Cuff Bottoms guide (no screw driver necessary). Drop-leaf table ex- 
Draperies-Curtains tension for support of heavy work. New conveniently 
Etc., etc., etc. located built-in knee lifter for less operator fatigue. 


Hi-speed specialized performance means: 


Better Service — More Profits — No Backlog 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th Street, New York 1, N. Y. LAckawanna 4-9144-5-6 
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MONEY MAKERS 


Smoking Clown Gets Attention 


H iro d and Roy Ze 1] who own al d 
erate Old English Cleaners in Glen 
ile, California, call attention to thei 
ices with a cigar-smoking clown 
nted ma back wall ot the 
lown's cigar is a 3-foot vent pipe 
ver tank which 
plant wall. The 


m the vent pip 1S 


plar t 


tor smoke 
pening of a new supe! 
next block, local resi- 
lents have found the wide paved alley 
behind the Old English Cleaners plant 
exit from the market than 


the heavily traveled streets. In fact, 
+} 


itl Casic! 


S alley traffic became SO he avy the 
Zell brothers decided it was time to 
expose the se motorists to some plant 


eT 


On the House 
M iss o ot 


red an opportunity to customers to 


Parisian Cleaners, Lynn 


vin complimentary dinners at the 
Charterhouse Hotel in Lynn 

James Bowers general managel ot 
Parisian, explained that a winner of a 
dinnet fol two was chosen each week 
in May from the coat “clean and 
store tickets received 





NATIONAL INSTITUTE OF DRYCLEANING 


RESEARCH -We support tech- 
nical research to improve the e/ 
science of drycleaning 

KNOWLEDGE -We receive tech- # 
nical information that keeps 4) 
our processes up-to-date 

FAIRNESS -We adhere to 
ideals of fairness and honesty 


“MEMBERS” 











NiD Directory Trademark 


Another step towards identifying 
the professional drycleaners has been 
taken by NID members in 
Maryland 

\ group of them arranged for joint 
trademark listing in the classified tele- 


phone directory 


Baltimore 


The name of the Institute appears 
as a boldface he ading Seve ral lines ot 
knowle dge and 
fairness, and there is the familiar NID 
»¢ al 

Below the trademark copy is the 
word “members.” Under this are to be 
listed names and addresses of the co- 
operating members of the Institute in 
Baltimore 


copy stress resear« h 


Back-of-Counter Display of Association Promotion 


Hix Sturman, recently elected ser 
nt-at-arms of the California Dry- 


Association, is an active sup 





porter of both state and national dry- 
cleaning activities. At his Fashion 
Cleaners plant in San Leandro, Cali- 


fornia, Hix finds his slickrail support 
pipes behind the office counter are 
ideal for displaying promotional ban- 
hers. 

As a subscriber to the national ad- 
vertising program of the NID he 
wishes to get the maximum use from 
the colorful window banners that are 
being sent out. However, these ban- 
ners when posted in the windows are 
quickly faded by the sunlight. As a 
result, Mr. Sturman now displays 
the m behind the counter on his slick- 
rail framework, along with his various 
association membership certificates. 


Count the Minutes 


Luxuree Cleaners, Charleston, S. C., 
has installed two-way radios in its 
new compact trucks in order to give 
customers speedier service. Owner 
Harold A. Seyle believes that this 
spur to his pick-up-and-delivery serv- 
ice will surely increase volume in the 
months to come, including the slow 
summer months 
Luxuree has 
lady drivers who are coached in coun- 
seling and in representing the firm. 
Results so far show that these mem- 
bers of the fair sex have proven to be 
fine representatives for Luxuree. And 
not only that—they can drive! 

The newest advertising on the Lux- 
uree Trucks is: Call Luxuree—Then 
Count The Minutes— 

Serving Charleston for over 21 
years, Luxuree is now located in the 
Northbridge shopping center. 
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In addition to this, 


Andersens and Andersons 


+) doeed 


@ Aladersong 


Professional Tru Test Dry Cleaning Service 

with expert Pressing, it's the Best by Test 
Your clothes Best friend! Cell us now 
en OFC AR ANT PO oe 8 


GRAND AVE ot unger 15 E RARTLANO, comer ferent 
SMELLING Lepertee me STLLATER AVE Uncate Peet Comte 


What's in a Name 


In St. Paul, Minn., there are 1,700 
Andersens and Andersons. Recently 
they received this card in the mail 
from Joe Anderson Cleaners. The 
original is cheerful vellow, with red 
and black imprint. 
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THIS IS 


MAEHSTRELLI 


Automatic 50 Ib. RAM 








MEET THE 
‘CHANGING TIMES 


WITH 


AUTOMATIC 
EQUIPMENT 


GEARED 

FOR SPEED, 
ECONOMY, 
FLEXIBILITY 


Complete One-Cabinet Unit 


Only Maestrelli gives you true, 
full automatic drycleaning units. A 
push-button operation from Dry- 
Dirty to Dry-Clean with a com- 
plete professional cycle. 


Now, anyone can run a load with 
the Maestrelli “Electric Brain” pro- 
gramming system. No transferring 
wet loads from washer to tumbler; 
no valves to turn at specific times; 
yet you can select or change your 
cycles as you please. 


If you are considering a new 
package plant or replacing your 
present machinery, be sure to in- 
vestigate the Maestrelli Astra (30 
Ibs.) now. Enjoy the benefits of 


THE NEW AGE OF DRYCLEANING MACHINERY! 


AUTOMATICS 


amazing solvent mileage with no 
sacrifice of top quality. Gain extra 
working space because the Astra 
is a compact cabinet of 3 ft. x 7 ft. 
x 642 ft. yet it includes complete 
filtration, distillation, deodorizing 
and tumbling. No other equipment 
to buy and it costs little to install. 


The Astra is a proven performer 
in many installations. Every owner 
is an enthusiastic supporter of this 
precision, yet rugged, life-time ma- 
chine. Enjoy a new, carefree ex- 
perience—insist on the Maestrelli 
Astra. You'll gain valuable work- 
ing hours and enjoy profits you 
can measure. 


Send for full information today and the name of your nearest distributor. 


AMERICAN MWIAESTRELL! DISTRIBUTORS, INC. 
GENERAL OFFICES: 940 THIRD AVE. (AT 57TH STREET) NEW YORK 22, N.Y. 
PLANT AND WAREHOUSE: HANOVER, NEW JERSEY 





EDUVORIAL 


“Bright Future” 


Our cover and lead story this month suggest a rather grim 
the industry with no NID. no National Institute ol 


Drycleaning 


picture 
Actually, if there were no such association, the 
vacuum existing would cause steps to be taken immediately to 
establish one 

It would take a long time, a lot of sweat by a lot of people, to 
duplicate what this industry has right now in NID. One doesn't 
build stature, widespread acceptance and a reputation for in- 
tegrity overnight 

Che average drycleaner, member of NID or not, has no con 
ception of just how much NID means to him in his everyday 
business in his own plant in that tight little locality he calls home. 
He doesn't realize more NID effort goes into preventing fires 
than to putting them out 

NID, perhaps unfortunately, perhaps inevitably, has the rela- 
tionship to the drycleaning industry of a mother. We take for 
eranted her guidance, her concern and love, her sacrifices—and 
grumble pettishly if she does not satisfy our passing whim. We 
eat her cookies—and stick out our tongue behind her back. 

Some of us kids help out in the drycleaning household, wash 
the dishes, make beds, clean house. Others skin out into the 
backyard when there’s work to be done. We could do a lot 
exciting things together, if we had more time and money 
But it’s all mom and the older kids can do to keep the irre- 
sponsible ones in blue jeans and out of trouble. We can only 
dream 

\ small plantowner was interviewed about NID membership. 
Why should J join?” he snorted. “Several in the local associa- 
tion are NID members—they tell me all I need to know.” 
Asked if these others should drop their memberships, he only 
glared 

foo many of us feel NID, state and even local associations 
serve the same purposes. Yet we do not claim there shouldn't 
be local, state and national government, and are generally clear 
in our minds about the sphere of operation for each type of 
government. 

As we go to press, news comes that the California Dryclean- 
ers Association is affiliating with NID. The CDA is probably 
the most powerful state group in the country, well organized 
ind well led 
course somewhat competitive to NID. It has more members in 
California than NID 

But this farsighted group sees nothing gained by nibbling 
it NID. Duplication of effort and services is costly to both. 
But through united effort, they can lift the industry to ever 
higher professional levels. It’s a bright future! 


It could pursue indefinitely an independent 
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Find Us Fast 
In The 


This emblem wants to work for you 


Whenever people see this famous emblem, 
they’re reminded to ‘find it fast’ in the Yellow 
Pages. And when you associate your business 
... your name... with this emblem, you're 
reminding prospects to find you in the Yellow 
Pages when they’re ready to buy. So—if you’re 
advertising in the Yellow Pages now, it’s just 


SEPTEMBER 1961 


good sense to display this emblem in your 
other advertising, on your business vehicles, 
at your place of business. And if you aren’t 
advertising in the Yellow Pages yet, it’s high 
time you did. Call the Yellow Pages man at 
your Bell Telephone Business Office for details 
on how you can put this emblem to work. 





JUST STOP a minute and really 
think it over. Suppose NID did close. 
What would it mean to you? 

Here's one way to look at it. In 
your mind—cut your volume in half. 
It will give you an idea what would 
actually happen to drycleaning in 
America if NID closed. 


Why? Here are some reasons 


NID is the basic source ot research 
in the drycleaning industry. Virtually 
every book, bulletin, report and study 


guide on drycleaning either started 
with or was strongly affected by NID 
research. So, if NID research stopped, 
this flow of information would dry up 

Without NID research there would 
be a flood of problem garments and 
unserviceable materials. As new fab- 
rics came along there would be no 
one to tell manufacturers whether they 
were cleanable, nor to warn cleaners 
if they were not. 

You'd have to find out for yourself. 
If the garment turned out to be un- 
cleanable—and you ruined it—you’d 
pay. People would lose confidence in 
you and your work, They’d have few- 
er garments cleaned—and those few 
cleaned less frequently. 

You don’t see many uncleanable 
garments today because NID works 
behind the scenes,” to stop them 
from coming on the market. Fabric, 
garment and accessory manufacturers 
frequently check with NID _ before 
they issue new items. If NID closed 
there would be no one to check with 
Your business would suffer—badly 


e of the drycleaning industry—stilled! 
h that served drycleaners for 
century—stopped! 
Analysis of new processes, materials 
ind techniques—ceased! 
Bulletins on fabrics, practical operations 
sales and management, technical bulletins— 
no more! 
The world’s largest, oldest, most respected 
| for drycleaners—closed! 
ycleaning industry—shut off from its 


irce of unbiased factual information 


the aver 


t somebody 








With so many developments in do 
it-yourself techniques—wash-and-we al 
and the like—this cut in your volume 
would be even more dramatic with- 
out NID. The Institute’s work with 
the University of Maryland, for exam- 
ple, has shown millions of consumers 
that they can save time and look bet- 
ter if they have wash-and-wear ga 
ments drycleaned 

Take that solvent vou're 
NID research established solvent spec 
ifications. If it weren’t for that, you'd 


using 


still have a solvent-derived odo1 prob- 
lem. The solvent would be flammablk 
corrosive, explosive. NID’s work with 
solvents is so well known that th: 
paint industry won't buy a paint thin- 
ner unless it meets NID standards fon 
flammability and odor. 

a lot of 


This busi- 


You're probably cle aning 
dved cotton dresses today 
ness could well have been lost to dry 
cleaning, except for quick work by 
NID. Certain pigment dyes aren't fast 
in drycleaning. Yet their use on cot 


tons was increasing rapidly, because 
they were cheap to produce. NID 
saw the danger, If enough people 
had bad experiences with these cot- 
tons, people would soon stop sending 
all cotton dresses to be drycleaned. 

NID had de veloped tests to deter- 
mine whether pigment-dved cottons 
are colorfast to drycleaning. NID 
alerted pigment makers and cotton 
converters to the problem and worked 
with them on its solution. From now 
on this will be less of a problem for 
drycleaners every vear. Without NID. 
the market would be flooded with un- 
drycleanable cottons 


And those suits with shoulder pads 
At one time thos« pads changed the 
color of garments People were losing 
faith in drycleaners because their suits 
NID pe rsuaded 
the manufacturers to change thei 
way of making shoulder pads. The 


were being ruined 


problem has been virtually eliminated 
confidence restored 


Interlinings were also a problem at 


one time. They were dyed with a 
black starch that bled. NID sold the 
garment industry on using colorfast 
dyes. You benefited 


Research restores confidence 

Most dramatic was the granddaddy 
of all problems. Back in the late ’20’s 
the Celanese Corporation developed 
acetate—the first fusible fiber. Thou- 
sands of inexpensive dresses were 
made of the fabric. For the first time 
the evervdav dress was going to the 
drvycle ane! 

But there was a problem. High pres- 
sing temperature and standard spot- 
ting procedure ruined the dresses. 
Then, too, public confidence in the 
drycleaner hit bottom. NID stepped 
in, solved the problem, sent word to 
drycleaners to use correct tempera- 
tures in pressing and safer chemicals 
in spotting the new fabric 

Public confidence was rebuilt. The 
development of acetate and a way to 

Continued on page 36 


Sorrespondence courses only small part of the 
mass of publications carefully prepared and 
published—of, by and for the drycleaning in 
dustry exclusively. What other national organiza 
tion has your special interests so close to heart? 





The layout service was installed by popular request, and layout 
planning is an important part of the management course cur 
riculum. No NID, no management course, no layout service 


Basic research in the laboratory is extremely time-consuming, 
painstaking, expensive. Not every drycleaner could do it himself 





restore it to its original fineness prob- 


ably did more to help drycleaning 
grow than any other single event. 

NID has recently initiated a new 
class of membership—tTextile Affiliate. 
Chis is bringing textile and garment 
manufacturers even closer to the dry- 
cleaning industry and helping to stop 
problems before they ever come up. 

If NID closed, you wouldn't have 
this representation, either. No one 
would be your spokesman to the tex- 
tile manufacturers or the consumer. 
Every garment would be blamed on 
you. Your volume would fall 

NID is nation-wide and industry- 
wide. For that reason, NID is the 


nitiated at NID. It would be too bad . . . 
; ‘a only organization in the country that 


gt 3 
sees enough problems In mass to es- 


tablish a pattern of major trouble 

areas 
And for the same reason, only NID 
is large enough to represent the en- 
tire industry to manufacturers. With 
NID, you stand with thousands of 
other cleaners and have a powerful 
spokesman for your interests. If you 
stood alone there would be no one of 
sufficient stature to represent you to 
manufacturers, retailers and consum- 

ers 

NID has armed cleaners with the 
facts to face unjustified claims. As 
a result, the cleaning industry’s fair- 
4 ness and integrity have won signifi- 
az - cant respect in the eyes of other in 
wrens dustries and the public. It was not al- 


se ae 7 ' 
ways so! 


ie ce é — What of the schooling the Institute 
“¥ offers? 

we.” overer e- It’s through education that dry- 
faa Rt @ 454 cleaners, like people in other fields, 
~— wry become professional. Only a national 
Perea Sn S91 9.8 « Nae ; organization can offer so complete a 
program as the Institute does. NID 
has created a body of literature that 
onsumer relations learns the facts of life about fabrics, informs cleaners and cus- is the principal source of technical 
th. Better they st never and management knowledge about 
drycleaning. NID has ended the old- 
time secrecy about drycleaning tech- 
niques—built a healthy standardiza- 
tion of processes which saves every 
drycleaner money. The Institute's 
well-developed program of research 
and education will continue to pro- 

vide professional information. 
There’s another reason a national 
organization is so important: It influ- 
ences people to turn to you as an ex- 
pert and a professional. NID’s work 
with clubs, schools and the press 
brings home the fact that you work 
professionally and have available to 
you the tools which can keep you 

ahead of new developments. 

And NID supplies member clean- 
ers with materials with which they 
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Members of the glass fiber industry come to get the word from the horse’s mouth involving 
six NID specialists. No horse, no specialists Continued on page 84 
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Custom-made PERCHLORETHYL 
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DRYCLEANING INDUSTRY SERVICED 
BY R.R. STREET & CO. INC 






ESTABLISHED 1876 
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DRYCLEANING INDUSTRY SERVICED 
BY R. R. STREET & CO. INC 


TREETS 


ESTABLISHED 1876 





ONE COMPLETE FIELD SERVICE FOR DETERGENT AND PERCHLORETHYLENE 


STREETS) 


The above photo was taken during a one-week clinic held 


in Chicago for additional perchlorethylene specialists 
The agenda included intensive study of equipment used 
with perc; the advantages of PerSec brand of perc; hou 
to provide increased mileage per drum of perc; and the 
outstanding features of the new Staticol detergent, de 

signed exclusively jor pere 


expands field staff for combined service 


of 
STATICOL 


Double Strength Detergent 


Street's new and improved detergent 
oaded with anti-static and designed exclusively 


for perchlorethylene. And 


PERSEC: 


America’s finest perchlorethylene 


Frontier's PerSec, made in the most 
modern perc manufacturing facility in America, and 
containing a unique long-life stabilizer 


for greater protection from corrosion 


R R STREET & CO INC 


TA 
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Street’s field technicians have long been rec- 
ognized for their thorough knowledge of the 
nomenclature and operating procedure of all 
leading makes of equipment designed for use 
with perchlorethylene. 

What could be more natural than an arrange- 
ment which provides for Street’s staff of field 
technicians to service the solvent used in syn- 
thetic units at the same time they service the 
detergent? 

Street’s has employed and trained fifteen 
additional field technicians to supplement the 
services of Street’s already large staff. 

This new group of technicians will cooperate 
with Street’s appointed jobbers in rendering 
an improved service to plants using perchlor- 
ethylene. 
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VAPOSAVER 





SHIRT 
FINISHER 


] 


Minimum Down Payment Plan 


Under the terms of the \@*®) minimum 
payment and conditional sales contract 
plan, you can own your drycleaning and 
pressing equipment free and clear in from 
one to five years. Equipment is delivered 
and installed on receipt of a small down 
payment. 
SNIFFER 


2 Complete Leasing Plan 


Here’s a leasing plan that enables you to 
obtain any or all equipment needed—no 
down payment — long term lease — full 
ownership available. 


New HOFFMAN —o 
Finance Plan lets you keep 3 


Lease Plan—6 Months Free 


your cash when you need it most! A 30 month lease plan during which you 


have unrestricted use of the complete dry 
cleaning unit. You need not make any pay- 
ments for the first six months. You have 
the option to purchase the equipment at 
any time during the term of the lease. 
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HOFFMAN INTERNATIONAL CORP Dept. NC6 
107 FOURTH AVENUE, NEW YORK 3, N.Y 


Gentlemen 


_— 
- 


| am interested in illustrated literature and infor 
mation on the Hoffman 
PRESS SHIRT FINISHER JET IGEA 
MATADOR SNIFFER WASHER TOPPER 
-ONVEYOR VAPOSAVER FINANCE PLAN 


NOW — Hoffman, the most 

trusted name in pressing and drycleaning equipment gives 
you the opportunity to obtain the most modern machinery 
NAME 


on credit. Only Hoffman offers these three easy term plans 


ADDRESS to meet your modernization needs. 
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*HOFFMAN FINANCE PLAN 
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* HOFFMAN PREMIERS * 


p new equipment at the 
LACATEC 
Cleveland Convention 
Booths 101-104 
Sept. 29, 30, Oct. 1 
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AT LAST! 
The Finest 
Heavy Duty 
Vertical 


Vacuum 
Units 


Available 
in all 
sizes 


Out of Hoffman Engineering and Research comes 


the greatest contribution to Profitable Drycleaning in years 


Only Hoffman can offer these heavy duty units 
geared exclusively to the needs of the drycleaning 
industry — because Hoffman is the only pressing 
machine manufacturer to actually design and 
manufacture its own vacuums. 


Hoffman verticals handle from one to eight 
presses, dry garments faster, better and at lower 
cost. You get higher vacuum — greater air volume 
and longer operating capacity — the same steam 
economy and increased output available in higher 
priced horizontal units. 


Equipped with dynamically balanced alumi- 
num impellers, the Hoffman vertical vacuum pro- 
ducer insures uninterrupted service—you save up 
to 50% on steam costs — reduce fuel bills. Simple 
design and long engineering know-how virtually 
eliminate maintenance—keep costs well below what 
you would expect to pay for a comparable unit. 


SEPTEMBER, 


For more information on how Hoffman vertical 
vacuum units can contribute to your volume and 
profits—mail this coupon, You owe it to yourself to 
get these money-making facts today. 


HOFFMAN 


INTERNATIONAL CORP. 
107 Fourth Avenue, New York 3, N.Y. 


HOFFMAN INTERNATIONAL CORP. 


107 FOURTH AVENUE, NEW YORK 3, N.Y. DEPT. NC-6 
Gentlemen: 


Without cost or obligation, please send information on 


Hoffman vertical vacuum units. 


NAME 





ADDRESS 
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Extra ground was purchased for coin-op addition in foreground 
Customers for regular service still drop off work at near corner 
drive around back and pick up finished work on opposite end of 


s fully exposed to the parking 
w sible for r 


» side permits window attendant to 


sign invites doubtful persons tc 


At the NID convention in Philadelphia last February, Lino 
Battiston described his experience to date with a clean-and- 
steam service being tested in his Wethersfield, Connecticut, 
plant. He stated frankly it was an experiment, and that he 
was not necessarily ‘‘sold’’ on clean-and-steam 

His main purpose was to find out whether there was a mar 
ket in his area for a less than complete professional dryclean- 
ng service. Also, he wished to know if such a limited (Bikini- 
type) service would hurt his regular volume built on high- 
juality drycleaning at a $1.50 base price. This was the top 
price being charged in the area 

The details of this clean-and-steam service were widely 
jescribed. Here's the sequel, in Mr. Battiston’s own words. 


building 


Battiston’s decided 


against clean-and-steam, 


and for coin-op 


by LINO J. BATTISTON 
OUR CLEAN-AND-STEAM soared to ove 


$400 a week when we advertised, and offered 
free items. But at the prices of 25 cents for 
single pieces and 50 cents for two piece items, 
the cost of continued heavy advertising was 
prohibitive. We increased prices to 35 cents 
and 70 cents and stopped promoting—expect- 
ing to ride on momentum. Volume dropped to 
$300. We spent $70 on advertising it. Volume 
went up $100. Stopped promoting and _ it 
promptly sagged back to $300 

As we approached spring season, we ex- 
pected clean-and-steam to double or triple. It 
stayed at $300! 

Even at low prices on clean-and-steam, the 
custome rs want convenience. Many com- 
plained at having to pin on tags, hunting for 
garments on the ready racks, poor pressing and 
garments not being ready 

We are not unhappy with the results of 
clean-and-steam at Wethersfield. It actually 
pulled the plant ahead of our West Hartford 
plant, both in total volume and in profit. And 
it showed there is a market for limited service 
that we can serve 

Still in an experimental frame of mind, we 
then built a 2,400 square-foot addition to om 
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A NATIONAL SUCCESS 
IN LESS THAN 3 MONTHS 


Dry Cleaners in Every State of the Nation Hail This New 
Sensational Development That Quickly Builds Sales & Profits 


._ Mimi FABRIC 
SIZING 


Just Spray on Garment— 


BIG 35 OZ. CAN ready to use — ready to produce 


marvelous results on cottons, linens, silks, synthetics, blends, 


; Machine wash 'n wear! It’s a great money-maker and Dry Cleaners 
: pressing 
or everywhere are discovering this new easy way to restore fabric 


9g Unit 


Silk Finishin sizing to all types of garments and fabrics. Ask your distributor, 


; pigs equirmer or write direct for complete information. 
son LO” 


sORAT 
APOR gEDEL 


: /ENTS N 


RON! PACKED: 6 — 35 oz. aerosol containers to the case. 
ray AND ! 


Shipped F.0.B. Case Price — $10.14 ($1.69 per can) 


Sold with an unqualified money-back guarantee. 


DISTRIBUTORS NOTE: 


Write today for complete selling plan and territories open. 


CRISP PRODUCTS, INC. * WARMINSTER, PA. 


FREE! COMPLETE SELLING KIT INCLUDING CANADIAN SALES REPRESENTATIVE * Regal Sales Company 
WINDOW STREAMERS AND HANG TAGS/ 72 Kincourt Street, Toronto, Ontario, Canada 


SEPTEMBER, 





West Hartford plant to house a coin-op “self- 
service center.” It contains: 8 coin drycleaners, 
metered at $2; 20 double-load laundry wash- 
ers at 35 cents a load; 10 tumblers on 10-cent 
cycles; and a 40-pound rug washer set for 75 
cents 

We opened this with a bang, our first at- 
tempt at this type of promotion. Three full 
days of free coin-cleaning! Free laundry wash- 
ing, drying, soap, bleach, cokes, orchids for 
ladies, balloons for kids. Fifteen one-minute 
spots on radio for 10 days, five teaser ads in 
local paper, and a full page on opening day 
It cost $2,500 

The place was jammed! Our regular custom- 
ers could hardly reach us. We used numbers 


original call office overlooks attendant’s post in coin-op. There to give people fair turns at the machines. 
a walk-in counter to the left of this foyer, for customers who There 
discuss their problems 


» was a three to four hour wait for most 
of three days. People were in the coin-op 
from 6 a.m. to 11 p.m. We cleaned over 400 
loads in the three days. People came from 
miles around 

I wonder where they are today! 

We opened June 8, which gave us an ex- 
pectancy of three weeks of woolens in our sec- 
tion of the country, before the summer slump 
eally sets in. Volume in the self-service center 
for the first four weeks was as follows, show- 
ing first the total, then cleaning in parentheses: 
$523 ($386); $501 ($284); $461 ($294); $400 
$230). Rather disappointing in terms of a 
$110,000 investment (half each to land and 

Rug washer and tumblers on left, double-load laundry washers on right buildings and to equipment). ‘ 
eal et Battiston at one of the cleening units across the beck of We do feel confident that coin self-service 
the eres 4 Continued on page 54 
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Important feature of this layout is that the coin drycleaners’ service area at the back is directly open to the plant's drycleaning operator for con 


stant and quick surveillance and maintenance 
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HOW DO YOU WANT TO EXPAND IN THE NEW, MORE PROFITABLE 


LAUNDRY & DRYCLEANING STORE BUSINESS? 


Open a new store! There are over 
260,000 groceries, 229,000 eating places, 
206,000 gasoline stations and over 225,000 
beauty parlors and barber shops. There's 
plenty of room for 75,000 more necessity-of- 
life combination coin-operated laundry and 
dry-cleaning stores. ALD can help you ex- 
pand, buy the equipment you need, and 
finance it for you. 


Add Drycleaners to your present 
store! Your laundry store business will 
e-x-p-a-n-d if you offer Westinghouse dry- 
Cleaning as well as washing and drying. 
Your customers can save as much as $5.00 
to $6.00 a load. You'll attract more and bet- 
ter business as well as brand new customers. 


Coin-Op Drycleaners exclusively! 
There's a place for the coin-operated store 
that offers coin-operated drycleaning exclu- 
sively. ALD can help you go into this lucra- 
tive business with the number of drycleaners 
to fit your market. No need to buy a battery 
of eight. Add more flexible Westinghouse 
Drycleaners as your business builds. 


ALD continues to set the standards in the !aundry and drycleaning store industry 


install Drycleaners on your routes! 
There are literally thousands of apartment 
buildings, schools, institutions, military 
establishments, hospitals, nursing homes, 
etc., etc., that have coin-operated laundry 
installations, and would welcome coin-oper- 
ated drycleaners. And think of the thousands 
of hotels, motels and clubs where big profits 
can be made. 


Complete your service store! if you 
now operate your own laundry service and/or 
drycleaning satellite store, and do your own 
finishing, you could realize far greater profits 
by doing most of your own drycleaning as 
well. All you need is a Westinghouse coin- 
operated Drycleaner or two. 


GET THE FACTS 
BEFORE 
YOU INVEST! 


Read the new, fact-filled 20-page 
Progress Report: 
Coin-Operated Laundry & Drycleaning Stores. 





IMMEDIATE 
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PACEMAKER PUTS YOU AHEAD 
of your competition 


CALED PACEMAKER - THE SOAP THAT 
STARTS CLEANING INSTANTLY! 
ECONOMICAL TO USE « LINT-FREE GARMENTS 





e MORE PASS-UPS 


Pacemaker is THE soap for all petroleum systems, 
operating without pressure in any type of filter, and 
with all moisture controls. 

Pacemaker cleaning starts JINSTANTLY—with or 
without moisture additions and you can use water di- 
rectly on continuous filtration or add stock solution 
without creating filter pressure or wrinkling the loads. 


Easy to test—your Pacemaker Test Kit accurately 
tests both soap and fatty acids. 


Pacemaker gives you Top-Notch Cleaning—Trouble- 
free operation—and lowest operating costs. 


Order Pacemaker today from your Caled man or job- 
ber salesman. 


loled Prurducts 


COMPANY INC 
BRENTWOOD MARYLAND 
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THERE'S NO COMPARISON 
CALED PACE PERK 


designed for perchlorethylene. 
Here’s what Pace Perk 
means to you! 


Highest Carbon Soil Removal 
No Lint 

Soft Feel To Garments 
Amazing Spot Removal 

No Filter Pressure 

Cleans With Or Without Water 
Whites Whiter 

Blacks Blacker 

Can Be Used With All Moisture Controls 
Use With Or Without Rinsing 
Easy To Test 


$ 
$ 
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Pace-Perk, made exclusively for Perchlorethylene and 
all systems, does every job you want the soap to do 
...and, IT DOES IT BETTER! There’s no substi- 
tute for Pace-Perk . .. see your Caled man... at once. 


luled Products 


COMPANY INC. 
BRENTWOOD MARYLAND 
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Four pitfalls 
What happens vhere the 


steve 


spott I 


spots almost ever 


SPOT? 

PASS? 
WETCLEAN? 
RECLEAN? 


spotting department 


rarment he touches? In the first place 


he is not only going to be awfully 


bus\ but he'll slow 


throughs ut the plant If he is so busy 


up produc tion 


the drvcleaning operation should b 
studied! Certainly with today’s higher 
efficiency the number of 


cleaning 
spots ind soil remaining after dry 


leaning is considerably smaller than 
t was before the 


ietergents 


advent of the new 


This does not mean we expect to do 
ill the 


spotting in the drvycleaning washer 


functions of wetcleaning and 


can do 
differing slightl, 


according to various load classifica 


Within correct limitations we 


i drvycl ining job 


tions, that leaves a minimum of soil 
ind stains 

This “spot ‘em all spotter” may be 
trving to impress the boss as to what 
When the 
stomping 


in important fellow he is 
boss hears him constantly 
the steam treadle on his spotting gun 
he gets the word Steve is a ball of 
fire. He can be expensive 

Or Steve may just naturally be a 
perfectionist The most capable spot- 
ter I ever knew spent so much time 
spotting every garment close to per- 
fection that few plants could afford 
his services The price structure con- 
trols the degree of spot removal. 

By contrast, “Pass em” Pete never 
has work hanging on his rack—he 
long since sent the last load out of 


by CORT ANTONSON 

the washer on to the finisher with 
his blessing. Pete (and perhaps his 
fellow 
claims 99 percent pass-ups in their 
plant. When asked how a plant could 
attain a fantastic pass-up rate the 
owner was advised to hire a blind 
spotter. 


boss) is the who proudly 


But Pete isn't blind—he’s pass-up- 
happy! If it doesn’t come out with 
the steam gun he has plenty of hang 
tags to tell the customer those stains 
just won’t come out. Anyway, what 
can you expect these days for a buck 
and a half? Pete keeps the finishers 
busy, production is high, the boss is 
making money—so what else is there? 
Only the customer—and the coin-ops! 

There many old-time 
water-loving spotters at the boards 
any more. But Dick the Dunker takes 
a crack at it on the board. The stain 
doesn’t come out, so he throws it in 
the tub. Then he can justify letting 
the stain go, to the boss, because he 
had gone all out and wetcleaned it 
There are still plants where any stain 
that doesn’t come out on the board 
gets “the full treatment” in the tub. 
They do have customers who say, 
“But I sent it to be drycleaned, not 
washed.” 


arent so 


“Reclean” Roger knows one advan- 


Continued on page 52 
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PER “50” . . . fully automatic, with Filter, Still, and Clover-Leaf Muck Sueer 


AUTUMN SPECIAL... $6,995 COMPLETE 


Mercury, the manufacturer, carries the notes and/or leases 


There is nothing finer than Numatic PER ‘‘50” . . . same ® Dry load capacity 44-50 Ibs. per load . . . $2,000 weekly 
unit as delivered to U. S. Navy. volume; or more. 

2000 GPH Mone! Tubular Filter with backwash . . . Marlow , 

Centrifugal Pumps & big 3” dump line. @ Fully automatic .. . 1-bath, or 2-bath. 


50 GPH automatic Still . . . no foam-over. @ Mercury-Twin-Disc transmission and fluid drive. 
Clover-Leaf Muck Stripper ‘‘valves away’’ the muck; elimi- 
nates filter cleaning chore. Comes completely piped and assembled. 


Clover-Leaf Muck Stripper and 2000 GPH Monel Tubular Filter also available 
for use with any make of Perc Unit. Owners report up to 16,000 Ibs. mileage 
per drum of solvent and less filter pressure. 


Petroleum units also available ... 140F or Stoddard solvent. 


Nearly 5,000 successful Mercury Owners in 50 states. 
See SS SS SSS SSS SSS SSS SSBB Bee eee ee eee See 


Mercury Cleaning Systems, Inc. 
1817 Benson Avenue, Evanston, Illinois 


Please send complete information on [_] PER 50 ] PETRO 50 
Name 
Cempany 


CLEANING SYSTEMS, INC. Address 


City Zone State 
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Let one of Adcos 65 “Miracle Men” help 


/ help you obtain top quality cleaning 


Each of Adco’s 65 Sales Representatives is a trained Drycleaning Technician 
with a background of plant management to help you improve your cleaning with 
Adco’s famous ‘‘Miracle Method.’ You'll enjoy new cleaning efficiency with 
Clean Solvent, Clean Detergent, and Clean Moisture, without detergent loss or 
distillation! TRIPLE X DRI-SHEEN for petroleum and PERK SHEEN for 
perchlorethylene, are double strength, clear in color, completely soluble in 
solvent, therefore, are not removed by KLEAN, Adco’s Triple Strength, Vegetable- 
type activated carbon. They contain no non-volatiles that must be removed. 
These detergents, being completely soluble, enable you to use sufficient Klean 
Super Activated Carbon to keep your solvent in top condition, clear and 
pure at all times, yet you lose no soap through the use of Klean. A 1% charge of 
water white Adco Size, which is also completely soluble, produces the ultimate 
in drycleaning, and completes Adco’s Miracle Method, resizing every garment 
in the Cleaning Process! 


Result: «top QUALITY CLEANING”, NO LOSS OF DETERGENT OR SIZING, 
AND SOLVENT STAYS IN PERFECT CONDITION. THESE RESULTS CANNOT 
BE DUPLICATED WHEN OBSOLETE MINERAL TYPE CARBONS ARE USED. 


He'll help you merchandise 


this quality cleaning to your customers by 4 Outstanding Merchandising Pro- 
grams. Contact one of our 65 trained drycleaning technicians to first install the 
Miracle Method on a Guaranteed Basis with nothing invested until you are 
satisfied and prove through the use of swatch tests that the Miracle Method 
produces the absolute in drycleaning. Adco furnishes you with merchandising 
aids to help you build your business on a profitable basis. 


tha Dipginadors yf’ Gj 


No (ace Lat Claning 


MANUFACTURING CHEMISTS SINCE 1908 


ADCO INC., SEDALIA, MO., U.S.A. 
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... don’t just hope they'll go away 


leaner who wants to survive and 
1 have three logical steps you can 
Analyze your own business and 


f is makes sense for you to: 


1, Promote quality—so you can continue to 

appeal to the customer who wants and 

ts the professional drycleaning serv- 
1achine can never offer. 


2. Meet ’em—by offering a “‘clean-only” 
service to maintain volume—thus getting 
some of the new optional cleaning busi- 
ness generated by coin-ops. 


3. Join ’em—by opening a coin-op outlet 


Free to users of PPG PERCHLOR 
Seasonal mobile for your store. Ask your 
Perchior distributor, 
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of your own, either as a separate unit or 
under your name. 

Whatever direction you take, rely on 
PERCHLOR . the perchlorethylene 
solvent of proved uniformity and purity 
from PPG Chemical Division. Look to 
your Perchlor field man and distributor 
for new ideas in processing . . . like the 
Perchlor Super-Speed process now under 
study by the leading equipment makers. 
Look to Perchlor for in-store merchan- 
dising help such as store traffic-builders 
and the holiday mobile shown below. 
Call your Perchlor distributor now, for 
quality solvent and new ideas! 


PITTSBURGH PLATE GLASS COMPANY 
CHEMICAL DIVISION 

ONE GATEWAY CENTER PITTSBURGH 22, PENNSYLVANIA 
DISTRICT OFFICES. Boston Crertore Crcago Concomnet Cleveland 
Daties Houston « Minneapolis « New Orieens - New York - Philedeipnia 
Pittsburgh - San Francisco - St Lowis - IN CANADA Standard Chemical Limited 


chemicals 





Spot? Pass? 


Continued from page 48 


tage of charging solvent is that deter- 
gent picks up water from a garment 
in the washer. What a valuable prop- 
erty this is for the spotter! A gar- 
ment that rings quickly can go into 
the charged washer directly after wet 
spotting, thereby preventing a ring. 

Of course, Roger is finding the 
drycleaner had better have his sol- 
vent in top condition, or Roger is go- 
ing to end up with a lot worse spot- 
ting problem—redeposition of soil o1 
Also, Roger and the 
drycleaner aren't the best of buddies 
The drycleaner has the audacity to 
grumble over handling a lot of clothes 
twice. Recleans can be 


color transfer. 


overdone; 
there is hardly any need, for instance, 
to reclean wools that can easily be 
feathered on the board, perhaps 
tossed into a tumbler to dry, and 
moved to finishing long before a re 
clean would get back to the board 

These types of spotters are all ex- 
tremes—but they do exist in many 
plants throughout the country in vary 
ing degrees. The ideal spotter is a 
compromise of all four types. He 
knows his business well enough to 
evaluate carefully what should be 
done on a garment. Every load has a 
high percentage of legitimate pass- 
ups and probably one or more gar- 
ments that fall into each of the other 
three categories. The important thing 
—the knack that makes a spotter 
worth his salt—is to make the correct 
decision, so that the best possible job 
is done with the least amount of labor 


Time for a new look 

Frankly, there is too much tend- 
ency to give stains the quick treat 
ment, toss them into the washer and 
let it go at that. Obviously to merely 
spray-spot everything that looks like 
a spot and toss it into the washer does 
not require too much skill. To prespot 
stains properly requires know-how. 

Quite often dry -side stains, for in- 
stance, such as ball-point ink, are pre- 
spotted with moisture solutions. In 
the washer this moisture actually tends 
to prevent the from being 
worked on by the drycleaning solvent. 
Hence such stains go in the washer 
as ball-point-ink stains, come out as 
dye stains that are tough to remove. 
Che ball-point ink itself would have 
easily removed if prespotted 
with oily and volatile paint removers, 
followed by drycleaning. 

Various oil stains fall into this same 
category. Prespotted wet, such stains 
are oxidized by the subsequent heat 


stain 


been 
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Now, in just one machine you can vary yout 
process to the type olf loads. Do it by classifica- 
tion, by type of fabrics or by condition of the 


garments. 


Here’s how a YORKTOWN 


unheard of flexibility in your dry cleaning oper- 


10 will give you 


ation—enable you to do more things better: 


Selective solvent level can be 


10 inches by merely flipping a hi-low selector 


set for either 7 or 


switch. 


The closed syste m guarantees a higher degree of 
Phis 


means fe wer classifi ations, less soil redeposi- 


solvent purity than you’ve ever known. 


tion, greater unit efficiency. As soon as the 
pre-set solvent level is reached, flow to the 
base tank 1s cut off. All during the clean- 

ing cycle solvent flows directly from 

tub to filter and back to tub. No contaminated 


solvent ever reaches the base tank. 


Optional “hatch”? operation can be made a part 
of the When 


“batch” operation he Ins. the solvent flow goes 


automatic cycle when desired. 


Do more things, better.......... 
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on bypass and the pre-set solvent level ts main- 


tained in the tub. Automatic additive device 


permits addition of moisture. Sizing or Water- 


prooling to thre load. 


Cylinder rotation can be slopped at anv time 


during the cycle. Velocity of solvent flow pro- 


vides a gentleness of mechanical action for 


cleaning unusually delicate fabrics. 


Only the YORKTOWN offers such complete 
flexibility. Now is the time to put the YORK- 
TOWN’S flexibility to work for you. 


For complete information, call your nearby 


American distributor, or mail the coupon. 


merican 


eeeeeeeeeeeeeeeeeeeeeeeees 
American Cleaners Equipment Sales 
Cincinnati 12, Ohio 

Send complete information on the flexible 


YORKTOWN 30 Cleaning Unit. 
Name 


ACE-52 


Firm Name 
Address 
City State 


Zone 
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tinually 
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that svstem clean! This is pel 
failings toda. 
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cleaning 
solvent system can d 


rotten, contaminated sys 


harm than good 
ill of us can attend institutions 


vide technical 


ice. But it is possible for 


training in 


spotters on the job to take advantage 
of the variety of 
much of it free) 


media available 
and thus become 
more capabk . There is no reason why 
you cannot stain old garments, always 
to be found around a plant. Then 
conduct your own experimental spot- 
ting course, particularly during slack 
times. Certainly the more you know, 
the more spots you will remove safely 
—and I think the time has come for 
us to remove more spots 


Battiston’s decided 


Continued from page 44 


volume will reach $1,000 weekly by 
fall. We therefore are preparing to 
re plac e our clean-and-steam in Weth- 
ersfield with a similar coin-service 
center. We think it will satisfy the 
need for a “Bikini type” 


satisfactorily as coin-op. It has th 


service as 


idded 


bit more divorced from professional 
$1.50 drycleaning service. By that. I 


merit in our eyes of being a 


mean the customer doesn’t expect to 
be waited on in the coin-op the way 
she does in clean-and-steam. Nor is 
she so critical. 

Here are a few further observations: 


1. Coin cleaning does increase pro- 
fessional volume. We are getting split 
| 


bundles from people we never saw be 


tore. It creates more activity 
, oin-op should deter new com 
petition by draining the gravy items 
from the market 

3. We find coin cleaning equal to 
plant cleaning in quality, and even 
better in some respects 

4. Speaking objectively coin clean- 
ing shows no breaks, has bright col- 
ors, a surprising minimum of spots 

5. Price of $2 may be high com 
petitively on certain items, such as 
blankets and slipcovers 

6. An 
instruct, 
lend confidence, cope with emergen- 


cies, sell professional services. 


necessary—to 


cleanability, 


attendant is 


advise about 


In closing this report, we ask the 
reader to remember that the primary 
object of these experiments by Bat 
tiston’s is not competition with othe: 
cleaners. It is to carry out the convic- 
tion that must 
positively to recapture the volume lost 
to wash-and-wear. I’ve been called 
“Mr. Clean-and-Steam,” but right 
now it looks to me as though coin-op 
cleaning is the answer to wash-and- 


drycleaners move 


wear. 
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Why is non-removal of stains still 
a common consumer complaint? 





What can and 
should be done about it? 





We all know the real reason why non-removal of 
stains ranks high on every list of consumer com- 
plaints on dry cleaning: ever-rising costs force the 
cleaner to use more and more short cuts in trying 
to sustain his already slim profit margin. Unhap- 
pily, some of these short cuts are just too short— 
and quality suffers. 


The trend away from quality 
cleaning can be reversed 


How? Surely not by operating right at the bare 
edge of consumer acceptability. You've got to 
make a decision: either to give your customers 
high enough quality to justify your prices and 
profit — or to face the threat of declining volume. 
Just remember this: if you offer professional* 
quality cleaning, you need never fret yourself with 
fears of losing trade. Jt will come to you. 


The place to start is 
with inspection 


You must remember that charged systems cannot 
remove ail stains completely. No matter what the 
“miracle” fiber or the “wonder” finish, no matter 
what your solvent or detergent or controls, quality 
cleaning still calls for careful inspection for spots 
before and after cleaning. 


RSR is a key to better quality cleaning. Quality is the key to profit. 





Set protein spots can 
be the worst of all 


Rust, paint, enamel—these are difficult stains and 
you use spotting agents to remove them, But what 
do you do about set protein stains—the most diffi- 
cult and insidious of all? Set protein soil is the 
hardest of all to remove: once protein-containing 
material dries on fabric, ordinary solvent-deter- 
gent-water—even acids and alkalies—will not 
remove that stain completely. Not from Dacron, 
not from Acrilan, not from Wash 'n’ Wear or any- 
thing else. Not until you use an enzymatic digester 
to soften and swell that spot will it be removed. 


RSR eats up protein colloids 


RSR is a mixture of protein-degrading enzymes: 
special active “catalysts” formulated to digest 
even the toughest, oldest, driest, dirtiest protein- 
containing stain. RSR works on ail types of pro- 
tein stains—food, discharge and body soils, stains 
of many sorts. Continuously improved over the 
years to take full account of modern changes in 
fibers, finishes and cleaning practices, RSR is one 
of the most efficient chemical tools today’s tech- 
nology has to offer the professional cleaner. Want 
more information? Write today for working 
sample of RSR and complete use instructions, 
*Buy, beg or borrow a copy of the N.1.D. motivational study on 


How the Consumer Really Feels About Dry Cleaning. It will open 
your eyes. 


; ») WALLERSTEIN COMDANY 


Division of Baxter Laboratories, In 


REMOVER 


eS ceevevee 


ite. 


Staten Island 3, N. Y 
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French weaving 

Method: The weaver takes new 
threads from the seams of the dam- 
aged garment. 

Using a sewing needle, she replaces 
cach damaged thread with a new 
thread .. . one by one. 

She first weaves the needle through 
the cloth, following the path of the 
damaged thread. Then she pulls the 
new thread into place. 

The weave and tension of the new 
threads must be exactly the same as 
the old ones. 

The cross threads are replaced first, 
then the warp threads. 

Uses: To repair small damages on 
most materials. 


REWEAVING— 
and what you 


should know about it 


by JEAN VALENTINE 


IN THE PAST 20 years, thousands of 
cl aners have added reweaving as a 
sideline Those who have been suc- 
cessful with it have viewed reweaving 
as a service rather than as a way of 
making “easy money.” 

Reweaving can help build up your 
cleaning volume and promote good- 
will. But it is not enough to put up a 
sign and look around for the weaver 
who will give vou the “best deal.” 
You must give your customers top 
quality work at fair prices, and know 
enough about reweaving vourself to 
sell it intelligently 


What is reweaving? 

Few cleaning customers understand 
what reweaving is. Some of them have 
never heard of it. Some have a hazy or 
incorrect idea about it. Others have 
had a poor job of reweaving done and 
are sceptical about it 

It is up to you to educate your cus 
tomers about reweaving so they know 
what they are paying for, how it is 
done, and the many ways it can help 
them be well groomed 

Reweaving is the invisible repair of 
damaged fabric. It is all done by 
hand. The weaver uses simple needles 
and threads (or a piece ) from the 
same fabric. She actually remakes the 
cloth in the damaged area. It takes a 
lot of skill, time and patience to do an 
invisible job of reweaving 

Reweaving is an ancient art. It 
originated in the fabric mills of Europe 
many years ago where it was used to 
repair defects in bolts of new cloth 
Many of these age-old techniques are 
still used 

There are many terms you may heat 
applied to reweaving, such as French 
weaving, iIn-weaving, piece weaving, 
over weaving, etc. In reality, there are 
two basic methods of reweaving 
French weaving and piece weaving. 

Both of these methods can be invisi- 
ble as long as the weaver duplicates 


the exact weave of the cloth .. . and as 
long as she chooses the correct method 
for each damage. We give a descrip- 
tion of both methods and their com- 


mon uses 


How can you find an expert weaver? 

When done correctly, reweaving is 
a real art, which takes years of train- 
ing and experience to master. 

A really good weaver will give you 
the best work at legitimate prices. 
She will cooperate with you to please 
your customers. She is in business to 
build up a clientele. She takes pride in 
her work, and will take the time and 
effort to do a beautiful, invisible job. 

Unfortunately, not everyone calling 
herself a “weaver” is an expert. Many 
of them are not even weavers. They 
have simply learned a few tricks of 
the trade, but don’t have enough 
training or experience to do good 
work. These pseudoweavers can do 
your business more harm than good, 
even though they may offer lower 
prices than an expert does 

So it’s wise to take a little time and 
effort in selecting a weaver. Get a real 
expert to do your work. It will pay off 
in satisfied customers and an increased 
cleaning business. 

There are some short-cuts you can 
take in finding an expert. (In addi- 
tion to classified ads in trade maga- 
zines and the information you get 
from other cleaners. ) 

Check with one or more of the fol- 
lowing places and find out who does 
their weaving: your insurance agent; 
the finest tailor in town; the best 
men’s shop; the best ladies’ dress shop; 
the top department store. 

The weaving done for these estab- 
lishments must be perfect. Their cus- 
tomers are discriminating . . . and 
much of their damaged clothing is 
store merchandise or insurance claims. 


A final check 
Once you think you have located a 
competent weaver, if possible visit her 





a 
digester 
makes you 
Exzyme removes the spots — not the fabric! 
Its gentle, digestive action is perfect for removing a better 
food, beverage, blood, perspiration, urine 


and related stains. You need it because most cleaner ! 


spotting manuals say that over 25% of all stains 
come clean best with a protein digester like Exzyme. 


Exzyme works equally well for bath or board. Saves you time because it works alone — 
frees you for other chores. With Exzyme the fabric stays soft and sweet. Never any odor — 
either in the plant or on the garment. 


Be a better cleaner. Next time ask your supplier for Exzyme, the safe, fast-working protein 
digester. It's your best buy because a little goes a long way and the jar is larger! 


FREE VALUABLE COUPON WITH EVERY JAR 


Get free gifts for yourself and 
your family—save the coupon 
morein that comes with every jar of 
_ DIGESTER Exzyme. 


reroect 


*say EX'-zime 


INDUSTRIAL PRODUCTS DIVISION 
PABST BREWING COMPANY + MILWAUKEE, WISCONSIN 
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Piece weaving 
Method: The weaver cuts out a 
squared picce of cloth from ‘inside the 
damaged garment (i.e., from the 
pocket facing). 


She ravels out all four sides of this . 


piece—leaving a %%4-inch fringe all 
around it. 

She places the piece over the dam- 
age, matching the pattern. 

With a special latched needle, she 
weaves the threads of the fringe into 
the material surrounding the damage. 

She must follow the exact weave of 
the cloth so the piece will blend into 
the cloth and be invisible 
Uses: To repair large damages on all 
materials. 

(Also preferable for most damages 
on two-toned materials such as fine 
sharkskins, herringbones and novelties. 
Also upholstery, synthetics, silks, cot- 
tons. ) 

A competent weaver can tell you 
which of these two methods is better 
for each damage, before she does the 
work. She bases her decision on the 
type of fabric and the size of the 


; 
damage 


shop and get acquainted. Come to a 
definite understanding with her about 
pricing, pickup and delivery, et 

Most important of all, ask to see 
some of the finished work hanging in 
her shop. Look at reweaving done on 
these materials: gabardines, tropicals, 
synthetics, sharkskins, fine herring- 
bones and novelties. These are real 
tests of the weaver’s skill 


Weaving shops 

No two weaving shops are exactly 
the same. Some have one weaver, 
others may employ as many as twelve. 
Some weavers only do French weav- 
ing ... or piece weaving. Others do 
both 

Many shops offer other repair serv- 
ices besides weaving, such as zippe1 
repair, hosiery repair, knit repair, 
shortening of knit dresses or suits, al- 
terations, upholstery and rug repair. 

For knit shortening, extensive alter- 
ations, and upholstery and rug repair, 
it is advisable to send the customer 
directly to the weaver if in the same 


community, 


Home workers 

There is an increasing number of 
weavers” who do work in their homes 
Chey usually try to lure cleaners away 
from established shops by offering cut- 
rate prices 

They can offer these low prices be- 
cause they have no overhead, and 
many of them do inferior work. They 
are not licensed They do not have to 
carry insurance to cover customers’ 
clothes in case of damage or loss 

Since they do not have a business 
location, they do not have to maintain 
the standards or reputation of an 
established shop So their work and 
service are seldom on a par with those 
of a regular weaving shop 

A “cheap” weaver is seldom a good 
weaver. She can cost you valuabk 
cleaning accounts through inferior 
work, poor service, or lost and ruined 
garments 


It is wisest to deal with an estab- 


lished weaving shop which stands in 
back of its work . . . and provides ade- 


quate protection for your customers’ 
garments. If there is none in your 
community, reputable mail order firms 
are available 


Handling reweaving over the counter 

Few cleaning customers know about 
reweaving. It is up to you to educate 
them about it, in order to sell it ef- 
fectively 

Most of your work in connection 
with reweaving comes when the cus 
tomer brings the garment to you . 
before the reweaving is done 


1. Show a new or sceptical cus- 
tomer some of your weaver’s finished 
work. Then they know what to expect. 

2. The best practice in pricing is to: 

(a) Take in the job from the 
customer. 

(b) Send the job to the weaver. 
Get her price and com- 
ments. 

Contact the customer and 
get his OK. 

(d) Give the weaver the OK to 
do the job. 

If a customer objects to the 

price, you can point out: 

a) Weaving is all hand work. 
It takes a lot of time and 
skill to do it properly. 

(b) An invisible weaving job 
makes the damage disap- 
pear. It saves an expensive 
garment from the ragbag, 
and is a lot cheaper than 
replacing the garment! 
Weaving prices have 
changed very little in the 
past 30 years, despite infla- 
tion. 

The reweaving will usually 
last for the life of the gar- 
ment. (Most expert weavers 
will guarantee this. ) 

The only “bargain” in weav- 
ing is an invisible job. A 
customer may be able to get 
a cheaper job elsewhere, but 
if it shows, she is simply 
throwing away her money. 
If the customer is still not 
sold, it may be wiser to for- 
get about it . . . or send her 
directly to the weaver. Let 
the weaver know you are 
referring a customer to her, 
and what price you quoted. 
If the customer has an ex- 
tremely big or “touchy” 
job, it is usually better to 
also send her directly to the 
weaver. 

3. When the weaver gives you a 
price, find out if it is for a French 
weave or a piece weave. In most cases 
one or the other is preferable, in order 
to produce an invisible job. In a few 
cases either method will be satisfac- 
tory. Trust the weaver’s judgment on 
this point. The size of the damage, 
type of cloth and condition of the 
garment determine the best choice. 

4. A garment should be cleaned 
before it is rewoven. In many states 
this is required by law. Let your cus- 
tomers know about this when they 
bring in the garment. 

If the garment has moth holes or 
acid burns, this is especially im- 
portant. Cleaning neutralizes the acid 

Continued on page 64 
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GAS HEATED DRYER 


MODELS 
M 3750-METERED 
T 3750-TIMER CONTROL 


Built under strict quality control that sets a new 
high standard for the industry . . . has self- 
clearing slug-rejector coin meter, or accurate timer 

. safety door . . . gear driven transmission .. . 
perforated steel lint cylinder . . . separate high- 
low temperature control 


AVAILABLE IN STAINLESS STEEL 
OR HIGH GLOSS ENAMEL FINISH 


Tumblette by Cook is the result of combining 
the finest materials and workmanship to create 
efficiency in operation, handsome appearance, and 
a lifetime of trouble-free service. 


These certifications and/or listings are for fuel 
burning as well as electrical authorization. U.L. 
(Natural and manufactured gas, GGA (Natural 
and LP gas), CSA (Natural and LP gas.) 
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For illustrated brochure and name of nearest distributor, write 
COOK machinery Co., INC. 
SUBSIDIARY OF ALD, INC 


WASHERS © DRYERS e EXTRACTORS e WASHER-EXTRACTORS ec P.E.P. 
4301 S. Fitzhugh Ave.—Dcllas 10, Texas—Phone HAmilton -1-2135 
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PROMOTION 
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te with your order 


Giant Day-Glo Window Posters 
Paris-Styled Store Interior Signs 
Smart Newspaper Ads 

Clerks’ Lapel Ribbons 

Other Important Selling Aids 


THE NATIONAL CLEANER 


SARIS ro You) 


PERCHLOROETHYLENE 


FROM PARIS  —the birthplace of modern 


drycleaning — comes a great new perchloroethylene 
... backed by a powerful, Continental-styled 
promotion ... and affords extra profit on 

every garment! 


PER@CHLO, the “Paris Fashion” drycleaning 
solvent, is made by the Pechiney Company, one of 
Europe’s largest and most famous chemical producers. 
Manufactured to highest quality standards. PER@CHLO 
meets or surpasses all other brands of “perk” in safety, 
economy, freedom from odor, and thorough 

cleaning action. 


Paris, France ras 
aac Sw’ © from your distributor... 

AREER SH 8 PERERA TROL 
INTERNATIONAL SELLING CORPORATION 


220 East 42nd Street © New York 17, N. Y. 
Exclusive United States Sales Representative for Cie. Pechiney, Paris, France 


R OSH information on PER®CHLO and the “Paris Fashion Dry- 
cleaning” promotion 


publicized to pre-sell your 
customers! 
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From front counter to boiler room 


controls assure the quality that 


“ 7 ~~ 4. -: 2 , ee «s 
inne ne eS i Sar 


New Honeywell conveyor control system pleases tl 
customers with fast counter service! Your 


mere 


1em automatically in seconds. Use any storage 
ounter identification system you like. The conveyor system 
our customer's always takes the shortest route. Ask your conveyor 
ifacturer about the new Honeywell MagiCare 
veyor system delivers Conveyor Control System. 


an attractive counter control panel man 
The He Cywell ct roiled ¢ 





Honeywell MagiCare* 


brings customers back! 


Solvent Temperature Controls 
V4019A Solenoid Water Valve. 
Releases cold water to heat exchanger 
upon call from temperature controller. 
New Honeywell MagiCare Tumblitrol* maintains ideal drying 


conditions at all times! At a central panel, you select the right Furnace and Boiler Controls 


drying time and temperature for avy garment—even hard-to- 
handle synthetics. The Honeywell Tumbltrol System reacts in- 


L6018D Two Stage Thermostat. 
For perchlorethylene systems. Con- 
trols a steam valve and a water valve 
where both heating and cooling are 
required, 


stantly to any temperature change in your laundry tumbler or 
drycleaning reclaimer to prevent shrinkage or damage to fabrics. 
Other features include continuous indication of existing tumbler 
temperatures and provision for end-of-cycle alarm. 


New Honeywell MagiCare System prevents shrinkage and 
wrinkling during washing! No matter what the humidity out- 
side, the Honeywell MagiCare System always maintains the rela- 
tive humidity of your washer solvent at a level best for each type 
of material. Garments come out consistently brighter and softer 
—with no wrinkling or shrinkage. You save time and money on 
spotting and pressing. Works equally well with Stoddard or 
perchlorethylene solvents and with any soap concentration. 





RA890 Protectorelay*. Electronic 
flame detection for gas burners and 
oil burners. 


R478 Protectorelay. Electronic 
flame detection offering either flame 
rectification or Flameguard*. 


Q283 Flameguard Photocell 
Mount. Combines with a photocell 
to make up a flame detecting unit for 
use with the R478B Protectorelay. 


VA835 Solenoid Gas Valves. 
Designed for use with gas burners 
using two-wire, low-voltage control. 


” ” 


Available sizes: %”, %2", #4”. 


V48, V88 Diaphragm Gas Valves. 
Relay operated diaphragm valves for 
use with gas burners using any type 
of gas. Available sizes: 1” to 3”. 


*Trademark 


Honeywell manufactures the most complete line of dry- Honeywell 


cleaning controls on the market. For complete information, 

call your nearby Honeywell office. Or write Honeywell, Fut Ww Coiteol 
Dept. ND-9-28, Minneapolis 8, Minnesota. Sales and service |H| W 

offices in all principal cities of the world. SINCE 1685 
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Reweaving Synthetics 


SYNTHETICS are the weaver'’s biggest headache 
They take twice as long to weave as other materials 
ind are twice as difficult to do 

Normal weaving methods are unsatisfactory on 
yvnthetics. French weaving looks like a darn, and 
rular piece weaving has a pate hed look 

Why all this trouble? Synthetic threads are brittle, 
stil ind packed together like sardines They break 
nd easily. They have no “give” to them as 

You can work on wool bite” into the threads 
vith a needle, move the threads around, run needles 
through the fabric and the material will fall back 
into pl ice and mat down as it was before. Not so with 
svnthetics 

One synthetic thread disturbed or fuzzed . 
hows up like a sore thumb. So what is the solution? 

The best synthetic technique known to the writer 

a variation on ptece weaving using special 
eedles 

The needles have smooth, round points that don't 
cut and fuzz the brittle threads 

The weaver works around the piece fwice instead 


of once. First, she pulls the thread ends down into 


1 
ti 


he material. Then she turns the cloth over and an 
|? 


chors the ends to the underside taking care not 
to disturb any threads around the weave. This method 
eliminates the fuzzing and thread disturbance which 
tuse a pat hed look 
This twice-around technique was devised by Ellen 
\lears, owner of The French Reweavers in Redwood 


City, California. It works equally well on silks, cottons 
nd fine tropicals, in addition to synthetics 


lf your weaver does a good job on svnthetics 

msider yourself lucky. If she can do everything 
except svnthetics just don’t bother to take them 
n. You ll save vourself a lot of headaches 


re OS 


7. If the customer has any extra 


und the r material which matches his garment 


» first clean th send it to the weaver with 


ewoven then pres ment 


the gar 


ick from the weavet 8. If you handle your weaving by 


knock them mail order, it is still wise to investigate 


mu whe ind find the best weaver in your area 


ob. But [The weaver will usually s 


to give 
two to P 
veeks 


piece weave Then you Can 
Stl x 


end you 
i postcard giving you the price and 


ype of weave French weave ot 


Live her 


our OK by return postcard before the 


iob is done Allow at least two weeks 


trousers yn mail orders 


iver can 5 The re are some damages which 


if require special attention by 


the weavel 


you and 


Moth holes Must be 
cleaned betore rewoven to 
kill moth larva and eggs. 
Moth holes are often larger 
to weave than they appeai 
The larva weakens the area 
around the holes. 

By holding the moth hole 
up to strong light and look- 
ing “through” the material, 
you can get a better idea 
of the damaged area. 

The weaver will often 
give you an estimate of the 
price on a garment that has 
a lot of moth holes. and 
base her final price on the 
time it takes her to do the 
job 


Acid burns: Must be 
cleaned betore rewoven, Ol! 
acid will keep on eating the 
material. When she does the 
job the weaver must test 
the threads all around the 
damage to tell how big the 
damaged area really is 


Blood stains: Always. tell 
the weaver if damage was a 
blood — stain Since it is 
necessary to remove blood 
with water, the area around 
the damage often shrinks 
Therefore, the weaver must 
shrink the threads which 
she uses to repair the dam- 
age 


Bruises and worn areas: 
The hole li a bruised or 
worn area May look small 

. but the actual damage 
is usually much larger. The 
weaver must replace all 
of the weakened threads 
around the hole. Look at 
the bruise or worn area 
through strong light to get 
a better idea of how large 
the actual damage is 


9. IMPORTANT: Where is_ the 
weaver going to cut out a piece of 
material for a piece weave? 

Find out beforehand where she in 
tends to take the piece, and give you 
OK. In some cases you should get the 
customer's OK (i.e., if it has to be 
taken from the inside facing of a 
coat). 

An incompetent weaver with poor 
judgment can ruin a garment by tak- 
ing the piece from the wrong place 
(All the more reason for dealing with 
an expert! ) 

Here is a list of the common 
places where weavers take material] 
The most desirable places are listed 
first on each garment 
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TROUSERS 

l. Inside facing of pockets. 

2. Inside the fly, beside zipper. 

3. Cuft 

(a) First choice: underside of 
cuff where it is turned un- 
der and stitched. 

(b) Second choice: inside ot 

cuff in the fold. 
(NoTE: Get customers OK 
to take piece from here. He 
can't have French cuffs 
made at a later date if cut 
from inside cuff. This is 
sometimes only place to get 
material, however. 

4. Back seam: Poorest place on 
trousers to take material. If the cus- 
tomer gains weight, he can’t have the 
trousers let out. Also, the seam may 
pull out. 


COAT 
1. Material under patch pockets. 
2. Inside facing on pockets. 
3. Cuff of sleeves 

(a) Piece should not be cut any 
closer than % inch from in- 
side edge. 

1. Inside facing on front of coat 

(under the button side) 

(a) Get customer's OK. Poorest 
place to take material. 

(b) Sometimes necessary to 
take from this location in 
order to get large enough 
piece, or to match pattern. 

c) Piece should be taken oppo- 
site second button of three- 
button suit, next to lining 


DRESSES 

1. Facings: on pockets and at back 
neckline. 

2. Shoulder pads that are self-cov- 
ered. 

3. Material under patch pockets 

. Materials around zippers 

. Cufts of sleeves. 
Inside gores which are sewed up 
(a) Only as a last resort. 

. Hems 
(a) Poorest place. The customer 

may want to lengthen dress. 

Any other excess material on in- 
side of dress. 
NOTE: The weaver should sew in 
a piece of matching lining over 
the place where she cuts out the 
piece from the garment 


Exceptions where reweaving may show 

There are a few exceptions where 
even the best job of reweaving will 
show a little. An expert weaver can 
warn you about these cases before 
she does the work, so you can tell your 
customer and get his OK. For in- 
stance: 


. If the area around the damage 


is extremely worn, faded or 

bruised. 

(a) The new threads which are 
woven into the damaged 
area may show up brighter. 

(b) Hold material from the in- 
side of the garment up to 
the damaged area to get 
some idea of the color dif- 
ference. 


2. If the area to be rewoven is ex 


tremely large. 


. Very hard-finished materials, 


such as some gabardines, twills, 

and synthetics may show a little. 

Usually, as the customer wears the 

garment, the reweaving will blend 
down so it is not noticeable. [ 


The second part of this article will 
discuss the pricing of reweaving work, 
and will include charts on common 
causes of garment damage, with tips 
to the drycleaner’s customers on how 
to prevent them, what to do when 
they occur. 


What do you EXPECT 
from your 


DRYCLEANING SOLVENT? 





BETTER PERFORMANCE? 


FASTER SERVICE? 








BIGGER PROFITS? 








APCO OIL CORPORATION 


OKLAHOMA CITY, OKLAHOMA 


APCO DISTRIBUTION AREA 
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OP PROFIT 


can be yours with 


CA WHIRLPOOL 


DRYCLEANERS AND WASHERS 


Have you seen the new, complete coin-op 
‘“nackage”’ from Whirlpool? It’s terrific! First, 
there’s an unexcelled product line... the new 
RCA WHIRLPOOL drycleaner, the standard com- 
mercial washer, and the new extra-capacity 
Wash-A-Lot washer plus all other necessary 
equipment. Here’s everything you need to 
get into the coin-op business, whether you 
open a new location or add to an existing one. 
When you buy RCA WHIRLPOOL equipment, 
you deal direct with the factory. And, when you 
buy ,a factory field service force stands behind 


nake sure that everything is right. 


There’s much more to this profit program 
than excellent product and service, however. 
There’s financing for up to 90% of the total 
equipment value. There’s layout and planning 
service to help you get started fast and right. 

And, tested advertising and promotional 
programs show you how to sell your service 
to the community most effectively. All the 


] 


tools you need are at hand, sharp and ready 
for use. Your own keen business judgment is 
the ingredient that rounds out the package 
and makes possible the remarkable profit 
opportunities that exist. Call or write today! 


The RCA WHIRLPOOL coin-operated drycleaner is the only one 
listed under Reexamination Service of Underwriters’ Laboratories, Inc. 
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CORPORATION 


Commercial Laundry & Drycleaning Equipment Div., 
Benton Harbor, Michigan 


Regional Offices: Irvington, N.J.; Atlanta, Ga.; Dallas, Tex.; 


Oak Park, Mich.; San Mateo, Calif. 


In Caneda: Whirlpool Appliances Canada Limited, 
10 Jeavons Ave., Scarborough, Ontario 


RCA 


Whirlpool Corporation 
Commercial Laundry & 
Drycleaning Equipment Div. 
Benton Harbor, Michigan 


CJ Please send complete information on the new RCA WHIRLPOOL 


coin-operated drycleaners and washers 


— 
|_| Have representative call in persor 
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Dept. DL, CELINA, OHIO 
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Trouser Holes 


What has caused the holes in this pair 
of trousers? The customer claims that 
they weren’t there when he brought the 
trousers in for cleaning.—S. C., New 
Jersey 
Tests on the damaged areas of this 
show that the holes 
a strong mineral acid 


garment have 
been ( 1used by 
such as sulfuric acid. Our examination 
of the damage 
confirmed this 

Evidently the 
dentally come in contact with a strong 


under ultraviolet light 
customer has acci- 


acid. The most likely source is the car 
battery, 


Any handling of such a battery could 


which contains sulfuric acid 


result in a splattering of acid on a gal 
ment. Of course, if the 
in work that involves the use 


customer 1s 
engaged 
of mineral acids, such activity could 
also result in this damage 

Very often 


either not evident at 


such ac id damage 1S 
all or it merely 
appears as a stain before drycleaning 
When the 
ordinary 


< le ining 


urment is subjected to the 
action of the 
as the heat 


mec thanic ‘al 


process, as we ll 


REFUSE SUBSTITUTES! 


Now, more than ever, 





it's good business to 


INSIST on the Orégénal 

and Improved.... 
PRE-MARKED 
STRIP TAGS 


‘21 CLUB” memberships 


COST NOTHING and 
MAKE YOU MONEY! 





Order 20 boxes of 
Strip Tags, then return 
to us the last Strip of 
each box. You'll 
receive the 


ais FREE! 


tik 


.. or write w.... 


PRE-MARKED STRIP TAG CO. 


same 
High Quality, 
Low Prices! 


The quickest and 
most positive con- 
secutive identifica- 
tion System...... 


Write for FREE 
Catalog & samples. 


3232 India St. 
... San Diego 
1 elibielaalie 








ANS! 


of deodorization, the affected areas 
fall into holes. Therefore your custom- 
ers comment that no hole was present 
before cleaning could very well be 
true. 

However, the damage is the result 
of the action of acid on the fabric and 
such mineral acids are never used in 
cleaning or spotting procedure. We 
therefore do not feel that the cleaner 
should be held liable for this damage. 


Contact Dye or Corrosion 


What caused the yellow area across 
the back of this man’s gray jacket?— 
4. C., Delaware 


Under ultraviolet light this yellow 
discoloration across the back of the 
jacket appears due to dyestuff or to 
metallic corrosion from contact in 
leaning back against something. If the 
jacket were damp from perspiration at 
time of contact the transfer of color 
could occur quickly. 

First spray-spot the 
Then put the jacket in a bath 
of clean, charged solvent (with at 
least 4 percent charge). Soak the 
jacket in this for several hours or over- 
night. Then re-dryclean it. 

If color remains, spray with the 
steam gun and apply commercial rust 
Flush this out with the steam 
traces of rust re- 
Finally spray 
or apply it 
thor- 


discolored 


areas. 


remover. 
gun, then neutralize 
mover with ammonia. 
with hydrogen peroxide, 
with a swab. Flush the area 
oughly with the steam gun. 


New Fabric Drycleanable 


One of the local department stores has 
asked us to supply information as to 
cleaning a new line of coats, jackets, etc. 
We are enclosing a tag and a sample of 
insulation taken from a jacket. As you 
can see, the manufacturer's tag is incom- 
plete.—A. A. C., Arizona 


We have 
ples of this insulating material taken 
from the sample you sent us. Obvious- 
ly, the sample is too small to conduct 
finishing tests on but this material 
should not give difficulty either in dry- 
cleaning or wetcleaning procedures 

We did see some slight tendency 
for the material to swell after pro- 
longed soaking in perchlorethylene 
that contained detergent. This may 
not be to a degree that would cause 
any concern. This tendency may be 
related to the solubility of the bonding 
agent used. 


run various tests on sam- 
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There might be concern in 
the finishing department in the event 
that the use of 
might tend to flatten the foam mate- 
rial, which would then lose some of its 
It might be better to 
finishing in gar- 


some 


steam and pressure 


insulation effect 
resort to steam-ail 


ments of this type. 


Discoloration From Alkali 


What caused the discoloration and 
the reddish stains on this dress? —P.D.C.., 
Puerto Rico 

The light bluish discolorations on 
this garment are due to a loss of color 
We have been able to duplicate this 
color loss by soaking a small sample of 
the fabric, 
seam, in 


taken from an unexposed 
ammonia. We believe a 
strong alkali of some kind has been 
accidentally 


ment. 


splattered on the gar 


It is impossible to determine exactly 
how this took place but the alkali may 
have been part of the solution that also 
stained the garment to a reddish cast 

We have tried to restore the color 
by neutralizing the light blue areas 
with an acid solution but because the 
actually rather 
were not able 


damage iS color loss 
than color change, we 
to improve the damage. Redyeing is 


the only means of restoration 


Print Changes Color 


Why has the brown print on this dress 
turned green? The customer brought the 
dress back to the store where she was 
told the color loss was due to faulty 
cleaning.—W. D., Connecticut 


This type of damage is not a new 
problem. The difficulty stems from the 
fact that the dyestuff contains a com- 
ponent that is soluble in drycleaning 
solvent. When the garment is cleaned 
and this dyestuff is dissolved out of 
the print, it changes to an entirely dif- 
ferent shade. Green prints will change 
to a beautiful shade of blue due to the 
loss of a yellow component. In this 
instance it may also have been a yel- 
low component that bled out, chang- 
ing the shade from brown to green. 

This damage is not due to any fail- 
ing in the drycleaning procedure. The 
difficulty lies in the inherent failing of 
the dyestuff to withstand a standard 
drycleaning solvent 


Acid Damage in the Home 


What has caused the damage to these 
tan draperies?—D. C., Indiana 


The damage to this drapery panel 
is quite typical of a very common type 
known as “acid deterioration of cur- 


1961 


tains and draperies.” The National In- 
stitute of Drycleaning has published 
several bulletins on this subject as 
have other organizations such as the 
Better Business Bureau. 

The difficulty lies primarily in the 
fact that there are acid gases present 
in the air in the home due to the com 
bustion of fuels. Moisture is also pres- 
ent. When fabric, as in draperies, is 
exposed to this condition for a long 
period of time, these gases and mois- 
combine to 
form a mineral acid. This acid condi- 
tion the deterioration of the 
fabric 


ture are absorbed and 


causes 


Are you running 
siness 


In this case vou will notice that only 
one of the yarns has been destroyed 
This is because some fibers are more 
resistant to acid damage. The relative 
sheerness of the yarns also has a bear- 
ing on this damage. In addition, heat 
and the action of sunlight have a part 
in speeding up the action of the acid 
As a result the damage is al- 
most always in streaks up and down 
the drapery. 


present. 


The drycleaner should not be held 
responsible for such damage as this 
because the deterioration of the fabric 
is not due to any part of his process 
ing. 


You don't have a complete plant 
without a storage vault 


What used to be a sideline has become 
a standard part of the drycleaning busi- 
ness—and a highly profitable one. Suc- 
cessful cleaners all over the country 
have proved that a good storage vault 
brings a higher return for each dollar 
invested than any other new equip- 
ment you can buy. 

Storage brings in profits three ways: 

. Through storage fees themselves 

2. Through cleaning of stored garments 
3. Through increased year-round busi- 
ness from new storage customers who 
keep coming back. 


WALTER HAERTEL COMPANY 


Minn. 


Many cleaners say they more than 
pay for the vault equipment the first 
year 

And the best equipment is the cheap- 
est in the long run. Haertel Vaultmas- 
ter packaged units give long years of 
economical and trouble-free service. 
They provide all the necessary controls 
automatically: humidity, temperature, 
fumigation and ventilation. Haertel 
engineers will help you design an 
efficient vault 

Learn how you can join the money- 
making Haertel parade. Mail the cou 
pon or call us today. 


WALTER HAERTEL CO., 2840 Fourth Ave. S., Minneapolis 


] Please send me your free brochure in which cleaners 
and launderers using Haertel vault equipment tell 
how it pays off for them 


Please have a Haertel man call to look over my plant 
and answer my specific questions 


FIRM NAME 
ADDRESS 


CITY 


SIGNATURE 





QADGEIS and gimmicks 























No Intrusions 


re LIsScoUl 
Madera, Cali 
gridwork over th 

ng it directly to 


sliding do 


' hb] 
prooiem 


“ he n +} 


ow 18 an 


iirview Clean 
ind was re port 
he North Car 
uunderers 

1 sent this lk 
filling 
the place incdic 


} 
Ol 


' 
t 

t 
Colvir 

| 1 

ris empioyees 


ted 
ited 


is an employee 
ind Shirt Law 
1960 was $ 


cial Security 


of your 
paying for you $ 
of $ to 
Account for the year 


1 
payment 


ire putting a nice 


retirement some 


ment Insura 


} 
araw 


vent of the 
reasor other 


Unemployment 
loss of you 
than 


own free wi 


misct 
tting of vour 
Workman’s 

entitles 


se of 
relationship for tl ist 


i 
Compensation insurance 


} } 


you to doctor and hospital care 


injury while on the rb 
twelve 
vas been very happy. I deeply 
uur cooperation ind 
we continue to strive for 


work and customer 


rood 
bet 


satistac 


Sincere ly 


Signe d 


Frank Colvir 


Small-Plant Statements 


Mor thly 
ike nit 


littl vel 


statements take time to 
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Simon Cleaners ilifornia 


Ed and Wilma 


this ] b in 1 couple ot hours 


i windowed enve lope, i stencil print 


ind the listing and pricing mat hine 


om the marking de partment 
statement Is ot the 


with 


snapout 


ve llow 


an original plus l 


Air-Cushioned Garments Hold Finish 


\ little extra work in the slow sum 
puts Ed 
fall when 

rush. At 
Madera, California, they 
cushion the stored garments with air! 
tightly sealed in poly 
Just before sealing the bags are 

full of out 
during the sealing process, so the bags 
are partially inflated fully 


Tashjian 
the 
his 


mer season 


the 


out in a 


way 
ihead in storage 
Simon 


goes 


Cleaners in 


Garments are 
bags 
blown air. Some seeps 
when 
sealed 

Over each poly bag a plain paper 


garment bag is drawn. This serves as 


SIMON CLEANERS 


and a white copy. It measures 6% by 
314 inches, which fits in a window en 
velope one-quarter inch larger each 
Way 

First step is to stamp the custom 
name and the lower 
left corner of the statement. A file of 


stencils is kept for this purpose. The 


er's address in 


and address are parallel to the 
the Dots 
printed on the invoice show the loca- 
tion that 
how the 
lope 

The then the 
other way to feed through the listing 


name 
long edge of statement. 
will be readable no matter 
statement shifts in the enve- 
statement 1s turned 
and pricing machine. Here any previ- 
ous charges, plus accumulated current 
are listed and totaled. Then 
the original is 


charges, 
removed, inserted in 


the envelope and mailed 


a dust shield, so the poly bag remains 
fresh for delivery to the customer. 
The lapping at the shoulder of the 
paper bag forces the air in the poly 
bag towards the middle, creating a 
“bumper” when orders are shoved to- 
gether on a rack. Hence no garments 
are together. Mr. Tashjian 
almost never has to touch up a stored 
garment before delivery. 

In addition, the paper bag provides 
space for identification of the order 
in large letters that can be read eas 
ily as one walks down the aisle. 
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WASHEX 


SIANGEIAASUTSLA 


40 pound Synthetic Drycleaning Unit 


A complete package unit with 


dual solvent tanks, full size tub- 


ular filter, sludge cooker with 
motor driven agitator, and sep- 
arate still. Automatic controls, 
with batch operation when 
desired. 


See Us At Booth 200-203 
LACATEC Mid-Western Exhibit 
Cleveland, Sept. 29, 30, Oct. 1 











EFFICIENT 
Open pocket 
for better 
Cleaning, fast. 
est loading and 
unloading. 








WRITE FOR BULLETIN SB-162 





ECONOMICAL 
Simple _instal- 
ation-all com- 
ponents pre- 
piped; no foun- 
dation re- 
quired. Maxi- 
mum solvent 
mileage. Mini- 
mum mainte- 
nance. 
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Atias Chemical Industries, Inc 
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Benson Laundry Machinery Co., Inc., 
ton Rd., Canonsburgh, Pa 
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Clear-View 
Chicago 
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Ave., Cleveland 12, Ohio 

Columbia Boiler Co. of Pottstown, Pottstown, Pa 
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12614 Superior 


Con-Tex, Inc 
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Do-16 Corp., 123 Frost St., Westbury, N. Y 
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Foster-Stephens, Inc., 310 S. Christiana Ave., Chicago, 
iL 
Fry Bros. Co., 


Fulton Boiler Works, Inc., 


3600 Cardiff Ave., Cincinnati 9, Ohio 

P. O. Box 122, Pulaski, N. Y. 

Garment Finishing Equipment Corp., 18 Brattle St., Cam- 
bridge 38, Mass 

Gibraltar Fabrics, Inc., 254 36th St., Brooklyn, N. Y. 

Bill Glover, Inc., 5204 Truman Rd., Kansas City 27, Mo 

H. Greenwald Co., 1340 Metropolitan Ave., Brooklyn 
37,N. Y. 


Walter Haertel Co., 
8, Minn 

Hall Mfg. Co., Inc., Brookline, N. H. 

Hays Mfg. Co., 801 W. 12th St., Erie, Pa 

Henrici Laundry Machinery Co., Henrici St., Boston 26, 
Mass 

Hild Floor Machine Co., Inc., 
Chicago 7, Ill 

Hoffman International Corp., 107 Fourth Ave., 
3, N. Y. 

Hoyt Mfg. Corp., Forge Rd., Westport, Mass 

Huebsch Originators, 3726 N. Booth St., 
Wis. 

Hydraxtor Co., 


2840 Fourth Ave., S., Minneapolis 


1217 W. Washington Bivd., 


New York 


Milwaukee I, 


7415 N. St. Louis Ave., Skokie, Ill. 


identification, Inc., 512 S. Peoria, Chicago 7, Ill, 


Johns-Manville, 22 E. 40th St., New York 16, N. Y. 
538 E. Town St., Columbus 15, 
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Cleve 
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Wl 


W. T. Lane, Inc 
P.M 


Poughkeepsie, N. Y 


Lattner Mfg. Co., 1411 Ninth St., S. W., Cedar 


Rapids, lowa 
Laundry Journal, 466 Lexington Ave., New York 17, N.Y. 
Liberty Marking Tag Co., Inc., 


Terminal Dr., Plainview, 
mm. Ve 

Lucas Products Corp., 3839 Seiss Ave., Toledo, Ohio 

MacCarl Co., Inc., 4342 Pearl Rd., Cleveland 9, Ohio 

Manitowoc Engineering Corp., Manitowoc, Wis. 

Marlyn Chemical Co., Inc., P. O. Box 166, Lakeview, Ohio 
Mathco Chemical Co., 3855 E. 78th St., Cleveland 5, 
Ohio 

Meese, Inc., 108 St. Michaels, Madison, Ind. 

Mehi Mfg. Co., 2057 Reading Rd., Cincinnati 2, Ohio 

Mil National Corp., 1101 E. Tremont Ave., New York 
60, N. Y. 

Model Packaging Corp., 788 Evans Ave., Akron 5, Ohio 

National Cleaner, 
N. Y. 

National Laundry 
Pittsburgh 6, Pa 

National Marking Machine Co., 
cinnati 23, Ohio 

Newhouse Specialty Co., Inc., 
Glendale 4, Calif 

New York Pressing Machinery Corp., 
New York, N. Y 

Norge Sales Corp., Merchandise Mart 


466 Lexington Ave., New York 17, 


Equipment Co., 5920 Centre Ave., 


4026 Cherry St., Cin- 
3827 San Fernando Rd., 
880 Broadway, 


Chicago 54, Ill. 


P & H Industries, Inc., 2746 Seelcco, Dallas 35, Tex 
Pak-All Corp., 3985 Race Rd., Cincinnati 11, Ohio 

Pantex Mfg. Corp., P. O. Box 660, Pawtucket, R. I. 
R. J. Paulin Co 


2536 Sinclair Ave., Cleveland 14, Ohio 


Pellerin Milnor Corp., P. O. Box 19264, New Orleans, 
19, La 

Per Corp., 25 Columbia St., West Orange, N. J. 

Pinnacle Products Corp., 188 Tarrytown Rd., 
N. Y 

Pittsburgh Tag Co., 
33, Pa. 

Porco Distributing Co., 
Ohio 

Pre-Marked Strip Tag Co., P. O. Box 2430, San Diego, 
Calif. 
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Procter & Gamble Distributing Co., P. O. Box 


cinnati 1, Ohio 


599, Cin 


Quality Products Co., 
il. 


4248 N. Elston Ave., Chicago 18, 


R & W Specialty Mfg 
Brooklyn 11, N. Y 
Railex Corp., 634 Dean St., 


Corp., 504 Metropolitan Ave., 


Brooklyn 38, N. Y. 


Rassenfoss Bag Co., Inc., P. O. Box 

Registered Shirt Laundry Association, Inc 
New York 19, N. Y. 

Reliable Laundry Supplies, 
38, Il. 

Reliable Machine Works, Inc., 
aa, &. ¥. 

Resillo Press Pad Co., 
cago 45, Ill. 

Rosenthal Mfg. Co., 
th 


44, Glenview, Ill 
4 W. 56th St., 


7131 W. 60th St., Chicago 


238 Eagle St., Brooklyn 


6950 N. Central Park Ave., Chi 


5033 N. Kedzie Ave., Chicago 25, 


Saratoga Conveyor Co., P. O. Box 
Ga 

Fred H. Schaub Engineering Co., 
Downers Grove, Ill 

Morey Seidin Machinery Corp 
apolis 44, Ind. 

Shields Engineering & Mfg. Co., 
Cleveland 10, Ohio 

Signal Chemical Mfg. Co., Inc., 
Bedford, Ohio 

Small Equipment Sales, 5010 Section Ave., 
Ohio 

Southern Mills, Inc., 585 Wells St., S. W., Atlanta 3, Ga. 

Speed Queen, Div. of McGraw-Edison Co., Ripon, Wis. 
J. P. Spencer Corp., 173 Summerfield St., Scarsdale, N. Y 
Stamford Chemical Industries, Inc., Jefferson & Meadow 
Sts., Stamford, Conn 
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Indianapolis, Ind. 

Steele Canvas Basket Co., Inc., 
Cambridge, Mass. 
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olis 4, Ind. 

Stry-Lenkoff Co., 815 E. Market, Louisville 6. Ky. 
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Tenax, Inc., Clesco Div., 850 Third Ave., New York 22, 
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Textile Marking Machine Co., Inc., 2204 Erie Blvd, E., 
Syracuse 1, N. Y. 

Thompson & Sons, Inc., 8130 W. 47th St., Lyons, Ill. 

Time Savers, Inc., 83 Walnut St., Montclair, N. J 

Tingue, Brown & Co., 1765 Carter Ave., New York 57, 
ve 

Troy Laundry Machinery Div., American Machine & Metals, 
Inc., East Moline, lil. 


Unimac Co., 802 Miami Circle, N. E., Atlanta 5, Ga. 

Unipress Co., Inc., 2800 Lyndale Ave., S., Minneapolis 
8, Minn. 

United Brass Works, Inc., 

United Business Publications, 
16, N. Y. 


Randleman, N. C. 
10 E. 40th St., New York 


Vic Mfg. Co., 1313 Hawthorne Ave., Minneapolis, Minn 


Warco Laboratories, Inc., 13609 S. Normandie 
Gardena, Calif. 

Wascator & Wascomat 
New York, N. Y. 

Washex Machinery Corp., 192 Banker St., Brooklyn 22, 
N. Y 

Webster Industries, Inc., 45 Congress St., Salem, Mass 

Western Laundry Machinery Co., 420 E. 10th St., North 
Kansas City 16, Mo. 

Whirlpool Corp., St. Joseph, Mich 
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Wichita Precision Tool Co., Inc., 
3, Kans 
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Du Pont answers your 
questions on 


"ALCLENE 


lhe new high-speed drycleaning fluid 


Du | nou? ent of LLCLENE drycleaning flud. The creat intere 
ided rumors. Du Por 
7 j 
rumor and make it possible 


VALCLENE for coin-op and professional use. 


What is VALCLENE? 
VALCLENI 1 new al nplete drycleaning composition. It is based on a fluorocarbon 
ted combination of chemicals that together make possible 
-to-dry cycle in 15 to 20 minutes. This is why VALCLENE has 


il for coin-op drycleaning 


How can the drycleaning cycle be reduced without reducing cleaning effectiveness? 
rate of the VALCLENE process that permits drastic reduction in time 
[he washing cycle is carried out the same as with conventional dry- 
fluids 
Does VALCLENE dryclean as well as PERCHLORETHYLENE? 
Yes. Du Pont tests show that VALCLENE drycleaning quality is fully comparable to that 
tained with Du Pont’s “‘Perclene” perchlorethylene. In addition, VALCLENE provides 


everal unique advantages that benefit both the coin-op owner and the customer. 


What unique benefits does the customer get with VALCLENE? 
In addition to the timesaving convenience ol high-speed, quality cleaning, VALCLENE 
rovides an extra measure of safety. It is fully compatible with all drycleanable fabrics, won't 
leed dyes or dissolve plastic ornaments. Because drycleaning is done at room temperature, 
pl | creases are retained and deep heat-set wrinkles avoided. Also, fabric hand 
nproved, and there is virtually no odor with VALCLENE. 


What unique benefits does the owner get with VALCLENE? 
You can service 2 to 3 times more customer loads in a VALCLENE unit because of the 
reduced cycle time. The greater productivity of VALCLENE units means you can reduce 
your investment in floor area and install high-capacity drycleaning units in limited space 
In addition, the solvent base of VALCLENE has the highest safety rating for drycleaning 
olvents, is nonflammable and has minimum odor level. ‘The owner also benefits from the 


intages noted above 
Is it true that present coin-op units cannot use VALCLENE? 
ive modification of present equipment would be required before VALCLENE 
ed efficiently. A tightly sealed machine with maximum vapor recovery is essential. 
Can machines using perchlorethylene be modified to match the speed of VALCLENE? 
Possibly. However, even a faster perchlorethylene unit cannot offer all the advantages of a 
VALCLENE unit (described above). Du Pont has carefully evaluated many techniques for 


irk for high-speed drycleaning fluid. 
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speeding up the cycle time of perchlorethylene units—including vacuum drying. VALCLENE 
was decided upon because it not only would give the fastest cycle time, but would offer 
highly desirable properties such as greater compatibility with all types of fabrics, dyes and 
plastics; greater ease of use; minimum odor; and greater safety. 


I hear that VALCLENE drycleaning equipment will cost more. How does this affect the 
profit picture ? 
VALCLENE units will probably cost more initially. However, the much shorter drycleaning 
) 


cycle means 2 to 3 times greater productivity per unit. The /ower total investment plus the 
unique customer advantages of VALCLENE add up to greater profit opportunities. 


I already own a coin-op drycleaning store. How can I take advantage of the VALCLENE 
development? 
It is predicted that many coin-ops will offer both perchlorethylene and VALCLENE units. 
You can plan now to add one or several VALCLENE machines in a special section for 
high-speed drycleaning service. You can use the speed and other benefits of VALCLENE 
to help you attract new customers and give your coin-op business greater appeal. 
Will Du Pont manufacture coin-op equipment to use VALCLENE? 
No. Du Pont does not and will not make equipment. However, Du Pont will continue to 
make its product know-how available to all interested equipment manufacturers upon request. 
When will VALCLENE units be available? 
It is our understanding that several major equipment manufacturers plan to produce 
VALCLENE units. One manufacturer has already announced plans to deliver VALCLENE 
units before the end of the year. 
Will VALCLENE units make perchlorethylene coin-ops obsolete ? 
Certainly not. The safety of perchlorethylene made coin-op drycleaning a practical reality, 
just as it made possible modern, safe, professional drycleaning in convenient neighborhood 
locations. Despite perchlorethylene’s superior advantages, petroleum solvents are not obso- 


25 years. In the same way, VALCLENE will not obsolete perchlorethylene 


for coin-op drycleaning. 


Will VALCLENE displace perchlorethylene for all drycleaning ? 


We believe VALCLENE will ultimately become the predominant drycleaning fluid for 


lete even after 


coin-op drycleaning because of the many unique advantages it offers both the owner and 
customer. While we think the advantages of VALCLENE will also be attractive to profes- 
sional drycleaners, it should be noted that Du Pont’s PERCLENE perchlorethylene is still 
a highly effective solvent for their over-all needs. Anyone considering VALCLENE for pro- 


i 
fessional drycleaning should carefully evaluate all factors since, for one thing, the eco- 
nomics involved are not the Same as for coin-ops Asa supplier of both \ \L( LENE and 
PERCLENE, Du Pont will be glad to give vou impartial assistance 
How will VALCLENE be distributed ? 


hrough Du Pont’s nationwide network of experienced drycleaning distributors. Most of 


these distributors have served professional drycleaners for years with Du Pont ‘‘Perclene”’ 
perchlorethylene and will continue to do so. All of them have been carefully selected for 
their ability to provide prompt deliveries and efficient service. 
Du Pont introduced both PERCLENE perchlorethylene and VALCLENE drycleaning fluid to the 
ing industry and wall be id to use its lor 0 experience lo help you decide how best to profit 
quality product 
If you have any questions on VALCLENE or PERCLENE, please write to: Du Pont, Drycleaning 
Section, D-3085, Electroci wcals Department, Wilmington 98, Delaware 


y ‘ =) y x >) ~ ‘ . y ~ 
VALCLENI PERCLENE 

A a a 4a 4 4 4 aa 4 
high-speed drycleaning fluid — perchlorethylene drycleaning fluid 
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So that markers have a clear view of 
the front office, where they help out 
in peak periods, the usual marking 
bundle-hoppers have been eliminated. 
All incoming orders are placed in ny- 
lon bags and hung on either of two 
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the marking counte1 
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ceiving counter. However. an 


bly 


met on 


asselm- 
hook is always fitted into a 
the bag. with 
hook over one spread-rod. The 
ments are dropped into the bag, the 


¢vrom- 
this 


¢ar- 


outside 


assembly hook is passed through a 


second grommet to secure the bag, 
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POWER -RAMIC 
FULLY AUTOMATIC 


WASHER 
EXTRACTOR 


50 w/ E with automatic 
supply injection! 


The unique Power-Ramic 50 lb. Washer/Extractor 
requires minimum operator attention . . . Less than 
5 minutes for a complete operation. 


VIBRATION ELIMINATED 


Spring mounting means no bulky, ex- 
pensive concrete foundation. Installa- 
tion can be made on any type floor, in- 
cluding wood, that supports the weight 
of the machine, giving you Vibration 
free Operation. 


Copywrite 1961, The Prosperity Co. 











Save TIME, SPACE & COST . 


Lighter weight outloads with Semiy | 
Extraction 


Eliminates need of expensive founda-— 
tion and separate extractor 


Frees operator for other duties 


Clean, Dry Washroom 


tHe PROSPERITY COMPANY 


Division of Ward Industries Corporation 
Factory and General Offices, Syracuse, N. Y. — Sales and Service Facilities in all Principal Cities 














Abacus is screwed to side of each clipboard so rows of beads align with 
lines on charts. Blackboard is for special instructions to finishers, or 
recording maintenance needs of equipment. Finishers are held responsi 
ble for immediate report of malfunction of machines 


from washer to recovery 
has outer protective cover 
hines are dupli 


benefit of cleaner 





garments go 
n bags. These re sewing department can be moved as a single compact unit 
lining a special “butt Thread rack is mounted on angle brackets affixed to underside 
proper f machine shelf. Board just behind lamp is slotted to hold 
! ssors, leaves space for yardstick 


Now a 100-piece lot is solving a off the split rails. Thus orders go onto 
aped rail lot of problems. Every piece receives the bagger feed line in one brief action 


} 


} 


oming work 1S i premarked tag. The lot is closed Specials run through in 50-piece 
markers, and when the number reaches 100. Theré lots. These hit a separate “special” rail 
mark out the bundles fore, lots are now processed at nearly alongside the split-rail assembly of 
ived uniform rates, reach assembly as a regular lots. Each special lot must be 
he plant operated on a nearly complete unit, and clear the completed and moved to bagging be- 
em. Due to the wid production area in short order. Each fore the next special lot is assembled. 
numbers of pieces pet half of the split-rail assembly rack All special lots have priority over reg- 
the different seasons holds a compl te 100 piece lot. This ular lots. 
ontinued. In summer permits the assembler to start a new Mr. Tashjian hires no experienced 
the 50-bundle lot would lot while stragglers are filling in the 


150 pieces. A simi earlier lot 


employees. He prefers teaching his 
own methods without need of chang- 


seasons could easily Orders are separated on the split ing old habits. Hourly wages prevail, 
number of pieces. Lots rails by metal fingers affixed to rails backed by minimum standards of pro- 


r to run through, were hard ibove them. These latter can be 


re- duction on each job. 
trol and subject to mor volved several degrees by 


a crank- Production records are maintained 
tvpe handle, lifting the metal fingers Continued on page 87 
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Independent tests prove Shell Sol 360 
can cut tumbling time up to 50 per cent 


Recently, an independent labora- 
tory tested and evaluated Shell 
Sol 360. 

At all temperatures studied, 
Shell Sol 360 evaporated from 
garments more rapidly than a con- 
ventional Stoddard solvent. Deo- 
dorizing time was significantly 
reduced without sacrificing safety. 

Read how Shell Sol 360 can cut 
tumbling time and increase pro- 
duction in your plant. 


PPE EVAPORATION of solvent from 
| garments is one of the costliest 
stages of dry cleaning. 

Shell Research has met this problem 
with Shell Sol 360, a solvent that re 
duces the cost factor significantly. 


Shell Sol 


solvent spec ihcations in all respects. 


360 conforms to Stoddard 


use it has @ narrou 


But beca 
lation range, Shell Sol 360 evapo 
rates much more rapidly than ordi 


nary Stoddard solvents 


This reduction offers major benefits to 
the dry-cleaning industry. Now, these 
benefits have been confirmed by an 
independent laboratory. Here are two 
significant results reported by the lab 


oratory. 


1. Shorter deodorizing time for 
Shell Sol 360. In a wool-load test to 
determine drying time by odor, a con 
ventional Stoddard solvent with deter 
gent was judged odorless after 43 min 
utes 

Shell Sol 360 was judged odorless 


after only 20 minutes (see chart 


? 


less than half the time required 


by the conventional solvent. 


2. Faster evaporation rate for 
Shell Sol 360. In a test using wool 
load with no detergent, odor of Shell 


Sol 360 could not be detected after 20 
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Graph shows typical results of tests to determine drying time by odor. I ength of bar 


shows time at which loads were judged 


minutes of tumbling at 140°E—even 
though 2% by weight solvent remained 
in the fabric. This compared with 30 
minutes tumbler time for conventional 
pie 


Stoddard solvent for same sol 


vent retention. And an additional 10 
minutes tumbling was required with 
the Stoddard solvent to make fabric 
odor-free. 

NOTE: Shorter deodorizing 


and 


faster evaporation mean reduced tum 


tine 


bling time. These independent author 
indicate that Shell Sol 360 


can cut your tumbling 


itative tests 

time up to SO 

per cent. 
\lternatively, you 


can maintain 


normal tumbling time and reduce o} 


erating teniperatures. 


Safety margin maintained 
[he faster tumbling time of Shell Sol 
360 was achieved with the same degree 
of safety as found with conventional 
Stoddard solvents 

Shell Sol 


u here ver cont entional hydrocarbon 


560 can increase output 


dry-cleaning fluids are used. No change 


odor-free 
Shell Sol 360 has significantly faster drying 


. In every case 


temp 140° I 


rate than conventional Stoddard solvent 


in O} erating procedures is necessary. 


Shell Sol 36 
In certain areas, Shell Sol 360 may not 
be available. For these areas, Shell has 
developed Shell Sol 36 
solvent offering the same basic advan 
tages as Shell Sol 360. 

Ask your Shell Industrial Products 
Representative for complete data on 
Shell Sol 360 and Shell Sol 36. Or: 
write: Shell Oil ¢ ompany, 50 West 
50th Street, New York 20, N. Y. 


a premium 


” By 


° ™. 
‘SHELL’ 


\ 


A BULLETIN FROM SHELL 
— where 1,997 scientists are working 
to provide better products for industry 





ations in the Joliet, Illinois, area is this 16-machine 


ving 90,000 


populatior 


Joliet, Illinois: Effects of 
city 


coin-op on a 


How coin-op 
drycleaner sees it 
RARELY HAVE EVENTS moved 


l I rvcle ining industry is 
yp manutacturers began 
pment into the field in 
Take for example 
Illinois, a city of 
ome 5 mile S 
In our Jul 
yn) the expe! 


ot Natior il 


iet, whe one 


il] itions 


in each ot his 
Mi Brown was 
their operation 
g to add tw » more 


n 


ind more we coming in 
ed again early last month 
vn s comments made it clearly 
it his attitude toward coin 
than slightly 
in with, he’s decided definitely 
| plans for opening the two 
il installations. If he had to 


over again he said he would 


hanged more 


| 1TNSe€ lf to only one com op 


inal and still most productive 


Mr. Brown's reasons for this appar 
ent change of heart are several. First 
of all, there are currently 10 coin-ops 
in the four-to-five-mile radius of Joli 
et’s trading area, en ompassing a 90,- 
000-100,000 population. Of the 10 
National’s three are the 


only ones operated by 


installations 
a professional 
drvcleanet 


The others are owned b\ 


private investors. Total number of in 
dividual coin-op drycleaning machines 
represented by these 10 installations 
L158 units 

Based on National’s more recent 


Mr Brown tec ls that 
right now the Joliet area can’t support 


experiences 


more than two installations on a pr »t 
\W ith 


down Since late 


itable basis coin-op volume 


sharply spring—at 
least that’s his experience he’s sure 
an area that has more than one coin 
1,000 popula 


tion and approximately on 


op machine for every 
mac hine 
for every 155 household units has 
reached the point of saturation. And 
the re may be more coming in. 

The way M1 
sumer interest in coin-op drycleaning 
practically vanishes in the summer 
time. He installed the first of his units 
late last winter, and his experience on 
all his installations through the spring 
has shown an average of 634 to 7 


Brown sees it, con 


loads pel individual mac hine pe! day 
Since the beginning of July this av 
erage has dropped to 234 loads per 
machine per day, an over-all decrease 
of some 66 percent in his total coin-op 
volume. This in no way 
to the 
enced in regular drycleaning for that 


compares 


normal seasonal drop exper! 


area 

Precisely why his coin-op has nose 
dived so much during the summer, 
Mr. Brown isn’t quite sure. It may be 
the opening ot several more Coimn-ops 
in the area from late spring on. It 
may be that the novelty of coin-op 
drycleaning has worn off for the con 
sumer. Maybe they're becoming tired 
of finishing many of their garments 
at home, Mr. Brown said 

Conversely, the coin-op laundry 
machines located in two of his three 
installations have picked up in volume 
at the same time that the drycleaning 
units have gone downhill. This is prob- 
ably due in large part to the increase 
in washable apparel worn in _ hot 
weather. It’s ironic, said Mr. Brown, 
that on Sundays the drycleaning ma- 
chines stand practically idle while the 
laundry machines hold up well. This 
is most likely because there are few 
emergency items needed for the next 
day on the cleaning side, while there 
may be more of an urgency for fresh- 
ly laundered shirts, underwear and 
the like for Monday morning use. 

Whatever the impact of coin-op 
drycleaning may be on the public, 
there seems to be a variance of opin- 
ion on its impact on other drycleaners 
in Joliet, none of whom besides Na- 


tional has coin-op installations 


How non-coin 
cleaners see it 


One cleaner we talked to reported 
that coin op competition has affected 
his volume somewhat (he declined to 
reveal how much), but that this sum 
mer is no worse than last. Some of 
his original customers have gone to 
coin-ops with second-grade items but 
he hasn't suffered much on first-line 
garments. This cleaner has _ three 
branches and only one, which is four 
blocks from a coin-op installation, has 
really been affected. 

He maintains that most drycleaners 
have defaulted on their obligations to 
the public by not having promoted a 
clean-only service to get more second- 
ary items out of the home more fre- 
quently. The drycleaners themselves 
are the main cause of coin-op dry- 
cleaning, he said. 

Continued on page 82 
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Ava | | al | F Permette I’s overwhelming 


reception by the coin-op 
trade literally swamped 
Permac with orders! 


| The reason: 
Permette I is the only coin-op 
* drycleaning machine that 


DRY CLEANS ON A FAST 


20-MINUTE CYCLE NOW! 
What’s more, Permette I is built to the most 
rigid professional standards ... needs just 
30 square feet of space. It installs easily (no 


rebuilding or expansion needed! ). In every 


We , , way, low-cost, minimum maintenance 
Coin Op Drycleaning Permette II gives coin-op dealers the greatest 
return on investment! 
ae MOVING FASTER Thanks to our accelerated production and 
THAN EVER delivery schedule, we’re now geared to meet 


the ever-growing demand. Start profiting 
with Permette II—tthe one machine built to 


TO MEET YOUR DEMAND operate on a 20-minute cycle NOW! 


“For com- 
plete facts 
about the 
money- 
making 
Permette I, 
send . 
coupon 
today!” 


DEALER INQUIRIES 
ALSO INVITED 


NC 961 


AMERICAN PERMAC 
1569 Merrick Road, Merrick, L. |., N. Y. 


Gentlemen 

Please rush me complete information on coin-op 
PERMETTE II and when delivery could be expected 
STORE NAME 


NAME 

AMERICAN Permac INC. 
1569 MERRICK ROAD 
MERRICK, L.1., NEW YORK 


ADDRESS 


CITY ZONE STATE. 


co es ce ee es es ee ee ee ee ee ee ee ee ee ee ee oo! 
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VIKING 


SOLVENT PUMPS 
PROVED DEPENDA 


BLE J “st 


BY DRY CLEANERS! 


Over the years, perform- 

ance with hard usage has 
proved that dry cleaners 

can depend upon Viking 
Model 97 pumps to move 
solvents efficiently. They 
always deliver a smooth, even 
flow. They're Underwriters 
approved. Better install 
Vikings in your plant! 


NOTE THESE FEATURES: 


a 
@ Fast self priming 
@ Do not heat solvent 


© Qu 
@ No 


(Te, a7 


@ Do not block up with lint 


jet operation 
lubrication of pump required 


ee Me ee 


SO VIKING PUMP 


YEARS USA 


Offices and Distributors in 


Cedar Falls, lowa 


* In Canada, It's 


COMPANY 


ROTO-KING 
Principal Cities 


Pump 


See Your Classified Telephone Directory 


How AIL cleaning 
manager sees it 


By and larg 
iet feel they are 
quality 


Ccolm-op ¢ 


eeks 
While 


LOO 


papel! 
} 


ibout 


most cleaners in Jol 
first- 
garments to coin-ops, thus suf 
mildly from the effects of 
ompetition. This testimony 
however, with the 
unearthed by the 
American Institute of I 
headquartered in Joliet 
According to Ralph Yonke, 
wer of AIL’s drycleaning 
which, incidentally, has improved re- 
lations with the local Joliet cleaners 


ce dropping consume! 


losing very few 


fering only 


loesn’t quite jibe, 


e\ idence 


SuUTVeY 


aunde ring 


man 


department 


promotion 
last December), he had 
that items 
principal articles 
Not SO, 
local studies he’s made. He 
vund that 
if the 


di ( le ining 
ilso thought 


were the 


second be st 
comimng 


nto coin-ops however, a 


ding 
has { 
cent ¢ 


‘ 


approximately 60 per 
volume carried in first-time 
» users has been in good qu ility 
the trend 


as SO percent of the 


oin-o] 
items with 
is high 
, d it ms 

He also feels that the 
been more hurt by coin op than 
Mr. Yonke 
weekly in- 


Joliet before 


now reac hing 


volume 


loc al le aners 


have 


they're willing to admit 
estimates that the 


ome of all 


averade 


le aners in 


the advent of coin-op was $31,000- 
$32,000. Figuring on the basis of 100 
coin-op machines now operating with- 
in Joliet, each running 4 hours a day 
at 7 pounds per load, he figures that 
2,800 pounds of drycleaning a 
are being siphoned off into coin- 
ops. Over a period of six days, this is 
13,000-14,000 pounds per week. At 
60 cents a pound this means that 
$7,000-$8,000 dollars of drycleaning 
a week is finding its way into coin-ops 

It should be realized, however, that 
coin-ops have no doubt increased the 
frequency of drycleaning of most gar- 
ments and household textiles 

A further clue to the inroads being 
made by coin-ops are AIL’s compara- 
tive figures on its own drycleaning 
sales. In the 17-week period from 
April 1 to July 29, sales volume is off 
19.7 percent from the 
a year ago. There are several reasons 
for this, according to Mr. Yonke. 
Coin-op is probably a factor, although 
the majority of installations 
now existing in Joliet have been put 
May. In addition, AIL 
advertising its drycleaning service last 
the local 
conceivably 
this. What's 
more, retail sales and employment in 
the Joliet under 
levels 


some 
day 


same period 


coin-op 


in since ceased 


December in deference to 


cleaners’ objections and 


lost business because of 
area are last year's 
AIL’s 
the month of July can be 
used more accurately for 
purposes. With more coin-ops in oper- 
that month, AIL’s drycleaning 
11.6 percent under July a 
Mr. Yonke feels that other 
cleaners have had the experi- 
ence, even though they are reluctant 
to admit it. On top of everything else, 
box storage came in three to four 
weeks later than usual because of 
conditions, but an over-all 


However, drycleaning expe- 
rience for 


comparison 


ation 
sales were 
year ago 


same 


weather 

increase has been noticed. 
While it is difficult to 

to what degree the coin-ops have been 


determine 


successful in luring previously non- 
drycleaned items out of the home, Mr 
Yonke feels this may be educating the 
public to more frequent drycleaning. 

At the moment in Joliet, the law 
permits unlimited use of coin-op dry- 
cleaning seven days a week without 
attendance, although local restrictive 
ordinances are expected. There is very 
little coin-op advertising in local news- 
papers, mostly pass-outs and neighbor- 
hood promotion. 

Mr. Yonke summed up his views 
by saying that the number of coin-op 
units in Joliet is now well beyond the 
saturation point for the population it 
has. He also feels that, if not right 
almost installation in town 
available for purchase 


now, any 
would soon be 
at a good price. 

THE 


NATIONAL CLEANER 





“EAGLE-PICHE 
FILTER 
POWDER a rae 


iets Mold , --- Pee 


“a 


1. filters your solvent better 


2. at lower pressure 3. for longer runs 


| 


You cut costs, using Eagle-Picher Filter Powder. Being 
““cleaner’’ in the first place, this filter material is able to hold 
more dirt, while letting the solvent thru at lower pressures. You use 
less filter powder, because Eagle-Picher does a better job. 
You can depend on its uniformity, thanks to Eagle-Picher’s 
tremendous new Nevada diatomite fields, and because of its 
“‘on grade’”’ processing techniques. It will do exactly the 
job you want done. 
Ask your supplier for Eagle-Picher Filter Powder. Sho taitidiatenies 


Filter Powder Dept. TNC-961 
You'll be money ahead with Eagle-Picher. Cincinnati 1, Ohio 


If unavailable in your area, contact us. 


Gentlemen: Send me additional in- 
formation on the use of Eagle-Picher 
Since 1843 Filter Powders. 


ra EAGLE-PICHER |“ 


STREET ADDRESS 


The Eagle-Picher Company 


General Offices: Cincinnati 1, Ohio CITY 


ZONE 





gs of the analysis 
North arolir 


red 


department, the 
a State College 
Dorn, J. ( 


Textile 
Dorothy ( Matthai 
Research Lab 


audit 


Charlies W Penney Prof. Mary C. Whitlock 


ese itside experts 


outstanding reputat for scrupulous fairness. A reputa 


th t NID what 


GENERAL 
RESEARCH 


PUBLIC 
RELATIONS 


29.5% 12.4% 


6.\% RELATIONS 


TEXTILE AFFiuuare 
SARMENT 6 E AFFILIATE @ 


TRADE { 
ANALYSES <> RELATIONS 


-, {\ oy 
23.0% 


SYOLOSYIO. 
ONVYNSNI S3XVL 


{3 


any 


thre 


Analysis Advisory Committee: Dr 


‘ 


cre 


other 


ugh 


Harley 
Better Business Bureau, Baltimore 
University 
the findings of the NID analysis department 
1 that 


aSE 
de 


in 


The day NID closed 
Continued from page 36 


can get this same point across to thei: 
own customers. For example, through 
NID, drycleaners can distribute their 
own fabric literature based on NID 
research. This sets these cleaners apart 
as having expert knowledge of all 
types of fabrics and cleaning proc 
esses, 

Without NID, you would have no 
national voice. 

Remember the plastic-bag scare? 
Children were suffocated by plasti: 
bags like those used by drycleaners 
Some cleaners sought to dodge re 
sponsibility, ignore their obligation to 
warn parents and demonstrate a con- 
cern for the lives of their children. 

NID’s professional public relations 
people warned against this approach 
The Institute worked with such 
groups as the National Safety Coun- 
cil, American Federation of Women’s 
Clubs, Society of the Plastics Industry 
U. S. Public Health Service, Ameri- 
can Academy of Pediatrics and others 
in a huge public education program. 

NID urged drycleaners to openly 
acknowledge their share of the respon- 
sibility and willingly give warnings 
Many thousands did so, and earned 
for the entire industry the thanks of 
millions of grateful parents 

Again, this is the kind of work that 
only a_ national 


NID—could do. 


organization—only 





NID NEEDS YOU! 


Of course NID 1S 


dc OTS 


not closing its 

But its effectiveness is reduced by 
every drycleaner who does not join 
in its work. NID’s president has said 
“If we can increase our membership 
to 50 percent of the total plants in the 
U. S., and everyone pays his fair share 
of dues, NID can spend one million 
dollars a year to promote our industry 
and raise the image of drycleaning in 
the consumer's mind.” 

When enemy bombs fell on Pearl 
Harbor our nation mobilized to de- 
fend itself. Today our great industry 
is threatened by new developments 
It is time now for us to pull together, 
to put forth a vast new dynamic, vol- 
ume-building program of public rela- 
tions—such as NID is now launching 
build a greater-than-ever 

for professional 


de- 
drycleaning 


—to 
mand 
service. 

Grow with NID—Join now! 
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let’s take the mystery out of “Soaps” 


There have been no earth-shaking discov- 
eries, no scientific breakthroughs, no “cure- 
all” soaps that eliminate the necessity of good 
cleaning practices. You’ve seen claims and 
counter claims of increased volume, elimi- 
nation of spotting, more water, no water, 
double-strength, triple-strength, no distillation 
with recommendations for periodic distilla- 
tion in small print. No matter which soap is 
being used, it can’t do all things at the same 
time. Ten years ago, we at Signal Chemical 
Mfg. Co. decided that if we had nothing truly 
new or a technological improvement for the 
betterment of the industry, there was no 


room...or reason for another “‘me too” clean- 


ANOTHER 
SIGNAL 


ing detergent. Now, Signal is “throwing its 
hat in the ring” and announcing two deter- 
gents... Perclite for Synthetic Systems and 
Signalite for Petroleum Systems. Signal is 
making no wild conflicting claims for these 
products... proof of their value, both in 
economy and superior cleaning can only be 
proven in your plant. They have been thor- 
oughly laboratory and field tested in over 
200 plants and will do everything a “soap” 
is supposed to do. Results have proven that 
Perclite and Signalite offer the drycleaner 
quality, economical and problem-free opera- 
tion... backed by a full Signal Money Back 
Guarantee. Take the first step toward cleaning 


efficiency ... write today for full information. 


Signal CHEMICAL MFG. CO. 


O20 RICHMOND ROAD « BEDFORD, OHIO 





"REPAID MANY TIMES OVER" 
-say members of NID 








*The following are excerpts from unsolicited letters received WEMBER 


by the NATIONAL INSTITUTE OF DRYCLEANING... 


*‘“T am proud to be a member of NID and praise it at every *“Just returned from our first 
opportunity, for what it has done and will do for the buying NID Convention . . . greatly 
public as well as the cleaners.” —Al Cruce, Crucedale Cleaners, impressed with the tone and 
Aberdeen, N. C. caliber of the program 

We're already acting on some 


_ ans ° ’ of the many stimulating ideas 
GROW with NID join in 50) O# 4 0) = 333 = 3 learned there.”—Charlotte and 


Bert Sherman, Dial Cleaners, 
*‘My sincere appreciation for the major medical program insti- Bedford, Ohio. 
tuted by NID. In excess of $9500 reimbursement was received 
due to the illness of my wife.”—Leon Teichner, Almore Dye GROW with NID 
House, Chicago, Illinois. join in OCTOBER! 


***Thank you for many kind favors during the past year. Your service is invaluable to the 
small drycleaner.”—Mrs. M. Everette Desmond, Devonshire Valet, Washington, D. C. 


*“T really feel a cleaner gets his money’s worth many times over 
from your services.”—R. J. Rutledge, Jack’s Dry Cleaning, 
GROW with NID Bradenton, Fla. 
join in OCTOBER! * “Tf all my dollars were as well spent as this, I would be a very 
happy person. Thanks for wonderful, helpful service.”—Lige 
H. Kasmiroski, Jr., Corral Cleaners, Houston, Texas. 


*“T would never give up my membership in NID.” — GROW with NID-join in OCTOBER! 
Harry Feldman, Feldman Cleaners, Lyndhurst, N.2J. 


*T had just finished reading the paragraph you wrote on chintz when a customer called and 
said we had ruined her spread by removing the glaze. I read her the pamphlet and sent her 
your article and she was satisfied.”—-Linda Warren, Old Colony, Washington, D. C. 


*“‘We appeared in Small Claims Court and, of *“‘ An insurance inspector inspecting my plant said 
course, presented your analysis as part of our case. to me, ‘I see you belong to the National Institute 
We won the case, and the judge did not award of Drycleaning. We find those interested enough 
anything to the claimant, though he was asking to belong to such an Institute are reliable and 
for $120 judgment against us. I certainly do ap- dependable men, and we are inclined to rate them 
preciate the completeness of your analysis and the high as good insurance risks.’ The benefits I re- 
extra effort you put forth in corresponding with ceive are manifold . . . I’m repaid many times 
me concerning the case.””— An Orlando, Fla., over.” —Eric R. Pugh, Tonasket Cleaners, Tonas- 
member. ket, Washington. 


Grow with NID-Goin in OCTOBER! 


for catalog of PROFIT BUILDING SERVICES, write to: 
NATIONAL INSTITUTE OF DRYCLEANING, SILVER SPRING, MD. 
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Volume in small plant 
Continued from page 78 


by means of clipboards, each equipped 
with an abacus (Chinese adding ma- 
chine). When a garment tally sheet 
is clipped to the board one of the 15 
rows of beads on the abacus is oppo- 
site a line on the chart. 

A bead on the proper line is moved 
to the right for each garment finished. 
When all five 
check mark is made on the form oppo- 
site. Hence a check mark on the form 
stands for five items. This applies to 
pants, jackets, and all other 
done in great quantity. On items han- 


beads are moved, a 


items 
dled in lesser volume the beads and 
check marks each represent one item. 

Abacus beads are pushed back to 
the left to start further Since 
these beads normally move quite eas- 


count. 


ily, a sheet of foam rubber was put 
behind each abacus. Barely in 
tact with the this 
them from being accidentally 
out of position 


con- 
beads, prevents 


jostled 


Ventilation of the finishing room is 
positive. The finishing units are along 
the two walls of the room. Exhaust- 
ing air ducts directly above them 
draw off the excess heat ot the presses 
Other ducts from a pressure system 
extend over the operators to provide 
cool air. Large louvered openings pro- 
vide a mass of slow-moving air, rather 


chill blast of 


ter. Dampers are regulated at 


than a smaller diame- 
each 


louver by chains and pulleys. 


He's got the buttons 


Loss of buttons, especially those 
hard to re place, has been attacked on 
two fronts. Ed decided most came off 
tumbler. It 
30 to 
remove the outer clamp ring, pry off 
the then 


hold it in shape for replacement 


in the reclaiming used 


to take two men {0 minutes to 


stainless-steel door section, 

So he cut an opening in the lower 
edge of the door section. This is cov- 
ered with a metal plate held by two 
It only takes five minutes 


now to check the tumbler for buttons. 


wing nuts 


\ small cover of stainless steel snaps 
in place over the cover to keep gar 
ments from snagging on the wing-nuts. 

In addition Mr. Tashjian has almost 
$300 worth of special dies and equip- 
ment that enable him to duplicate 
nearly any cloth button on the market. 
So far he savs it has been worth the 
investment in customer satistaction 
and in his own peace of mind 

That, in a nutshell, the 


basis for the Tashjian’ success, seeking 


has bee n 


peace of mind by first doing all pos- 
establish 


sible to customer satistac- 


tion 


SEPTEMBER 


| 


Sells Leathers to Beat the Doldrums 


“Suede sales the summer 
slump,” crowed Dick Kelley, exuber- 
ant suede and leather refinisher in 
Oklahoma City, Oklahoma. He added 
a line of high-grade suede and leathe1 


jackets for sale at retail. Custom-tail- 


stump 


ored at moderate prices for the qual- 
ity of merchandise offered, these jack- 
market 
through the summer. Dry« leaning cus- 
tomers responded to the invitation to 
“order now for fall delivery.” 


ets found a small but steady 


Besides prov iding summer volume 
stimulation, Mr. Kelley finds the jack- 
ets very effective 
existing 


promotion tor his 


already leather refinishing 


the longest dry cleaning 
HERE'S PROOF FROM ACTUAL USERS 


And he can look forward to 
the 


service 


servicing these same jackets in 


future. 


“mileage” in the world 


Spencer units offer complete automation 


“At our last poundage check, we ran off 19,890 Ibs. on a 


consumption of 42 gallons of perc. without a sniffer. With 


— batch or charge, hol or cold with 


careful operation, we feel we can get close to 24,000 Ibs. 


per drum of perc. The machine is terrific—the best move 


less creasing, easier finishing and safe, 


we ever made. We cannot find words too strong to emphasize 


and recommend the Spencer machine fo anyone.” 


thorough cleaning of the most delicate 


—UTOPIA CLEANERS, Arlington, Mass. 


“My original figures on poundage for the 100 Ib. machine in 
Perth Amboy, are a bit off . . . | consumed 208 gallons of 
perc. solvent to clean 141,900 pounds, dry weight...” which 
averages more than 34,000 Ibs. of cleaning per drum of 


solvent. 


—Herbert Henoch, BOND CLEANERS, Perth Amboy, N. J. 


“At my last check, we registered 16,250 pounds of cleaning 
on our 40 Ib. Spencer ‘Junior’, per drum of solvent, without 
a sniffer! | like the unit not only for its solvent savings, but 
. of course, 


it also helps us save on fuel and utiilty bills. . 
we insist on quality and we get it with this unit’’. 


—David Kaplan, KAPLAN CLEANERS, Allendale, N. J. 


Ren 


SPENCER SENIOR SPENCER MAJOR 


New York Parts & Service Dept. 


J. P. Spencer Corp 
173 Summerfield St 
Scarsdale, N. Y 


West Coast Distributor 


J. B. Mitchell Co 
4916-4928 W. Jefferson Bivd 


Los Angeles, Calif 


New Engiand Representative 
Frank J. DiTucc 

34 Skilton Lane 

Burlington, Mass 

Industrial Distributor 


( ymmings-L andau Laundry Mact 
305 Ten Eyck St 
Brooklyn, N. Y 


REPRESENTED IN THE U.S.A. BY... J. 
1m CAWADA BY... 


SIMMONDS PRODUCTS, 


fibers. Choose from four units — 20, 40, 
60 and 100 Ib. sizes. More than 2,000 
cleaners in 30 countries call Spencer 
the Rolls-Royce” of the industry. Assure 
yourself of long term, trouble-free per- 
formance. Full parts and service guaran- 
tee. See your authorized distributor. 


SPENCER JUNIOR SPENCER MINOR 


ih 


dry cleaning machines 


SPENCER CORP. 
LTD. 


SCARSDALE, 
HAMILTON, 


4. Y. 
ONTARIO 


87 





.B,. ‘ 
PLEAT-A-DRAPE 


WORLD'S FINEST DRAPERY PLEATER 
by VANBAR 


FAST 


One operator—200 pleats 
per hour! Motor driven! Per- 
fect pleats faster than any 
other method now used! 
q 
\ ' 
4 =“ Pleating and banding is 
i— il done in one easy machine 
| \ operation from standing po- 
7 sition. Even the 30 pleat 
. lined drapery is no problem 
WY for one operator 


EASY TO OPERATE 


EXTRA PROFITS 


You receive extra profits from this additional 
service to your customers. The Pleat-A-Drape 
pays for itself several times in one drapery 
cleaning season. Only 3 ft. x 4 ft. of floor 
space is required for this sturdily built, effi- 
cient, fast, economical machine. 


Write for complete information 
(Jobber's inquiries invited) 


VAANIATA 


COMPANY 
519 N. Monroe St. Decatur, IHinois 


FR 


Send for 8 FREE Lapel-Keepers 
let us poy to show your customers 
how neotly you con deliver a 


suit you've cleaned or pressed 


Eliminates Cunled Lapels 
Vo Sag : . Vio Dnoop 


It's easier to put on the coat! 


products 


6 


Zimmermon Co ncannagt ¥ 





[ SEE YOU IN CLEVELAND | 
| Sept. 29 & 30 © Booth 16! is Ze place 


Jolly Belin Club: An | » tor 
NID membershiy rive vorkers has 
ee! rm lled the Tolls Belin 
lul the storv of the 
said to have discovered 

g by spilling turpentine on 
tablecloth. In order to be 

i member yot only need 


member for NID 


NID Correspondence Courses wer 
mpleted by 14 students during July 
The graduates are: Samuel C. Bun 
nett, Oriental Laundry & Cleaners 
Inc., Corpus Christi, Tex.; Gilbert J 
Canuel, Ideal Laundry & Cleansers, 
Fall River, Mass.; James L. Clark, Sau- 
salito Dry Cleaners, Sausalito, Calif.; 
George Ellis, Simmonds Products of 
Canada Ltd., Hamilton, Ont., Can- 
Bobby Rae Ely, Oriental Laun- 
dry & Cleaners, Inc., Corpus Christi, 
lex.; Orlando J. Fratto, Delux Cleans- 
Beverly, Mass.; Benito R 
Garza, Oriental Laundry & Cleaners 
Inc., Corpus Christi, Tex.; R. G. Hug- 
rett, Simmonds Products of Canada 
Ltd., Hamilton, Ont., Canada; Willie 
Lindsey Ir C & W Laundry & Clean 
‘rs, Blytheville, Ark Thomas J 
Pleasant, Navy Exchange, Quonset 
Point. R. L.: Albert Rubenstein. Cran- 
dall Mc Ke nZi¢ Ruby's Dr V« leaners, 
Pittsburgh, Pa.: James L. Walsh, Max 
I. Walker Omaha, Neb 
Howard Wiggins, Oriental Laundry & 


! 
Cleaners Ine 


ers Inc 


Cleaners 


Corpus ( hristi lex 
nd Ralph G. Wright, Jr., Elite One- 
Freeport Ill 


Cleaners, In 


Management Course Completed: Ten 
students recently completed the 58th 
four-week management course at the 
NID. The 

left to right 


Company) 


graduates are, front row 

Harvey Shain, S. Shain 
Newton Centre Mass.: 
Peter McNee, McNee Dry Clean 
Innes, New South Wales, 
Richard F. Neville, Euro 
System, APO, New 


eTs Glen 
Austraha 


1 
pean | xchande 


Se 
re t 
oe SAL 
New Drycleaning Textbook: “Dry 
cleaning,” a manual of cleaning room 
practice, by E. Roland Phillips, Jr., 
has been released by NID. The new 
text will be used in NID’s 12-week 
general courses. The author is super- 
visor of the Institute’s correspondence 
courses, and for several years an ana- 
lyst in NID’s analysis laboratory. The 
price of the book is $4, with a 50 
percent discount to members of NID 
Shown in the photo is Dorothy 
Pumphrey of NID filling orders for 
the new text 


Battle Flags Drycleaned: The Na- 
tional Institute of Drycleaning has 
accepted a Yankee and a Reb Civil 
War flag for restoration before the 
flags are sealed airtight for permanent 
display in Nashville, Tenn. Brought 
to NID by James E. Pike, one of the 
directors of the Tennessee State Li 
brary, the flags have seen battle and 
are marked with as many as 10 bullet 


holes 


York, N. Y.; Robert J. Mach, Laun 
dry Dryer & Equipment Co., St 
Louis, Mo.; Paul J. Bazzano, Globe 
Cleaners, Torrington, Conn. Second 
row: Don A. Pearce, Pearce’s Dry 
Cleaners, Wetaskiwin, Alberta, Can- 
ada; Felipe A. Espil, National Insti 
tute of Drycleaning; Joseph W. Ven- 
ora, Battiston’s of West Hartford. Inc.., 
West Hartford, Conn.; William W. 
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Pulley, Capitol-Varsity Cleaning Co 
Oxford, Ohio; and Robert J. Zengelei 
A. W Winnetka, 
1] 


Zengeler Company 


New NID Bulletins: Bulletin FF-82 
discusses burlap and the special pre- 
cautions handling it. 
Business Management—VII is one of 
a series of NID bulletins on manage- 
ment (M-76). It deals with Account 
60—indirect overhead expense. P-49 
is titled “Finishing Tips on Knits,” 
and discusses measuring, carding and 
blocking, with descriptive illustrations 


necessary in 


ASSOCIATION 


Detroit Launches Courses: 


Two courses open to all drycleaners 


Group 
and their employees have been an 
nounced by Jack Ellstein, executive 
secretary of the Detroit Dry Cleaning 
& Laundry Institute. Given on sepa 
rate evenings, the eight-week textile 
course begins September 12, the eight- 
week practical sales course September 
14, and both end the week of October 
0. 

The textile course will be conduct- 
ed by Miss Shirley Medsker and Miss 
Dolores Gagel, the sales course by 
Don Bradford, director of 
Achievement Institute 


Personal 


News From California: The Cali 
Drvycleaners 
has moved its offices to a new location 
—1153 Ave., San Jose 25, 
Calif The board ot direc tors believe 
that this new location will provide 
better facilities for office layout and 
more convenient parking. 

The CDA has also joined with the 
National Institute of 
authorizing their respective executive 


fornia Association. Inc.. 


Lincoln 


Drycleaning in 


committees to enter into an agreement 
for joint membership in the two or- 
ganizations 


Florida Scholarship Winners: The 
first annual “Investment in the Fu- 
ture” AIL and NID scholarship 
awards sponsored by seven of Flor- 
ida’s leading laundry and cleaning 
associations have been made. 

Junius M. Smith, Jr., Starke Dry 


Cleaners, Starke, won a $300 scholar- 


SEPTEMBER, 


1961 fall 
Management. Lee 


ship award for the AIL 
School of Laundry 
Blue Ribbon Cleaners and 
Laundry, Madeira Beach, won the 
$300 award for NID’s fall General 
Management Cours¢ 


Trador. 


Aloha: After the annual convention 
of the Laundry and Cleaners Allied 
Trades Association at Las Vegas, Ne- 
vada, September 29 to October 1, a 
10-day trip and a 6-day trip to Hawaii 
are being offered to delegates at at- 
tractively low prices. These package- 
deal trips include transportation, ho- 
tels and meals. The 
$295 and the 6-day 
cludes 
$384 


10-day trip is 
trip, which in- 
luxury accommodations, _ is 
Both start from Los Angeles. 


Oklahoma Drycleaners Campaign: 
Che Professional Drycleaners of Okla- 
homa began a promotional campaign 
August on TV 
throughout the state. Their theme is 
a profe ssional drv« leanet1 
your clothes.” 


this past station 


cares tor 


New Canadian Officers: L. ]. John 
son, Westdale New Idea Laundry, 
Hamilton, Ontario, has been elected 
president of the 


Laundry and Drycleaners Association 


Eastern Canadian 
Other officers for the coming year are 
Gil Fotheringham, first vice-president 
George Batten, second vice-president; 
and Charlie Pyne, Bill Parker, Stan 
Frank Jessop and 
Johnson, directors 


Symes, George 


In Kingsport, Tenn... . TickeTag Snap-out Forms Save Work 
... help keep customers happy! 
Says Mr. D. B. Massey, Manager, One Hour Cleaners e Kingsport, Tenn. 


In large and small cities TickeTag snap-out form 
is proving itself daily. This duplicate form with 
a snap-out carbon sheet has many advantages 
This form permits more than one clerk to mark 
in orders, and still keep tickets in numerical 
sequence. 


TickeTag is the easy way for positive identi- 
fication . . . eliminates hectic hunting periods 
and disgruntled customers. 


ONE WRITING This new form requires only 
one write-up of order to provide: 


e@ Customer's Receipt. 
@ Office Record. 


TICKETAG 


41N.1 IDENTIFICATION SYSTEM 


510-C N. Wrenn St., High Point, N. C. 


e@ Customer's Invoice and Plant 
Assembly Check 
e Eight identical Pre-numbered Tags. 


BIG NUMBERS on all parts of TickeTag form 
speeds your handling of work. 


NO EXTRA CHARGES FOR 

e Printing your name and address. 

e@ Choice of color stock. 

e Starting and stopping of numbers. 

e Prefix before numbers for store 
outlet or driver's number, 


Your jobber has all the details; or write for 
TickeTag samples. 


Please send me TickeTag snap-out form 
samples and full information. 


ID eens 








New 


products 


order- 
maintenance 
wall chart 
operated 
Gulf 


enough 


ynnel 


curate, 


and 


Fast-Cycle Coin-Op Unit 


\ 1odel 140 


Gulf TFM 
ined by writ- 
letter 
Corporation 


Building 


mp iny 


Free Shirt Clinic Service 
.. I 


\ oster 


YOUR REQUEST 


fiort 





er information will get 
st and most complete 
tion as a worthwhile in 
juiry when it’s written on your 
etterhead. Be sure to mention 
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News from the allied trades—fro 


Open House at Sterling Supply Corp. 


rar ilesmen and office ling’s 
ersonnel f Sterling Supply plant 
Corporation Washington and ties were 
rfolk ranches attended I the plant 
Shown in the 
the employees who 
the affair 


new 


Included in the 


65,000 squa 

testivi 
door prizes, tours ot 
ind = refreshments 
some ot 


ittended 


photo ire 


Training Center for Coin-Operators 


juipment use d for 
Burkay 


Perma 


training centers literature. Ex 
instruction covers the 
oil-type heaters and 
glass-lined hot water stor 


The workshe 


shows instruction witl 


sales. serv ‘ 

s personnel, in- glas 
laundry age tanks 

photo 
equipment under the 
home of actual installation 


yp in the 
IT lude S 


oratory 


Mimi Stockholders Welcome Millionth Can 


The of Mimi stockholders’ meeting of 
| Products Ine Shown at the 
Albert Gutman, In- 
Corp., New York 


anization for Mimi; 


millionth can 
fabric produces 
than six itter the 
vas produced 


Crisp 
sIZINng, 
meeting are 

termarketing 
sales org 


months 
was 


hirst 


during — th 
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put a profit Heck 
in your finishing department 


... whatever the answer....you can still speed up 


production...pile up extra profits...nith 


MORE PRODUCTION By combining steam 
and air with automation, one of the 
most time-consuming operations in 
finishing is eliminated. 


SIMPLIFIED OPERATION Because these two 
machines are designed with the oper- 
ator in mind, they can be combined 
with other ADJUSTA-FORM ma- 
chines to complete your wool, silk 
or pants finishing department. 


STEP-O-MATIC CONTROLS ADJUSTA-FORM 
offers the STEP-O-Matic controls to 
increase production and free both 
hands to adjust garments. 


*Another fine product of 


A-3 Fashioner Pants Topper 


450 North Seneca, Wichita, Kansas 


VISIT BOOTH 209-210 at the Cleveland ALLIED TRADES EXHIBIT SHOW 





NEW 
IMPROVED 
SPRAY 
SPOTTING 
GUN 


With Chemical 
Contro! Valve 
Knob. 


Only $13.95 


STEAM 
me AIR HOSE 


Designed for both pre-spotting and spray spotting this new moisture 


ontrol gun operates on air or steam. Adaptable to any spotting board 
double Check 


Use for regular spotting or as a pre- 


Pre-heats spotting solution for cleaning power valve 


keeps gun primed for fast action 


spotter. Ideal for sizing and water proofing 


Adapter and Brush. .$2.25 Replacement Brush 1%” x 5/16”. .$1.70 


Deluxe Water Spray Gun Only $8.50 


All brass, nickel plated, non-corrosive, with 
proved no-drip spray. Simple, trouble-free design 
and construction. Attaches direct to water 
or steam condenser. Replacement hose with 
pension spring, only $2.25 


Expansion s* 
CAR 


im- 


line 
sus- 


— 


Only $6.95 


Full 6” expansion to fit any car width. No springs 
to weoken or break. Supports any normal load 
Protects upholstery. ideal for automobile vacation 
trips . Saves pressing, pays for itself. 


Pee Ve | 


NEW IMPROVED 
STANDARD 
SCALE BASKET 


16” x 18” x heavy 
gauge steel basket 
with removable plastic liner. 
Capacity 60 Ibs. Steel car- 
riage with 3” ball bearing 
casters. New, large weight 
figures on 31.” dial. Easy 
to read standing 
position. 


Only $79.50 


Replacement 


33” 


wire 


from 


Liner 


$4.95 
ECONOMY 5 
HANGING SCALE 


ideal Scale for selling service by 
weight. Heavy gauge metal basket. 
Attractive scale graduated to pounds 
and half pounds. Approved by Dept. 
of Weights and Measures. Capacity 
up to 100 Ibs 

Scale and basket as shown 


$45.00 


$16.50 
ee 
.. - $24.00 


Send for 1961 Catalog. 





With stand add 
Scale alone 
Basket alone 


Sold by Drycleaning & Laundry Jobbers 
Throughout the World. 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 


ter of the drvcleaning and 


t in 


ndry industry with extensive 
nce in management, lay- 
lising. Mr. Et- 

ounting gr idu ite 

lege and studied 


mer h in 


it Cornell Univer 


-_ . 
vill assist Railex dis 


in New Y rk 


Divco Names Export Rep 
Truck 


vie Corpe 
Mid-Atlanti: 
Ine is 


untri 


Division of 
ration has 


W 


igent 


ire- 


export 


Caled Enlarges Sales Staff 


Froducts Company 
1 +} 


ced ne ip- 


yt =the following 
ale und =the territories 
Ww. W Buck) O'Dell. Flor 
ida Presley L. Larson, Pacifi 
Northwest ind northern ( ili 
Joe D. Watson 
Joseph ( Tull, 
Mi sou;©rl und Kansas: 
Loper, Tennessee and 
Kentucky. Also Charles 
iddition to the tech- Grossman, Indianapolis 
force of Railex Corp. | Kuplin, Connecticut 
Ettinger 10-year Hudson Valley; Joseph | 


tornia 


HOWARD ETTINGER ana 


Louisi- 
western 
Maurice 
southern 
Chuck 
Joseph 
and 


Kee 


Railex Appoints Ettinger 
A new 


Howard 


gel. New Charles L 
Williams, Georgia-Alabama 
Charles Flood, Rhode Island 


and southern Massachusetts 


Jersey; the University of Utah College 
of Business. He is currently 
completing a dissertation for a 
doctorate in from 
Northwestern 


economics 


Sanex Sweepstakes Winners 


Signal Chemical Manufactur- 
Company 
in 


unnounced 
the its 1961 Sanex 
Sweepstakes. Mrs. Frank \ 
Dodds of Decatur, Ga., and Jo 
seph F. Starosta of Detroit won 
the grand prizes 1961 
Dodge Lancer All-ex- 
pense-paid trips for two to Mi 
Mrs. Sidney 
Brookline, Mass., 
Buddy Irwin of Tupelo, Miss 
Miss Ruth Easom of San Ra- 
fael, Calif., and R. G. Ferris of 
Fairfax, Va 
to Las Vegas 
other prizes were 

Signal Chemical’s drycleanet 
entry sta 
for their 
own customers Sweepstakes 
entry blanks, of which mor 
than a million and a half were 
rece ived. 


Ing has 


winners 


of a 


} 
eacn., 


ami were won by 


Klein of 


and 


atid @ 


JOHN L. STRIKE 


won vacation trips 
101 


In addition, 
awarded. 


University Post for Strike 


John L. Strike, plant man- 
of Ajax Pressing Machine 
Company, has been appointed 
to a four-year term on the Uni- 
versity of Utah Board of Re- 
gents. A graduate of the Uni- 
versity of Utah in management, 
Mr. Strike received a master’s 
degree at Northwestern Univer- 
sity 1950. Since then he has 
part-time instructor 


served as 
prov ided 


customers 


tions and 


iger 


Represent Pump Concern 


Three representatives 
have been appointed by Penn- 


in nev 


been a In 
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Norge Awards Plaque to Memphis Pioneer 
left 


year-old Loeb’s Laundry-Clean 
Memphis, 
established the 
age in the mid-South on Janu- 


ers, 


ary 


area 
twenty-fifth in May 
Shown at 


Ss 


E 


A plaque marking “outstand- ar 
ing contribution and leadership” 
was 


Pp } 


recently 


presented to 72 


Tenn. Loeb’s 


first Norge Vill 


1961; the 
in February 


the ciated 


the 


fifth in 
and 


the presentation 


ert H 
Norge 
Corp.; 


1 


Xx 


Couzens H 


k 
R 


Bill 


Industries, 
distributor 


manager 


to 


Olse 


" 
l 


( 


ighway 


Woodw 


right: 


Ir., 


Fred 


Inc *9 


and Ed Kate, 


commercial equipment regional 


1582 
Dx 


Thes- 
mar, president of Loeb’s; Rob- 
Quayle, president, 
Division of Borg-Warner 
Loeb, 
treasurer of the Memphis firm; 
Jack Hicks, president ot Asso- 
Norge 
Norge 


sec retary - 


PEOPLE AND PLACES 


north central 


A. Osman has opened Bellevue 

Ohi Cleaners and Laundry 

it Monroe and Harrison Sts 
Osman operates Do 

est Laundry and Dry Clean 
Co. in Tiffin 


ilso 


Village Cleaners and Custom 
Shirt Laundry, Miracle Mile 
Shopping Center, Edina, Minn., 
opened Village Cleaners 
Drive-In at 50th St. and Drew 
Ave e9 s. 


has 


Paul ( Dick) Grove is now asso- 
ciated with his father in opera 
tion of Grove’s Cleaners and 
Laundromat, 238 Third St., La 
Salle, IL, and 1509 Chicago St., 
Peru 


4 grand opening was celebrat 
ed recently at Har-Hig Clean- 
ers, 7152 W. Higgins, Chicago, 
ll., by Helen and Angeline 
Limberopulos. 


Michigan Cleaners has opened 
another unit, at 10373 W. Jef- 
ferson, River Rouge, Mich. Jim 
Tagami is owner of the firm, 
which has its main plant at 
8301 W. Jefterson, Detroit, and 
a branch at 2567 Schaefer 


One Hour Martinizing has been 
ened at 9670 Clayton Rd., La 
Due Mo by Michael 


Joseph 


Bernard J. Husmann is again 
owner of Husmann Cleaners 
2415 Latham St., Rockford, II] 
Except for the past year and a 
half, Mr. Husmann operated the 


yLISINESS tor 2 


3 Veal 


One Hour Martinizing Cleaners 
has been opened in the East 
lawn Shopping Center, Mid 
land Mich... by Cecil Tusse \ 
I. K. Wylie and Rudy Becknell 


northwest 


Mr. and Mrs, 
sold W ise 
Forks, Mont., 


Lyle Wise have 
Cleaners, Three 
to Bill Eaton. 


Mr. and Mrs. Walter F. Smith, 
operators of Fashion Cleaners, 
Dallas, Ore., have the 


business. 


< losed 


Newberg 
installed 
equip- 


Bliefernich, 
Cleans TS, 
pieces of 


Martin 
( Ore. ) 
several 
ment. 


has 
new 


Mr. and Mrs. Willard Syron 


will open a drycleaning estab- 


America’s Most Successful Plant Operators Specify COLUMBIA HRT Boilers 


AMAZING* 


*Horizontal Return 

Tubular type, svitable 

for firing by gas, light or 

heavy oil . . . or interchangeably 
by gas or oil. 2 to 100 hp. 


EMBER, 1961 


says Mr. Samuel Britt, 
Central Cleaners, Milton, Mass. 


Proof of value is in performance ... the kind of 
performance reported to us by Mr. Britt in a recent 
letter, typical of the praise that comes our way from 
almost every part of the globe. Says Mr. Britt: 


*k ‘| have been using COLUMBIA high pressure boilers 
in my cleaning operations for many years... . They 
have given me efficient, 


economical, trouble free 


service. It is AMAZING how much steam these boilers 
supply and yet how low my fuel bills are.”’ 


COLUMBIA 


HRT* fully packaged boilers produce more steam per dollar 
invested, more steam per dollar spent for fuel. 


For a descriptive booklet and full information, write 


Dept. N-91... 


COLUMBIA BOILER CO. of POTTSTOWN 


Pottstown, Penna, 











GAS BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 
and cleaning trades since 1916. 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. 


Deciers & Distribvtors most everywhere 


OIL BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizontal 


Cedar Rapids, lowa 








Are You Turning Away Half Your Business Potential? 


RELIABLE 


DRY STORAGE « COLD STORAGE 
PACKAGE UNITS 


Assure 100° profil return + Give you the edge on your 


stiffest competitors * Adaptable for every plant owner 


RELIABLE MACHINE WORKS, INC. 


231 EAGLE ST..BROOKLYN 22,N.Y 


The Orig ina [ 


BLOOD-MUV 
A MOCO PRODUCT 


Eliminate double handling, remove blood, discharge and 
protein stains faster than ever with Blood-Muv. This water 
soluble, liquid preparation acts instantaneously, faster than 
digestive agents and with complete safety when used as 
directed. Works equally well on fresh or set stains. Cut 
your costs, do a better cleaning job. Use the original 
Blood-Muv 


Pints at $2.50, Quarts at $4.00, Gallons at $12.00 


Blood-Muv is available through your distributor. 
Write for details. 


PACKAGE CHEMICAL CO., INC. 


218 W. First St., Boston 27, Mass 


lishment in the Westgate Shop- 
ping Center, Salem, Ore. 


Mr. and Mrs. Gale Welborn 
plan to open a_ coin-operated 
drycleaning and laundry estab- 
lishment in the Seavy Shop- 
ping Center on Seavy Rd., Cor- 
vallis, Ore 


4 formal opening was held 
recently at Ford's Cleaners, 
Redmond, Ore., by Mr. and 
Mrs. Hugo Ford. The firm fea- 
tures coin-operated drycleaning 
equipment 


Mr. and Mrs. Walter Smith 
have taken over operation of 
Fashion Cleaners, Dallas, Ore., 
while Mrs. Leon Smith is oper- 
ator of the branch in Willamina. 


Mr. and Mrs. James Redburn 
have announced plans to estab- 
lish Coos Coin-O-Matic Clean- 
ers in the Coos Bay (Ore.) 
Shopping Center, Second and 
Elrod Sts 


Plaza Coin Cleaners will be 
opened in the Tigard (Ore.) 
Shopping Plaza. 


4 grand opening was held re- 
cently by Adolf Seggert at Hol- 
lywood Center, coin-operated 
drycleaning and laundry estab- 
lishment, 3805 N. E. Broadway, 
Portland, Ore 


4 coin-operated drycleaning 
ind laundry establishment was 
opened recently in the Trade- 
well Shopping Center, S. E. 
39th and Powell, Portland, Ore. 


Mr. and Mrs. David Burgin 
have established a coin-operat- 
ed drycleaning concern at 9417 
S. E. Stark St., Portland, Ore. 


Delbert Kiser, Kimball, Neb., 
reported new equipment in- 
stalled in his cleaning room. 


One Hour Martinizing Cleaners 
has bee n opened at 1506 W ild- 
wood PIl., Seattle, Wash., by 
H. M. Silex 


THE 


northeast 


James Pandolph and Frank 
Pantalone, operators of Spot 
Drive-In Dry Cleaning, 249 W. 
Pittsburgh St., Greensburg, Pa., 
have opened a unit at 517 Clay 
Ave. in Jeannette. 


Mr. and Mrs. Peter Seras have 
completed an addition and re- 
modeling at Seras Cleaners, 700 
N. Hanover St., Carlisle, Pa., 
for installation of coin-operated 
drycleaning machines. 


Bizzy Bee Cleaners, 10 E. King 
St., Littlestown, Pa., held an 
open house recently for the 
public to inspect newly added 
equipment. Mr. and Mrs. Ber- 
nard J. Nickey are the opera- 
tors. 


Quaker Cleaners will soon be 
housed in a newly constructed 
building on N. Main St., Zeli- 


€ nople, Pa. 


Walzer’s Dry Cleaning has 
opened a drive-in branch on 
Broadview Blvd., Natrona 
Heights, Pa. 


Sidney Edson has announced 
that he and an associate have 
taken over operation of Park- 
chester Cleaners, Bronx, N. Y. 


The Zoning Board of Adjust- 
ment has approved the erection 
of Top Hat Drive-In Cleaners, 
Belford, N. J. 


Jack and Robert Kirschenbaum 
have opened Harbor Drive-In 
Cleaners and Launderers, Inc., 
in a new building on Atlantic 
Ave., Baldwin Harbor, N. Y. 


One Hour Martinizing Cleaners 
has been opened at 35-23 Fran- 
cis Lewis Blvd., Bayside, N. Y., 
by David Levin. 


Harry Klein of Public Cleaners 
has rented space in the Medway 
(Mass.) Shopping Center on 
Route 109 for a_ self-service 


NATIONAL CLEANER 





laundry. He will also lease 
—_ for a coin-operated dry- 
cleaning installation. 


Kenneth Piper has installed a 
storage vault at City 
« Dyers, 17 School 
field, Mass 


Cleaners 
St.. West- 


One Hour Martinizing Cleaners 
ently at 1714 
South Plainfield 


Fredericks 


was opened 
Park Ave 
N. J., by 


rec 


Ceorge 


Vincent’s French Dry Cleaners, 
formerly at 421 Plandome Rd., 
Manhasset, N. Y., has filed an 
application for permission to lo 
cate it 1215 Northe m Blvd 


southwest 


Ed Richter has opened Payless 
the new shopping 
at Capitol and McKee 

Gatos, Calif. Mr. Richter 
had spent me arly 20 years in the 
dry le aning and 

business in Chicago. 


Cleaners in 
center 
Los 


laund ring 


of Carson 
owned by Dewey 

established 
in Gardnerville 


Payless Cleaners 
City, Nev., 
Fukui, has 


igency 


an 


Coin-operated drycleaning and 
laundry equipment is featured 
it Washing Well opene d re 
cently it Shattuck and Blake 
Sts., Berkeley, Calif 


Vick’s Cleaners, owned by Vick 
Williams, 905 Ash, Plainview 
Tex has installed a_ storage 
‘ iult 


One Hour Martinizing Cleaners 
has been established in the De 
ton ( Tex.) ¢ by Benjamin 


enter Dy 
Smith and George Rearles 


New 
has 
Cle iners Paso 


drycleaning equipment 
installed it Park 
Robles, Calif 


1 
been 


Mr. and 
ure the 
Cleaners 
iv X. 


Mrs. J. T. 
new operators 
$42 Oak St 


Mustian 
of Master 
Graham 


Milam Cleaners, formerly at 
606 55th St., Oakland, Calif 
has been moved to new quar 
ters at 5316 College Ave John 
Milam is the proprietor 


Mrs. June Blurton has opened a 
drycleaning establishment at 
1114 Sweetwater Rd., Spring 
Valley, Calif. Mrs. Blurton is as- 


sisted by her daughter, Kay 


Whitney (Tex.) Cleaners, op- 
erated by Mr. and Mrs. W. R 
Caldwell, has been moved into 
larger quarters 

A two-day grand opening at 
Classic Cleaning Center, 2460 
Eighth Ave.. Greeley, Colo.. 
featured demonstrations of coin 
operated drycleaning machines 


SEPTEMBER, 1961 


southeast 


Mr. and Mrs. J. Clyde Wick- 
line held a grand opening re- 
cently at their new Kwik Kleen 
Cleaners, 1898 Drew St., Clear- 
wate! Fla., which features 
oin-operated equipment. 


Carl's Cleaners, formerly at 
3710 Towson, Fort Smith, Ark 

owned by Carl Merchant, has 
been moved to a new shopping 


center 


Earl D. Jones has resigned as 
manager of Big B One-Hour 
Cleaners, Bristol, Va., to be- 
ome pre sident of Holiday One- 
Hour Cleaners at Fort Lauder- 
dale, Fla 


Harry Mitchell has added a 
storage vault at Mitchell Clean- 
ers, 309 N. Woodland Blvd., 
De Land, Fla. 


William 
One 
3.396 


gomery 


Novick has opened 
Hour Martinizing Cleaners 
Atlanta Highway, Mont 
Ala. 


One Hour Martinizing Cleaners 
h is bee n opened by J M Ford- 
ham on N. Lionel St., Golds- 

N.C 


boro 


An open house was held re- 
cently at the new plant of Acme 
Dry Cleaners on Beaman St 
Clinton, N. C. Clarence F. and 
Haynes L. Shipp founded the 
firm in 1938 


Rock Hill 
h ive een 
Hollis 
In The new oO;°r- 
ganization will be located at the 
Hollis plant at 235 I White 
St. Dan S. Hollis is president 
ind treasurer; James |. Lynn 
Ir., general manager and dry- 
l superintendent, and 
Oscar W. Wolfe laundry super- 


cleaning 
intendent. 


Hollis Cleaners and 
S > Laundry 
} 


erged 


ind I 


into Cleaners 


vundry 


Flash Cleaners, 4131 N. Feder- 
il Highway, Pompano Beach 
Fla., has opened two new out- 
lets, owner J. M. Stone an- 
nounced. One is at the Margate 
Shopping Center, the other at 
Beacon Light Shopping Center. 


drycleaning 


Was schea- 


4 coin-operated 
ind laundry center 
uled for opening in the River- 
side Shopping Center, Danville, 
Va., by John W. Daniel 


Paul Cleaners, 3300 Reisters- 
town Rd., Baltimore, Md., was 
damaged by an ¢ xplosion whi h 
wrecked the building and in- 
jured seven employees 


One Hour Martinizing Cleaners 
has been opened on Forestdale 
Blvd., Birmingham, Ala., by 
William A. Cook. 
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FIX-UP; 
SELF SERVICE! 
COIN-op, 
COMPETITION! 

MEW Loon 


Here's how the 


“MAN FROM 
WHITE” 
WILL HELP YOU 
PLAN FOR THE 
FUTURE... 


at no cost or obligation to yourse/f! 


Help you with 
DECORATING 
IDEAS 





oer 
Wes 


Help you with 


MERCHANDISING 
Tips & Hints 


Help you get the 
NEW LOOK 


in your call office 


Help you with 
TRAFFIC 








WHITEY 


WHAT DO YOUR CUSTOMERS 
THINK OF YOU...AND YOUR 
SERVICE? 

THIS FREE RATING 
SHEET TELLS YOU! 





WHITE MACHINE CoO., INC. 
50 Boright Ave., Kenilworth, N. J. 


Please send me your Free Rating Sheet. 


Please have your “Man With a Plan” stop 
in to see me. 

NAME 

ADDRESS 

CITY 


YOUR JOBBER 
NC 


& Production Control 
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CHALLENGE Making More 


People Want Your Services 


SOLUTION Read THE 


NATIONAL CLEANER’S 
authoritative manual 


GUIDE TO MOTIVATION 


This large illustrated manual takes the mystery out of 
motivation. Shows how drycleaners—large or small— 

an capitalize on the latest psychological research in 
the industry. Gives specific, practical suggestions that 
you Can apply to the following phases of your operation: 


HOW TO get more customers to do 
more business with you. 


HOW TO get your sales force to be 
more efficient in their sales 
efforts. 


get production employees to 

increase volume with higher 

quality. 
Based on the results of a depth study of consumers, 
the manual gives a straight-from-the-shoulder report 
on what consumers really think of drycleaning services. 
Gives you and your management personnel the psycho- 
logical insights necessary to gain new customers and 
hold the ones you already have. GUIDE TO MOTIVA- 
TION is a must for the modern professional drycleaner 
—Only $2 Per Copy 


MAIL YOUR ORDER TODAY WITH CHECK OR MONEY 
ORDER WITH COUPON BELOW. 


To THE NATIONAL CLEANER 
466 Lexington Avenue, New York 17, N. Y 
Gentlemen: | am enclosing money order or check for 


$ for which send me copies of 
;UIDE TO MOTIVATION at $2 each 


VEARS 


with the Drycleaning Industry 
INSURANCE AT COST! 


National Indemnity Exchange 
National Fire Insurance Exchange 


3820 WASHINGTON BLVD. 


Canada 


Mac Chappell has purchased 
Nu-Tone Dry Cleaners, Kipling, 
Sask., from Mr. and Mrs. Ben 
Davison, who have operated the 


business since 1946, 


Permission to establish a dry- 
cleaning plant it 3395 Douglas 
St.. Saanich, B. C.. was grant- 
ed Harry Brawn. 


* $T. LOUIS 8, MISSOURI 


Cash & Carry Cleaners, Monc- 
ton, N. B., is constructing a 
$100,000 office and plant on 
Downing St., to replace prem- 
ises destroyed by fire early this 
year 


Merritt (B. C.) Cleaners on 
Quilchena Ave. has been mod- 
ernized and enlarged. Mr. and 
Mrs. George Seifert are the 
owners 


OBITUARIES 


W. H. Forse, 85, founder of Forse Corporation, Anderson, 
Indiana, died July 17. Born in Missouri, he moved to Ander- 
son in 1900. After advancing to secretary-treasurer of the 
Union Traction Company, in 1913 he manufactured wash- 
ing machines, followed by window shades and children’s 
tovs. In 1928 he and his son, H. Don Forse, started to 
build commercial laundry and drycleaning equipment, the 
forerunner of the present business. Mr. Forse was active in 
church and civic affairs. He was the first president of the An 
derson YMCA and was for years vice-president of the Meth 
odist Hospital in Indianapolis 


Charles Gygi, 79, founder and president of Compeco Clean- 
ers, Norfolk, Virginia, died recently. A native of Switzerland, 
Mr. Gygi had lived in Virginia for the past 56 years. He is 
sury ived by his wite and thre e sons. 


B. Dan Hall, Jr., 41, who had been associated with his father, 
B. Dan Hall, Sr., in the operation of South End Cleaners, 
Houston A veteran of World War II, 
Mr. Hall was a member of American Legion Post 77, and 
a district chief of the Houston Volunteer Fire Department, 
issociated with Civil Defense. Besides his father, he is sur- 


vived | 


Texas. died recently 


vy his wife, mother, three daughters and two sons. 


Francis A. Leddy, 78, owner of a drycleaning establishment 
in Conshohocken, Pennsylvania, for the past 35 years, died 
recently. M1 


four sons 


Leddy is survived bv his wife, daughter and 


Harold Sauer, 51 well known allied tradesman. died at 
H 
th 


itboro, Pennsylvania, after a lengthy illness. Veteran of 
lirty vears 
salesman for Washex Machinery (¢ orporation for ¢ ight vears. 
Previously he represented Fletcher Works. Inc.. 
M if hine r\ 


Sauer 1s sur 


in the drvcleaning industry, he was a machinery 


and Gross 
Company, all in the Pennsylvania area. Mr. 
ived by his wife and three children. 








TRIPL-SAFE GRID PLATE 1. Pert. tne 
Masters ANY Fabric . oe 


3. Napped surface 





The Grid Plate under 46” .. ceccee $29.75 
that CAN’T hd sn Bs 











make a mistake nscah acid cca 


———- 





GROSS STAR TRIPL-SAFE GRID PLATE 


MFD. BY 


WITH BUILT-IN & 


L. BEHRSTOCK CO STEAM FILTER 


1708 S. STATE ST. CHICAGO 16, ILL 











September 14, 15 and 16—Dry Cleaners and Launderers 
Institute (Ontario), Muskoka Sands Inn, Gravenhurst 


September 21, 22, 23 and 24—New York State Launderers 
& Cleaners Association, Inc., Saranac Inn, Saranac Lake. 


September 29, 30 and October 1—Laundry and Cleaners 
Allied Trades Exhibit, Cleveland Auditorium, Cleve- 
land, Ohio. 


October 10, 11, 12, 13, 14 and 15—Laundry and Cleaners 
Allied Trades Association, Stardust Hotel, Las Vegas, 
Nevada. 


November 3, 4 and 5—Ohio Drycleaners Association, Na- 
tionwide Inn, Columbus. 


November 10, 11 and 12—Oregon State Drycleaners Asso- 
ciation, Portland. 


November 17, 18 and 19—Illinois State Drycleaners Asso- 
ciation, Hotel Sherman, Chicago. 


December 2 and 3—Wisconsin & Upper Michigan Dry 
cleaning Institute, Inc., Pfister Hotel, Milwaukee. 


1962 


January 13, 14, 15 and 16—National Institute of Rug Clean- 
ing, Inc., Queen Elizabeth Hotel, Montreal, Quebec, 
Canada. With exhibit. 


January 21 and 22—Oklahoma Association of Drvcleaners 
Biltmore Hotel and Municipal Auditorium, Oklahoma 
City With exhibit 

January 26, 27 and 28—Louisiana Laundry and Cleaners 
Association, ( aptain Shreve Hotel Shreveport 

February 10—New Jersey Laundry and Cleaning Institute 

Esse X House Ne vark 


March 19, 20 and 21—National Institute of Drycleaning, 
Palmer House. ¢ hic ig [llino S 


March 21, 22, 23, 24 and 25—American Institute of Laun- 


dering, Sheraton-Chicago Hotel and McCormick Plac« 
Chicago, Illinois. With exhibit 


SEPTEMBER 


FREE! 


HILD 


\ Carpet and Upholstery 
Shampooing 
Instruction Book 


Write for Your Free Copy 


HILD FLOOR MACHINE COMPANY, INC. 
1217 West Washington Boulevard. + Chicago 7, Illinois 


HBO YOUR GARMENTS 
Free of LIN ast an 


Sanitary! 


WITH OUR PATENTED 
Weighs VALLES Little Fy 


ONLY $64.50 ELECTRIC WHISK-BRUSH MACHINE 
Excellent for De-pilling, too! 
CLEANS — BLOWS — SPRAYS — MOTH-PROOFS 
Nothing else like it! 
sed by over 25,000 Cleaners, Tailors, Furriers. 
AMERICAN PRESSBOARD CO. Est. 1910 (Patentees) 
114 West 30th St., New York 1, N. Y. PEnn 6-8687 


¢ «* 


Are you ery in hot water 


’ because the water you use 


GETS TOO HOT! 
n0sT9 TOO MUCH MONEY { 


A VIC WATER-TEMPERATURE 
REGULATING VALVE WILL SOLVE 
THAT PROBLEM... 


by keeping water at exactly 
the right temperature 


; AUTOMATICALLY 
..Under $50 Complete 


ed for t t checking— 
e control i et it maintair 
water temperature 


MANUFACTURING COMPANY 


1313 Hawthorne Avenue * Mirneapolis 3, Minn. 





MAUDOWAN MIALSISY PL 


ACE 


Where buyers and sellers meet 








15¢ a word for the first insertion and 12¢ a word for each subsequent, 
onsecutive insertion of the 
or bold face type 


same ad. Advertisements set in capitals 
15¢ a word for subse- 
$2.50 (new or repeat). 
10¢ a word for first inser 
consecutive insertion for same ad 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
sertion; 12¢ a word for consecutive 


$1.5 


Add five words if answers are to come to a box number to be for- 


20¢ a word, first insertion; 


quent, consecutive insertion. Minimum charge— 
Help Wanted and Situations Wanted ads 


tion, 8¢ a word for each subsequent 


subsequent, 
(new or repeat) 


insertion. Minimum 


charge 


warded by us. Be sure to write your copy, name and address plainly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. Ciassified advertising is not 
commissionable. 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








Interesting Opportunity 
for 
Active, Creative Mind 


Need man acquainted with drycleaning/laundry 
industries for continuous market studies. Must 
have ability to gather information through both 
research and field interviews, to detect and follow 
industry trends, and to write frequent, concise 
and authoritative reports. NID or AIL graduate 
preferred, but not necessary. Located in Chicago 
area. Monthly travel no more than five nights 
away from home. All travel expenses paid. 


Compensation increases with proven ability to as- 
Sume more area responsibility. Opportunity for 
advancement with fast growing division of large 
national firm. We give pre-hiring aptitude and 
psychological tests. 


Please submit full information on experience, 
training, other qualifications, references, with 
initial application. Replies held in strict confi- 
dence. Our staff knows of this advertisement. 


Reply Box 9481, 
THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, N. Y. 

















HELP WANTED 





MANAGER for leading, well equipped drycleaning and shirt laundry 
HELSINKI, FINLAND. Training and experience to match solid 
haracter and managerial abilities. Must know Finnish, preferably also 
Swedish, to succeed. Wonderful opportunity for Finnish immigrant. 
State pertinent circumstances and desiderata. ADDRESS: Box 9494, 
THE NATIONAL CLEANER. 7 


-/ 


plant 


98 


ATTENTION MANUFACTURERS 
REPRESENTATIVES & JOBBERS 


Supplement your income and give additional service 
to your customers by selling subscriptions to THE 
NATIONAL CLEANER and THE LAUNDRY JOURNAL. 


For details write to: 


Circulation Dept., THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, New York 











HELP WANTED (Cont'd) 


Capable couple with some capital to operate successful drycleaning busi- 
ness in Lake Michigan industrial resort town. Potential unlimited. AD- 
DRESS: Box 9471, THE NATIONAL CLEANER. 7 





ul ambitious man 
Will consider a 
ented har 


CLEANER. 


fully experienced in highest quality operation. 
limited partnership after a smal] investment for a tal- 


i-working perfectionist. ADDRESS: Box 9515, THE NATIONAL 








SITUATIONS WANTED 


MARTINIZING PLANT MANAGER. SEEKING WORTHWHILE OPPOR- 
TUNITY AND FUTURE WITH PACKAGE PLANT CHAIN. WOULD CON- 
SIDER RELOCATION. ADDRESS: Box 9496, THE NATIONAL CLEANER. -5 





Working manager. Full knowledge of drycleaning and fabrics. 42 years 
ld. Male. New England preferred. ADDRESS: Box 9503, THE NATIONA 
CLEANER. 5 
Unique Institute of Cleaning Trades graduate desires employment in 
central or southern California. Owned and operated petroleum plant for 
Daughter's health Have sold 
cleaning; fifteenth. 
9508-5 


twelve years 


climate 


October 


requirés 
spotting position 
Wisconsin. 


warmer 
busines available for 


Martin Torgerson, Minocqua, 
Experienced spotter, capable of supervision and management, synthetic 


r petroleum. New York area preferred. ADDRESS: Box 9518, THE NA- 
TIONAL CLEANER. 5 








MANUFACTURERS REPRESENTATIVE 


Manufacturers representatives wanted for nationally distributed and ad- 
vertised Mimi Fabric Sizing. Territories available. Please contact Morton 
Leonard, Crisp Products, Box 96, Warminster, Pa. 9520-19 





DRYCLEANING EQUIPMENT SALESMEN: Arvin Products Incorporated, 
manufacturers of full quality filters sold through equipment distributors, 
top-flight manufacturers representatives. Top income produced 
Territories opened. Send resume to Mr. J. M. Fisher, Arvin Products 
Incorporated, 333 Atlantic Avenue, Brooklyn 1, New York 9523-19 


needs 


THE NATIONAL CLEANER 














CLEANING PLANTS FOR SALE 


MISCELLANEOUS 





Top-quality solvent plant in excellent condition. Doing $70,000 plus 
annually over counter. One location since 1925. Give good lease. Price 
$60,000, with one-quarter cash. Ideal Cleaners, 300 East Arrow Highway, 
Upland, California 9476-2 





Southern New York State: Sacrifice complete cleaning plant, including 
real estate and new truck. Average gross $20,000 annually for five years 
Require $5,000 cash, balance on easy terms. Other interest. ADDRESS: 
Box 9483, THE NATIONAL CLEANER. -2 





For Sale: Well equipped Solvent plant in Central Illinois. Gross sales 
first half of 1961—$43,000. Price $21,000. Write to: Box 9490, THE NA- 
TIONAL CLEANER. -2 


FLORIDA, ORLANDO AREA—fastest growing in U. S. A.—modern fully- 
equipped solvent drive-in plant—heart attack necessitates selling— 
property may be bought or leased. ADDRESS: Box 9491, THE NATIONAL 
CLEANER. -2 


THE cleaning plant in Detroit. Closely held family operation for many 
years. Quality. TOP prices. Over $300,000 year 
Substantial down payment required. A real moneymaker with a good 
Write or call COLLECT for details. Mr. Ditzik, Tyler Realty, 
4760 Grand River, Detroit 8, Michigan. TY 7-0333 9512-2 


branches 


gross. No 


future 


Petroleum plant established 63 years. 1960 volume $67,000. Owner re 
tiring. Located Raritan Bay area of New Jersey. ADDRESS: Box 9513, 


THE NATIONAL CLEANER. 2 


One of the oldest quality plants in 
$100,000 in This dream 
not near full potential 


northern New Jersey with most of 


gowns plant completely coin-op resistant and 


Owner has other interest. Will consider sale with 


attractive terms or renting after small payment of good faith. Requires a 


hard-working perfectionist with full quality experience. ADDRESS: 
Box 9514, THE NATIONAL CLEANER. 2 


Newly equipped, modern plant located in 


shopping center, population 75,000 


busy Southern California 
One hour from beaches, mountains 
Gross $55,000 across the counter, could be doubled. Outside 
interest necessitates sale. Price $55,000, $15,000 down—terms. ADDRESS: 
Box 9506, THE NATIONAL CLEANER. 2 


and desert 


Beautiful 
established 


San Joaquin Valley town of 6,000. Complete synthetic plant 
doing over $15,000 cleaning$3,000 alterations 
Money maker—$65.00 rent. $6,500 cash—details 


write L. Z. Cleaners, 179 Elmwood Avenue, Lindsay, California. 9507-2 


16 years, 


Ideal man and wife 


Immediately available, modern drycleaning plant net profit $17,000 on 
$55,000 gross last year. Other interests compel quick sale. Will assist 
experienced operator with moderate capital to arrange finance. Wire 


or write Box 9504, THE NATIONAL CLEANER. -2 


Northwestern Montana—well established modern solvent plant fully 
equipped—includes modern brick building with four modern apartments. 
Beautiful country with hunting and fishing. Over $35,000 gross—cash 
and carry 
ers, Inc., 


Ideal for man and wife. Owner wishes to retire. Ideal Clean 
228 2nd Street W., Kalispell, Montana 9509-2 


DENVER: Dissolving partnership will sell for $10,000 cash. A-1 complete 
synthetic plant. $29,800 annual volume. ADDRESS: Box 9516, THE NA 
TIONAL CLEANER. -2 


Washington, D. C 
and branch locations 


Well-equipped petroleum solvent plant, shirt unit, 
Gross for 1960 over $200,000. Priced at $110,000 
Owner retiring. ADDRESS: Box 9517, 
-2 


with terms to responsible buyers 


THE NATIONAL CLEANER. 


For Sale: Tailoring, alteration and press shop, well-equipped business 
You don’t have to build 
do is worry about getting the work out. Located in the Webb Air Force 
Base, Exchange Bldg., Big Spring, Texas. Call or see G. C. Potts, 1009 
Main St., or phone AM 3-2298 9519-2 


In operation for seven years, all you have to 





Chance of a life time. Will sell complete well equipped synthetic clean- 
$5,000. P. O. Box 239, Marietta, 
9521-2 


ing plant with established business 
Ohio 

FOR SALE: 13 YEARS ESTABLISHED DRYCLEANING FIRM. PLANT COM- 
PLETE WITH 7 ROOM APARTMENT ABOVE. 900 SQUARE FOOT STOR- 
AGE VAULT, DOUBLE RACK. ROOM FOR EXPANSION, DRIVE IN 
ALL-AROUND. NEARLY HALF MILLION IN VOLUME SALES IN 7 
YEARS. ONLY PLANT IN LOCAL INDUSTRIAL CITY LOCATED IN 
NORTH CENTRAL OHIO. HAS TO BE SEEN TO BE APPRECIATED. 
OWNER IS SELLER. ADDRESS: Box 9522, THE NATIONAL CLEANER. -2 





For Sale—Petroleum drycleaning plant and shirt laundry. Located in 
one of Western Wyoming's fastest growing cities. Ideal for man and 
wife. Price $25,000—$5,000 down. ADDRESS: Box 9492, THE NATIONAL 
CLEANER. -2 


SEPTEMBER, 


ATTENTION QUALITY CLEANERS: Offer the best in wedding gown 
service. We have the finest method in cleaning, preserving and sealing 
wedding gowns in specially molded chests. Send us your next wedding 
gown. You and your customer will be delighted. Wholesale $24.50. 
Retail $39.50. Mail to Meaders Bridal Division, 3200 Geary Blvd., San 
Francisco, California, 9505-8 


PUT IT 





on the Record 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay. 


NO. 39 DRYCLEANERS RECORD FORM 


Provides space for recording this necessary in- 
formation with minimum effort. Whether your 
plant is large or small, whether you prefer a 
bound volume or loose-leaf type, your needs 
will be answered by one of these three editions: 


No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 
duck with leather covers 


No. 39 Junior Recorp Book—48 Pages 
(1,200 entries). Board covers, marbleized 
binding 


Loose LEAF SHEETs: 


ALL PRICES 
PREPAID 


250 
500 
1000 


Send orders with remittance to: 


THE NATIONAL CLEANER 
466 Lexington Avenue, New York 17, W. Y. 




















MACHINERY FOR SALE 


SUEDE, LEATHER AND FUR SERVICE 





Tw and 12 AMERICAN and C/L RETURN FEED IRONERS 
MEC HANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 

en Eyck St., Brooklyn 6, N. Y 8310-4 
AMERICAN MASTER CASCADE d 
tw npartment two door cylinders, motor-driven 


LANDAU Laundry Machinery ¢ 305 Ten Eyck St., Brooklyn 6, 


Monel metal 
CUMMINGS- 
ms. Be 


i2 =x 84’ uble end drive 


5 Tag-O-Matic Marking Machines, approximately 3 ars old, in eusel- 
lent condition, reasonably priced. Act immediate Any ADDRESS: Box 
9497, THE NATIONAL CLEANER 4 


Ww i se plete eaning } ts. A ave a 
ng equipment. Contact us for 

need t jain prices WILLIAMS LAUNDRY MA- 
INC., ot treet, Long Island City N.Y 


mpiete line 


CHINERY CO., 








MACHINERY WANTED 


WANTED USED HOFFMAN UTILITY PRESSES, any model, any amount. 
Addre M.A.T.S.A. Alvaro Obregon N 147, Sta. Anita, 


Mex 8, D.F 





Ixtacalco, 
9469-3 








MERCHANDISE FOR SALE 


; nets 24 x 36” only $13.5 per 
30” nets $8.95 per d zen. Write L. S 
60, N. Y 





hanky nets $3.95 
Supply Company, 
9340-45 


dozen, 


1e, Bayside 








BUSINESS SERVICE 


furniture cleaning and DYE- 
27234 Ridgewood, Rose- 





DETROIT and suburbs 
ING. PRescotte 8-168 
€ Mi i yar 


n-locafion carpet 


CARTER’S Rug 


Cleaners 


signs. They 
Proven 
Northland Products, Route 22-282, Rockland 38, Maine 


, atmenstied) made single, 99.95 
y ) 
Tailors, F 


GET MORE BUSINESS with attr 


anent 


active outd re easily made 
wide. 


9378- 10 


wit igneraft letters. Perr Inexpensive nation 


White eaners % 
8919-10 


O. Box 8083 Jacksor 


peed MAIL ane | for cl new business at low 
eactivate i customers. Write for free samples of famous 
Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fla. 


5947-10 


eaners that gets 








CONSULTANTS 
IN TROUBLE? Our emical analysi f 


. ty for damage, and sé , ney. Charges light 
HUBBARD TEXTILE CONSULTING BUREAU, RT. :, CHARLOTTESVILLE, 
VA 6040-25 





yarmenis and laboratory reports 


sce rest 


LET US TELL YOUR CUSTOMER! Impartial! laboratory rer 
sxpert testimony for arbitration 
» fee. TEXTILE ANALYSIS SERVICE, 


75.9% 
3635-2 


n garment 
lamage f ettlement 


ee. | 








WHOLESALE DYEING FOR THE TRADE 


SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now |! 


garments and he 





in addition to our 
are equipped to give 
any size. 977 Jackson Ave- 
160-12 


cated in a large building and, 
regular service on susehold goods, 
2 complete service 


Memphis, Ter 


nm rugs and carpets, 
inessee 


LOEBL DYEING IS THE FINEST DYEING PRODUCED, 


i-finished, wr 


Garments are 


jeluxe ser inkle free, soft, easy to press. Individual in 


pect f every garment assures satisfaction. Loebl’s dye garments, 
jraperie ipcovers. 24-hour parcel post service. SHIP TO LOEBL’S 
TODAY. LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, 


VA 9406-12 


100 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘*FRENCH- 
TEX” process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 5, 
Ohio. ‘‘Members of the S.L.R.A.’ 7947-13 
FROM OUT OF THE WEST, comes suede & “Jeather work at its BEST. 
RICHARD KELLEY'’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A. 8901-13 
SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East 
State Street, Sharon, Pa. 5234-13 
FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 
folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-13 




















WORTH REPEATING 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY'’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A 8901-13 











REWEAVING 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, 
spots in clothes, rugs, upholstery fabrics, like new. Small jobs 
returned Send garments for estimate. GIVE US A TRIAL. 
You'll see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill. 5516-29 
REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohio 6066-29 
40°/, PROFIT WITHOUT INVESTMENT." Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut. 3298-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEBD. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 
MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service, Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohio 7369-29 
RE-WEAVING AT LOWEST WHOLESALE PRICES, 


return postage, 





tears, 
linens, 
same day. 
be amazed to 

















l-day service, we pay 
work guaranteed for the life of the garment. Satisfaction 
Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohio. 7446-29 


or no charge 








TRAINING SCHOOLS AND INSTRUCTIONS 


HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 
BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois, 8398-15 
INSTRUCTIONS IN TAILORING, REPAIRING, DESIGNING and CUTTING 
on men’s and women’s garments. (3 Separate Books.) Free booklets 
describing these books sent on request. Master Designer, Dept. K, 
400 S. State Street, Chicago, Il. 9278-15 


NEW BOOSTER COURSE IN ROUTE SELLING. Fred DeArmond is author- 
ing a new series of 12 booklets on route selling. They are called ‘The 
Route Salesman’s Year,’ and will run through 12 numbers. Write for 
a free copy of No. 1, ‘Do You Ask Questions?”’ and details of this serv- 
ice. THE MYCROFT PRESS, 2045 S. Scenic Drive, Springfield, Mo. 9499-15 
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MR. MANUFACTURER: 


BIGGER 
BUSINESS 
OPPORTUNITIES... 


. for readers and you 
appear in every issue of The 
NATIONAL CLEANER. In 
this issue—pinpointed articles 
needed 
information on subjects list- 


providing valuable, 
ed below give continuing 
proof that The NATIONAL 
CLEANER delivers what its 
readers want. 


®@ Resurgence of Spot- 
ting 


®@ The Complete Service 
Center 


® integrated Sidelines 


articles that inform, influ- 
encg and motivate your cus- 
tomers and prospects to buy 
the machinery and products 
needed to make them First 
Class Professional Dryclean- 
ers... articles that condition 
your customers and prospects 
to read and saan to your 


advertising message! 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











UME CUSTOMERS ALWAYS WIRly 


been Ini the 
I graduat 
NID} 


grown t 


Although I have only 
leaning industry 
from the General ¢ 


1958S | have 


since 
ourse 
de finitely 

thoroughly 
‘ my means 
as I work for a 


DCcCALS I im 
| of ambition 
mgr itulate 

rt le 


mecrs 


many 
drvcleaning 
I 
Y. 
want 


nroven 


many 
l na 


nas been 

" 1 

positive thinking pr motes 
ce strovs 


the NID will 


etforts to promote 


thinking 
possibl 
feel vi 
will 
setrise ot 


too 


use | 
cleaners gain 
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leep pride 


will the con 


SIpNEY |]. BAUMANN 
rs & Shirt Launderers 


Belleville N J 


Chain Sets Sales Record 
lot itor 


ur drive t 


in drvcleaning chain S¢ 
iles and earnings records for the first 
urter of 


1 "I 
ti Will ‘ 


and we predic t 
record levels tol 


M irc h 


this year, 
hieve 
that end 


fis al yeal will 


hirst quartet endet 
$59,418, or 2 
15 percent from 
a share, in the 

the 


Net sales in 


percent to 


the 
wert 
up 


20 cents 


} 
1 
> 
> 


1 
cents i SI re 
SSLSOL. o 

d ] 


like period last year 


nirst period climbed 14 
373.646 from $327,874 for the 
pe riod last 
7,200 in both periods 
Wi now have 
— 


same 
year. Capit il shares were 
15 units in operation 
an additional five 
We 


interested in the acquisition 


expect to open 
ts by the end of the fiscal year 
11SO 

ng chains of drycleaning es- 


ments, and are now negotiating 
uch chains 

Morris FrrepMAn, President 
hnt m-the-Spot Central, In 


Scarsdale. N y 


Somebody's Face Is Red 


To the Editor 
In the “News from the Allied 
Trades Section” [July], you said that I 
had been appointed as Manager of 
National Sales for the Norge Divi- 
sion of Borg-Warner and that 
should have been Manager! ot Na- 
tional Sales to the Drycleaning Indus- 
try. opence Rich, my boss, refuses to 

be demoted! 
C. B. KASSON 
Commercial Sales Division 
Chicago, Ill 


Norge 


Drycleaning Dissertation 


lo the Editor 

Be tore 
tT ink 
My father 


business In 


expressing my request I 
it necessary to introduce mys¢ lf. 
is owner of a drycleaning 

Hamm Westphalia 
finishing my 
Hamburg by 
dissertation about: “Relationalization- 
thei for 


dvers dryclean 


and 
at the 
writing a 


Im now studies 


{ niversity of 
ind 


measures importance 


the economy ot und 


Therefore very 
data the 
operation of a drycleaning plant. The 
National Institute of Drycleaning in 
Silver Spring, Maryland, gave me the 
reference to your March 1961 issue of 


the NATIONAL DryCLEANER, which is 


I'm interested in 


especially on economical 


—= iS | know—a vear Ss Guidebook 
I would be glad if I could get a 
copy ot this Guidebook. For that rea- 





| 
| 
| 


lust make ¢ 





son I ask you to send a copy to my 

address. Of course I'll refund all ex- 
penses. 

ULRicH KORNER 

Hamburg, Germany 


Public’s Reaction 


To the Editor: 

The public is taking considerably 
to coin-ops, forgetting that most of 
the things should be pressed in the 
fall and, if so, they sure are losing a 
lot of low-cost protection. But you 
can't tell them so, as they feel any 
sales talk is just that—nothing but 
talk. 

RicHArpD F, KeELiey 
Melody Cleaners 
Oklahoma City, Okla. 


Glad To Oblige 


lo the Editor: 

In your Motivational Research arti- 
cle recently you described a seemingly 
excellent piece by Arnold’s of Los An- 
geles titled “I Was Taken to the 
Cleaners.” 

This struck me as being very clever. 
Is it possible that we could get a copy 
from NATIONAL CLEANER or could 
you furnish us with Arnold’s complete 
address? 

Putt ZARALIN 
Star Cleaners Inc. 
Wantagh, N. Y. 








ae “Soffas 


m “casual,” Daddy-O 


THE NATIONAL CLEANER 


What’s NE 


it's 


ReddyGo ' 


... the one-shot spotter made especially for removing lipstick stains. Works faster, better — 
even on set “permanent” lipsticks — because it releases lipstick oils, dyes and waxes all at once. 
Contains no fatty acids... perfect for “lipstick loads.” Try it. 


GROW with NID— 
join in October! 


Take your pick... 3) ! Another great new “Go” product for the 
professional drycleaner from the house of 





e Handi-grip spotting board bottle <e 
with dispenser cap stain removal specialists... 


0 Large. economy ng — geet for A. L. WILSON CHEMICAL CO. 
250 average stains and a lipstick 


load too KEARNY, NEW JERSEY 


Descriptive folder on request 








Order ReddyGo in either size 
from your jobber today 





MORE PROFITS - LESS SPACE 


Pantex “PACER” Drycleaning Unit handles $2,000 volume a week 


mmersion cleaning. Fastest possible, maxi- 
al of water-soluble soil because of spray 
inder through baffles. This, coupled with 
inges per hour, prevents redeposition 
an $135 a month tween compartments 
You'll like its simplicity! On! 


You'll like our service! Direct factory-to-you sales, 


11 


on, supervision and service. Eliminate frustrat- 
\nd our 5-year lease pian requires no down 
hy not call your nearby Pantex representa- 


v 


for full details today? 


You'll like its efficiency! “S” type cylinder partitions intex lar Percomatic units are manufactured in 


nit . Tr ] , ' ry if! 
1X Sd “ae inic iCclLIOnN W l it Groy | apacities 


PANTEX MANUFACTURING CORPORATION 


Pawtucket, Rhode Island join in OCTOBER! 
New York - Chicago - Atlanta - Kansas City - Detroit 


In Canada: Pantex Manufacturing (Canada) Ltd., Montreal 








